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1. HammeHOBaHMe JUCHUIIINHBI
The theory of industrial organization

2. MecTo IMCHHUILIMHBI B CTPYKTYpeE 00pa30BaTeIbHOM NMPOrpaMMBbI

JlucuumniauHa BXOAUT B 00s3aTenbHy0 YacTh bioka « b.1 » oOpa3oBarenbHON IporpaMMBI [0 HANIPaBICHUSIM
MOATOTOBKH (CMEIUATBLHOCTSIM):

Hanpagsnenue: 38.03.01 Dxonomuka

HaIpaBJIECHHOCTh MEXTyHAPOIHBIN OU3HEC



3. [lnanupyembie pe3y/ibTaThl 00y4eHUs M0 AUCHUILINHE

B pesynbrare ocBoenus aucuuiuinesl The theory of industrial organization y oGyuaromierocst 101KHbI
OBITH C(HOPMUPOBAHEI CIIETYIOIINE KOMIIETCHIINH:

38.03.01 DxoHOMUKa (HAMPaBIEHHOCTH : MeXTyHapOIHBIN OM3HEC)
ITK.2 CniocoGeH oCyIecTBIsATh TAKTHUECKOE YITPaBICHUE MPOIECCaMHU IIJIAHUPOBAHUS U OpraHU3AINH
MIPOU3BOJICTBA
Nuaukaropsl
IIK.2.1 [TnanupyeTr 1 opraHu3yeT BHIIOJHEHUE TUTIOBBIX Pa0OT TAKTHYECKOTO YIIPABICHUS
IIPOU3BOJICTBOM
I1K.2.2 Pa3pabaTbiBaeT aHAIMTUYECKHE MAaTEPHAJIbl U COCTABIISET OTUYETHI 110 OLIEHKE JIEATEIbHOCTH
OM3Heca B 11€JI0M M ITPOU3BOICTBEHHBIX MOPA3ICIICHUI OpraHu3alii, BHEJPSET MPOLEAYpPhI yueTa, aHaIu3a U
KOHTPOJIS BBIITOJTHEHUS TUIAHOBBIX 3aJJaHUMN
IK.8 Crioco6eH mpoBoiuTh cO0p U 00pabOTKy MaHHBIX (PUHAHCOBO-XO3HCTBEHHOU JNEATEIIEHOCTH
OpraHu3aluii
HNuaukaropsl
IIK.8.4 [TpoBoauT pacueTbl IKOHOMHUUYECKUX U COLIMATBbHO-9KOHOMUYECKHX MTOKa3aTese NeITeTbHOCTH
OpraHM3aIK Ha OCHOBE THIOBBIX METOJIMK U ACHCTBYIOIIEH HOPMATUBHO-TIPABOBOI1 0a3bl



4.

O0beM U coepkaHue TUCHHUILINHBI

HanpaBﬂeHm[ MNOATr0TOBKH

38.03.01 DxoHoMUKa (HAapaBICHHOCTh: MeXayHapoIHbINH OHU3HEC)

¢opma o0yuenus

(ak.4ac.)

OuHas
NeNe TpumecTpoB, 10
BbI/IeJIEHHBIX J1JI5l U3y4YeHUusl
AUCHUILIUHBI
O0beM TMCUMILINHBI (3.€.) 3
O0beM TMCUMILVINHBI (AK.4aC.) 108
KonTakTHas padora ¢ 42
npemnojaasareseM (ak.4ac.),
B TOM YHCJIe:
IIpoBenenue JJeKIUOHHBIX 14
3aHATHH
IIpoBenenne NpakTHYECKHUX 28
3aHATHI, CEMMHAPOB
CamocTrosiTesbHasi padoTa 66

@®opMbI TEKYLLIET0 KOHTPOJISI

Bxoanoe tectupoBanue (1)
HtoroBoe koHTposbHOE Meponpustue (1)
[TuceMeHHOE KOHTpOIbHOE MeponpusTue (2)

DopMbI IPOMEKYTOYHOM

3auet (10 Tpumectp)

aTrecralumn




5. AHHOTI/IPOBaHHOC OonmucaHue CoaAcpKanusd pasacjaoB U TEM TUCHUIIJIHHBI

1. The firm in the theory of industrial organization
The main concepts of the firm: technological, contract, strategic. Horizontal and vertical boundaries of the firm's
growth. Alternative goals of the firm. Market, industry market, market structure. Market and industry
boundaries. Firm's market share.

2. Market concentration and monopoly power
Market barriers. Classification of barriers to entry. Barriers to exiting the industry. Approaches to measuring the
level of barriers. The concept of concentration of the industry market. Concentration indicators. Indicators of
monopoly power. The interrelation between the market power of firms and the level of concentration in the
industry. Monopoly and dead-weight loss. Opportunity costs of monopolization. Advantages of monopoly. Price
discrimination.

3. Dominant firm, oligopoly and strategic interaction
The concept of a dominant firm. Price leadership. The dominant firm's model of "suicidal" behaviour. Static
models of input-limiting pricing. Predatory pricing. Quasi-competitive markets. Vertical integration and vertical
restraints. Interaction of firms in the oligopoly market: cooperative and non-cooperative behavior. "The
Prisoner's Dilemma." Bertrand's models for the homogeneous and differentiated goods market. Cournot and
Stackelberg models. Cartel and features of oligopolist cooperative behavior.

4. Product differentiation
Monopolistic competition and product differentiation. Chamberlin model. The problem of measuring product
differentiation. Horizontal and vertical product differentiation. Hotteling model: linear city. Salop model:
circular city. Lancaster model: commodity as a set of characteristics (horizontal product differentiation). Sutton's
model: vertical product differentiation.



6. MeToanueckue YKa3aHus /151 00yYaIOUIMXCH 10 OCBOCHHIO JUCIHUIIIHHBI

OcBoeHme JUCIUIUIMHBI TPeOYeT CUCTEMATHYECKOT0 U3YUEHHUs BCEX TEM B TOM IOCIIE0BATEIBHOCTH, B
KaKoW OHM yKa3aHbl B paboueil mporpamme.

OcCHOBHBIMU BUAAMH y4€OHOU pabOTHI ABJISIOTCS ay IUTOpPHBIE 3aHATUA. VX 1ensb - pacmmputh 6a3oBbie
3HaHUA 00yYaIOIIKXCs 10 OCBAMBAEMOM AUCLHUIIIIMHE U CUCTEMY TEOPETHUECKUX OPUEHTHPOB IS
HOCJIEAYIOIEro 6osee riry00Koro OCBOSHHUs IIPOrpaMMHOT0 MaTepualia B X0/1€ CaMOCTOSATEIbHOM PaboOTHI.
OOyuaronieMycst BAXKHO IOMHHUTb, YTO KOHTaKTHas1 paboTa ¢ mpernoaBaTeneM 3(h(HEeKTUBHO TOMOTAET eMy
OBJIa/IETh MMPOTPaMMHBIM MaTepUaioM Ojarogaps pacCTaHOBKE HEOOXOIUMBIX aKLIEHTOB U yAECPIKaHUIO
BHUMAaHMS MHTOHAIIMOHHBIMH MOJTYJISIIIUSIMH TOJIOCA, A TAKXKE MOAKIIIOUYCHUEM ayAHO-BH3YalbHOTO MEXaHU3Ma
BOCIIPUATHS HHPOPMALIUY.

CamocrodTenbHas paboTa MpecienryeT ClIeAyIoHe Heu:

— 3aKpEeIUIEHNE U COBEPIIEHCTBOBAHUE TEOPETUUECKUX 3HAHHUM, TIOTYYEHHBIX Ha JIGKLIMOHHBIX 3aHATHAX;

- (hopMupoBaHKE HaBBIKOB MOATOTOBKU TEKCTOBOW COCTABIIAOLIEH HHpOpMALUK y4eOHOTO U HAy4YHOTO
Ha3HAYEHUs JUIsl pa3sMELCHHs] B PA3JINYHBIX MH(POPMALMOHHBIX CUCTEMAX;

- COBEPIIIEHCTBOBAHUE HABBIKOB [TOMCKA HAYYHBIX MyOIMKaluil 1 00pa30BaTENIbHBIX PECYPCOB,
pa3MeleHHbIX B cetn HTepHeT;

- CAMOKOHTPOJIb OCBOEHUS IIPOrPaMMHOI0 MaTepHaa.

Ooyuatomiemycst HEOOXOAUMO MOMHUTB, YTO PE3YJIbTAaThl CAMOCTOSTENIFHON paOOThl KOHTPOIUPYIOTCS
MIPEeroIaBaTeNIeM BO BPEMSI IIPOBEICHHSI MEPOTIPUSATHIA TEKYIIETO KOHTPOJIS M YUUTHIBAIOTCS TIPH
IIPOMEKYTOYHON aTTECTaLUN.

Ooyuatonmmces ¢ OB3 1 nHBaNMMI0B MPEIOCTaBIAETCS BO3MOXKHOCTh BbIOOpa (popM nmpoBeeHust
MEPONPUATHIA TEKYIIIETO KOHTPOJIS, aTbTEPHATUBHBIX (OpMaM, MPEAyCMOTPEHHBIM pabodel MporpaMMoii
aucuuIuinHel. [IpegycmarpuBaeTcss BO3SMOXKHOCTD YBEJTMUEHUS B Ipejienax | akaJeMHUuecKoro yaca BpeMeHH,
OTBOJIMMOTO Ha BBIIIOJIHEHUE KOHTPOJIBHBIX MEPOIIPUATHI.

ITponetypa onieHMBaHUS Pe3yJIbTATOB 00YUEHHS MHBAJIUAOB U JIUI C OTPaHUYEHHBIMU BO3MOXKHOCTSAMU
3JI0POBbsI [0 JUCLUIUIMHE MPEeIyCMaTPUBAET MPeA0CTaBIeHUE HHPOpMaLH B (popMax, aTanTHPOBAHHBIX K
OIPaHUYEHUSM UX 310pPOBbS U BOCIIPUATHSA HHPOPMALIUY.

ITpu npoBeieHNH TEKYyIEro KOHTPOJI IPUMEHSIOTCS OLIEHOUHBIE CPEACTBA, 00eCIeUnBaroLIe nepeaavy
nH(popMalnu, OT 00yyaroLIerocs K IpernoaaBaTesio, C y4eToM ICUX0(PU3N0IOTHYECKUX 0COOEHHOCTEN
3I0POBBST O0YJAFOIITIXCS.

7. llepedyeHb y4eOHO-MeTOAMYECKOT0 00ecTiedeH s AJIsl CAMOCTOSAITEIbHOM PadoThI
o0y4aromuxcs o JUCIUIINHE

[Ipu camocTosTeNbHON paboTe 00yUaIOMIUMCS CIETYET UCIOIB30BaTh!

— KOHCIIEKTHI JIEKITHIL,

— JINTEPATypy U3 MEePEYHSI OCHOBHOU U JOTOJTHUTEIHHOM Y4eOHOH TUTEpaTyphl, HEOOXOIUMOMN ISt
OCBOCHMS TUCIUIUIUHBI (MOJTYJIST);

— TEKCT JIEKIUN Ha SJIEKTPOHHBIX HOCUTEISX;

— pecypchl HH()OPMAITMOHHO-TEIIEKOMMYHHUKAITMOHHOH ceTn "MHTepHeT", HEOOXOAMMBIE JIIST OCBOCHUS
JTUCIUTUIUHBL,

— JIMIIEH3UOHHOE U CBOOOIHO pacpOCTpaHIEMOE MPOrpaMMHOE 00eCTIeUeHNEe U3 TIEPEUHSs
MH(OPMALIMOHHBIX TEXHOJIOTHH, UCIIOJIb3YEMbIX IIPHU OCYIIECTBICEHUH 00pa30BaTeIbHOrO MpoIecca mno
JUCIUIUINHE;

— METOAMYECKHE yKa3aHUs i1 00y4arOIIUXCs 0 OCBOSHUIO AUCIUILTUHBIL.



8. IlepeyeHb OCHOBHOM M IONOJTHUTEILHON Y4eOHOH JTUTEPATYyPHI
OcHoBHas:

1. Martin Kolmar. "Principles of Microeconomics" / Martin Kolmar // U3a-Bo: Springer. - 2017. -336 p. ISBN
978-3-319-57589-6 [Dnexrponnsiii pecypc] URL: https://link.springer.com/book/10.1007/978-3-319-57589-
6#about https://link.springer.com/book/10.1007/978-3-319-57589-6

2. Handbook of industrial organization/edited by Richard Schmalensee and Robert D. Willig.-1-e u3n..-
Amsterdam:North-Holland, 1996, ISBN 0-444-70434-5.-946947947.-bubnuorp. B KOHIIE CT.

3. Subhash C. Ray "Handbook of Production Economics" / Subhash C. Ray, Robert Chambers, Subal
Kumbhakar // U3n-Bo: Springer.- 2020. ISBN 978-981-10-3450-3 [DnekTpoHHbIH pecypc].
https://link.springer.com/referencework/10.1007/978-981-10-3450-3

JlonoJIHUTEeIbHAS

1. Advances in understanding strategic behaviour. Game theory, experiments and bounded rationality:essays in
honour of Werner Guth/ed. : S. Huck.-Basingstoke:Palgrave Macmillan,2004, ISBN 1-4039-4167-X.-341.-Incl.
bibliogr. ref.

2. Handbook of industrial organization/edited by Richard Schmalensee and Robert D. Willig.-1-e u3n..-
Amsterdam:North-Holland, 1992, ISBN 0-444-70435-3.-9521555.-bubauorp. B KOHIIE CT.

3. McConnell, Campbell R. Economics: principles, problems, and policies / Campbell R. McConnell, Stanley L.
Brue, Sean M. Flynn. — 18th ed. - 2009. - 917 p. — (The McGraw-Hill series in economics)Includes index.
ISBN-13: 978-0-07-337569-4 (alk. paper) [Onextponnslii pecypc] URL:
https://fac.ksu.edu.sa/sites/default/files/eb_mcconnell econ.18e.pdf ([larta obpamenus: 12.01.2022)
https://fac.ksu.edu.sa/sites/default/files/eb_mcconnell econ.18e.pdf

4. Joseph E. Stiglitz. "Contemporary Issues in Microeconomics" / Joseph E. Stiglitz, Martin Guzman // U3n-Bo:
Springer. - 2016. - 198 p. ISBN 978-1-137-52971-8 [Dnekrponnsriii pecypc]. - URL:
https://link.springer.com/book/10.1057/9781137529718#about
https://link.springer.com/book/10.1057/9781137529718



9. Ilepeuenn pecypcoB cetu UHTEpHET, HEOOXOAUMBIX /IJII OCBOCHHUSA TUCIUILINHBI

www.nber.org/papers.html National Bureau of Economic Research
www.worldbank.org World Bank (Bcemupusiit bank)
http://data.un.org/Explorer.aspx?d=ICS United Nations Statistics
https://stats.oecd.org/# Organisation for Economic Co-operation and Development: data and metadata for
OECD countries
10. Ilepeyenb UH(POPMAITUOHHBIX TEXHOJIOTHIA, HCIOJIb3yeMbIX IIPH OCYIIECTBJICHUMN
00pa30BaTeJIbHOI0 Mpoecca Mo AMCHUIINHE

O6pazoBarenbubiit nporiecc o aucuuiuinae The theory of industrial organization npeanonaraer
UCIOJIb30BAaHUE CIIEYIOIIEr0 MPOrpaMMHOT0 oOecreueHus: 1 UH(POPMAIIMOHHBIX CIIPABOYHBIX CUCTEM:
1) presentation materials (slides on the topics of lectures);

2) on-line access to the Electronic library system (ELS);

3) access to the electronic information and educational environment of the University;
4) Internet services and electronic resources.

List of required licensed and / or freely distributed software:

1) Applications that allow you to view and play the media content of PDF files;

2) Office application packages.

1) IIpe3enTarmonHble MaTepUabl (CJIAMIBI IO TEMaM JIEKIIMOHHBIX 3aHSATUIN);

2) noctyn B pexxuMme on-line B DnekTpoHHyo Oubnauoreunyto cuctemy (ObC);

3) mocTymn B 3NIEKTPOHHYIO HHPOPMALIMOHHO-00pa30BaTEeNbHOM Cpely YHUBEPCUTETA,
4) MHTEPHET-CEPBUCHI U FIEKTPOHHBIE PECYPCHI.

[TepeyeHr HEOOXOIUMOTO JTUIIEH3MOHHOTO U (MJIM) CBOOOHO PacIpOCTPaHSIEMOTO TPOrPAMMHOTO
o0ecrieyeHus:

1. ITpunosxenusi, MO3BOJIAIOIIEE MPOCMATPUBATH U BOCIIPOU3BOANTHh MeIakoHTeHT PDF-(aiinos;
2. O¢ucHble MakeThl NPUITOKEHHH.

[Tpu ocBOeHMM MaTepHalia U BHIIOJIHEHHS 3aJaHHH MO JUCHUIUINHE PEKOMEHYETCsl HCIIOJIh30BaHNE
MaTepHaoB, pa3MelIeHHbIX B JInunbix kabunetax oodyvaromuxcs ETUC IITHUY (student.psu.ru).

[Tpu opranuzanuu AUCTaHIIMOHHON paOOTHI U MIPOBEICHUH 3aHATHI B pEXKHME OHJIAWH MOTYT
HCIOJIb30BAThCA:

cucTtema BujeokoH(epeHICBsA3H Ha ocHOBe TuiaTdhopmbl BigBlueButton (https://bigbluebutton.org/).

cucrema LMS Moodle (http://e-learn.psu.ru/), koTopast moaIepkuBaeT BO3MOKHOCTh HCIIOJIb30BAHUS
TEKCTOBBIX MaTE€PHAJIOB U MPE3EHTAIINH, ayINO0- ¥ BHJICOKOHTEHT, a TaK JK€ TECThI, IPOBEPSEMbIE 3a/IaHUs,
3aJ]aHus JJ11 COBMECTHOM paboTHI.

cuctema tectupoBanus Indigo (https://indigotech.ru/).

11. Onucanue MaTepHAJIbLHO-TEXHUYECKOI 0a3bl, HE00X0AMMON /151 OCYIIeCTBJICHUSs
00pa30BaTeJBHOI0 NpoLecca 10 JMCUHIINHE

The material and technical base is provided by the availability of:

1. Lecture classes - an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.

2. Seminar-type classes (seminars, practical classes) - an audience equipped with presentation equipment
(projector, screen, computer / laptop) with appropriate software, chalk (s) or marker board.

3. Independent work - an audience for independent work, equipped with computer equipment with the ability to



connect to the Internet, provided with access to the electronic information and educational environment of the
University. Premises of the Scientific library of PSU.

4. Current control - an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.

MarepuanbHO-TeXHUYECKass 0a3a 00eCIeYNBACTCS HATMIHEM:
1. JIekuuOHHBIE 3aHATHS - Ay IUTOPUS, OCHAIICHHAs [TPE3EHTALIMOHHON TEXHUKOU (IIPOEKTOp, SKPaH,
KOMITBIOTEP/HOYTOYK) C COOTBETCTBYIOIIMM IIPOTPAMMHBIM 00€CTIeYeHHEM, MEJIOBOH (1) WIIM MapKepHOI
JIOCKO.
2. 3aHATHI CEMUHAPCKOTOo TUIA (MPAKTUYECKUE 3aHATHS) - Ay JUTOPHS], OCHAILIEHHAs IPE3EHTALlMOHHON
TEXHUKOH (IIPOEKTOP, IKPaH, KOMIIBIOTEP/HOYTOYK) C COOTBETCTBYIOLIUM ITPOrPAaMMHBIM 00eCIIeueHUEM,
MEJIOBOH (1) UJIK MapKEPHOU TOCKOM.
3. CamocrosTenbHas paboTa - ayAUTOPUS ISl CAMOCTOSITENbHOM paboThl, OCHAIIICHHAS! KOMITBIOTEPHOM
TEXHHUKOM C BO3MOKHOCTBIO TIOJKITIOUEHHS K ceTu «HTepHeT», o0ecrieueHHas JOCTYIIOM B 3JIEKTPOHHYIO
nH(pOpMaIMOHHO-00pa30BaTENbHYIO cpeny YHuBepcutera. [lomemenus Hayunoi 6uommoreku [ITHNY.
4. Texymuii KOHTPOJIb U MPOMEKYTOUYHAS aTTECTAllUA - Ay JUTOPHS, OCHAIIICHHAS IPE3CHTAIIMOHHON TEXHUKOMN
(TpoekTop, 3KpaH, KOMIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIMM IMPOTPAMMHBIM 00€CTICUCHHEM, MEJIOBOH (1) UITH
MAapKEPHOM JOCKOM.
Wnu aynuropusi, OCHaIeHHAs MEJIOBOM (1) MIIM MapKEPHOU JTOCKOM.

[Tomemenust nayanoi 6ubmuorexku [ITHUY mist oGecriedenust caMoCTOSITEIbHON PaboThl 00yUYarOIIMXCS:

1. HayuHo-Oubnuorpagpuueckuii otaen, kopm.l, aya. 142. O0opynoBaH 3 nepcoHalbHBIMU KOMIIBIOTEPA C
JOCTYTIOM K JIOKQJIbHOW U T7100aIbHONM KOMIIBIOTEPHBIM CETSIM.

2. YnTanpHbI{ 3aJ1 TYMaHUTAPHOM JUTEpaTyphl, Kopm. 2, aya. 418. O6opynoBaH 7 mepcoHaIbHBIMU
KOMIIBIOTEPAMH C IOCTYTIOM K JIOKaJIbHOH U I7T00AIbHOM KOMIIBIOTEPHBIM CETSIM.

3. UuranbHbIH 3a1 €CTECTBEHHOM auTeparypsl, kopi.6, aya. 107a. O6opyaoBaH 5 nepcoHanbHbIMU
KOMIIBIOTEPAMH C IOCTYIIOM K JIOKaJIbHOM U INT00ANbHOM KOMIIBIOTEPHBIM CETSM.

4. Otnen MHOCTpAaHHOM HTEpaTyphl, Kopm.2 aya. 207. O6opynoBaH | mepcoHaTbHBIM KOMITBIOTEPOM C
JOCTYTIOM K JIOKaJbHOM U T7100aIbHONM KOMIBIOTEPHBIM CETSIM.

5. bubnuoTteka opunuyeckoro axynprera, kopmn.9, aya. 4. O6opynoBana 11 nepcoHaIbHBIMU
KOMITBIOTEPaMH C JOCTYIIOM K JIOKaJIbHOW U T7100a1bHONH KOMIBIOTEPHBIM CETSIM.

6. UnuranbHbli 3a reorpadudeckoro dakynaprera, kopm.8, aya. 419. O6opynoBan 6 nepcoHaIbHBIMU
KOMIIBIOTEpPAMH C JOCTYIOM K JIOKaJbHOW U T7100a1bHONH KOMIIBIOTEPHBIM CETSIM.

Bce koMIbloTephl, yCTaHOBIIEHHBIE B IOMEIIEHUAX HAYYHON OMOIMOTEKH, OCHAIIEHBI CIIETYIOIINUM
MIPOTPaMMHBIM 00€CTICYCHUEM:

Omnepanuonnas cuctema ALT Linux;

Oducneriit maker Libreoffice.

CrnpaBouHo-1nipaBoBas cucreMa «Koncynprantliroc»



@oH/IbI OLIEHOYHBIX CPEICTB AJIsl ATTECTAMM MO AUCHHUIIIMHE
The theory of industrial organization

I[lnannpyemble pe3yabTaThl 00y4eHHsl 0 TUCHUILIHHE IS GOPMUPOBAHUS KOMIIETEHIIUM.
NuaukaTopbl M KPpUTEPUU UX OLleHMBAHUS

MK.2
Crnoco0eH oCylIecTBJIATH TAKTHYECKOE YIIPABJIeHHE NMPOLecCAMU IVIAHMPOBAHNUS U OPraHU3aluU
MPOM3BO/ACTBA
Komnerenuus IInanupyemsle pe3yJibTaThl Kpurtepun oneHnBanus pe3yjbTaToB
(MHAUKATOP) o0y4eHust o0y4eHust
IIK.2.1 Knows the basic concepts of a HeynosiierBopuren

[Inanupyer u opranusyer
BBITIOJTHCHUE TUITOBBIX
paboT TAKTUYECKOTO
yIIpaBIeHUSA
MMPpONU3BOACTBOM

firm and the principles of its
behavior in the conditions of
different types of market
structures, can choose the firm's
behavior strategy taking into
account the type of market
structure, has the skill to use
terminology describing the types
of industry markets

Knows with noticeable gaps the basic concepts
of a firm and the principles of its behavior in the
conditions of different types of market
structures, can choose the strategy of the firm's
behavior with gross errors, taking into account
the type of market structure, is very limited in
the skill of using terminology describing the
types of industry markets
YnoBaerBopurTeabH

Knows, with noticeable gaps, the basic concepts
of a firm and the principles of its behavior in the
conditions of different types of market
structures, can, with insignificant errors, choose
a firm's behavior strategy taking into account the
type of market structure, is limited in the skill of]
using terminology describing the types of
industry markets

Xopouo
Knows with insignificant gaps the basic
concepts of the firm and the principles of its
behavior in the conditions of different types of
market structures, can choose the firm's
behavior strategy with respect to the type of
market structure with insignificant errors, has
the skill to use terminology describing the types
of industry markets

OT1iu4HO
Knows the basic concepts of a firm and the
principles of its behavior in the conditions of
different types of market structures, can choose
the firm's behavior strategy taking into account
the type of market structure, has the skill to use
terminology describing the types of industry
markets

I1K.2.2

Knows models that describe

HeyHOBHeTBODI/ITeH




KoMnerennus

IInanupyemble pe3y/bTaThl

Kpurepun oneHuBanus pe3yibTaToB

(MHAUKATOP) o0y4eHust o0y4eHust
Pa3zpabarreiBaer industry markets, can analyze HeynoBjieTBopures
AHATTUTHYCCKHE industry markets and the position | Knows with significant gaps the models

MaTepHuasbl U COCTABISIET
OTYETHI 110 OLICHKE
IEATEILHOCTH Ou3Heca B
IIEJIOM U
MIPOU3BOICTBEHHBIX
MoApa3IeICHUI
OpraHu3alliy, BHEAPSET
MpOLIeIy Pl yUeTa,
aHaJIM3a U KOHTPOJIS
BBITTOJIHEHMS IJIAHOBBIX
3aJaHuM

of an enterprise using indicators
that characterize market
structures, has the skills to
determine the type of market
structure

describing industry markets, can be very limited
to analyze industry markets and the position of
the enterprise with the help of key indicators
characterizing market structures, very poorly has
the skills to determine the type of market
structure
Y10BJ1€TBOPUTEJbH

Knows with noticeable gaps the models that
describe industry markets, is very limited in its
ability to analyze industry markets and the
position of an enterprise using indicators that
characterize market structures, has the skills to
determine the type of market structure

Xopouo
Knows with insignificant gaps the models that
describe industry markets, is not quite fluent in
analyzing industry markets and the position of
an enterprise using indicators that characterize
market structures, has the skills to determine the
type of market structure

OtanyHo
Knows models that describe industry markets,
can analyze industry markets and the position of]
an enterprise using indicators that characterize
market structures, has the skills to determine the
type of market structure

IIK.8
Cnoco0eH npoBoAUTH COOP M 00PA0OTKY TaHHBIX (PUHAHCOBO-X03AMCTBEHHOM 1eATEJILHOCTH
OpraHu3aunui
Komnerenuus IInanupyemsble pe3yJibTaThl Kpurtepuu oneHnBanus pe3yjbTaToB
(MHaUKaTOP) o0y4eHus o0y4eHusn
IIK.8.4 Knows the methods of calculating HeynoBierBopureJ

ITpoBoauT pacuersl
SKOHOMUYECKUX U
COLIMAJIBHO-
SKOHOMHUYECKHUX
IoKasaTeJen
JIeSITEIIbHOCTH
OpraHu3aly Ha OCHOBE
TUIIOBBIX METOIUK U
JICUCTBYIOLLIEH
HOPMAaTUBHO-IIPaBOBOU

indicators of market concentration
and market power, can calculate
indicators that characterize market
structures, has the skills to
interpret indicators that
characterize industry markets

Knows with significant gaps the methods of
calculating indicators of market concentration
and market power, cannot calculate indicators
characterizing market structures, does not have
the skills to interpret indicators characterizing
industry markets

YoBj1eTBOPUTEIbH
Knows with tangible gaps the methods of
calculating indicators of market concentration
and market power, can hardly calculate




Komnerenuust IInanupyemble pe3y/bTaThl Kpurepun oneHuBanus pe3yibTaToB
(MHAUKATOP) o0y4eHust o0y4eHust
0a3bl YaoBi1eTBOPUTEIbH

indicators that characterize market structures,
has very limited skills in interpreting indicators
that characterize industry markets

Xopouo
Knows with insignificant gaps the methods of
calculating indicators of market concentration
and market power, can calculate indicators
characterizing market structures, has not quite
fluent skills in interpreting indicators
characterizing industry markets

OTtim4yHoO
Knows the methods of calculating indicators of
market concentration and market power, can
calculate indicators that characterize market
structures, has the skills to interpret indicators
that characterize industry markets




OueHo4YHbIE CPEACTBA TEKYHIET0 KOHTPOJIS U MIPOMEKYTOYHOM aTTecTalun
Cxema gocTaBku ;. ba3zoBas

Bupa MeponpusiTusi NPOMeKYTOYHOM aTTeCTALMH © 3a4eT

Cnoco0 npoBeneHust MepoONPHUATHS MPOMEKYTOYHOM aTTecTanuy : OlLEHKa 10 JUCHUIUIMHE B paMKax
IPOMEKYTOUHON aTTEeCTAllUU OIPEIENIAETCSI HA OCHOBE 0aJIOB, HAOpAHHBIX 00YUYaIOIIUMCS Ha KOHTPOJIbHBIX
MEPOTPHUATUSAX, IPOBOJIUMBIX B TEUEHUE YUEOHOTO MEPHOAA.

MaxkcumajbHOe KoIu4ecTBo 0asnos : 100

KonBepranusi 6a/U10B B 0TMETKHU

«o1ianyHo» - ot 81 no 100
«xopowo» - ot 61 1o 80

«yJ0BJIETBOPUTEJbHO» - 0T 41 10 60
«HEeY/I0BJIETBOPUTEJIbHO» / «He3auTeHO» MeHee 41 Oamta

KoMmnerenuus
(uHaAMKATOP)

Meponpusitue
TeKYILero KOHTPoJIs

Kountposmpyemblie 3jieMeHTbI
pe3yJibTAaTOB 00y4eHHs

BxoaHoii KOHTPOJIb

1. The firm in the theory of
industrial organization
BxoaHoe TecTupoBaHue

Knowledge of the basics of
microeconomics: theory of firm behavior,
theory of markets

IK.8.4

[TpoBoauT pacueTsl
9KOHOMMYECKHUX U COLMATILHO-
SKOHOMMYECKHUX ITOKa3aTeIeH
JIeATETLHOCTH OPTaHU3alliy Ha
OCHOBE THIIOBBIX METOIUK U
JIEUCTBYIOILIEH HOPMATUBHO-
IIpaBOBOM 0a3bl

2. Market concentration and
monopoly power
IIncbMeHHOE KOHTPOJIbHOE
MeponpusiTue

Knows models describing the monopoly,
can analyze industry markets and the
position of the enterprise using indicators
of the level of market barriers, market
concentration, market power, has the skills
to interpret indicators characterizing
industry markets

I1K.2.2

Pa3zpabarbiBaeT aHanUTHUECKUE
MaTepHraJibl U COCTABJIACT OTYCTHI
IO OICHKE JIeITeILHOCTH OM3Heca
B ICJIOM U TPOU3BOJACTBCHHBIX
MoJipa3ieNieHuit OpraHu3allnu,
BHEZIPSIET IPOLENYPHI yUETa,
aHalM3a U KOHTPOJIS BBIOTHEHHUS
TUTAHOBBIX 3aJJaHUN

3. Dominant firm, oligopoly
and strategic interaction
ITncbMeHHOE KOHTPOJIbHOE
MeponpusiTue

Knows models describing an oligopoly and
a dominant firm, can analyze the behavior
of an enterprise in the conditions of a
certain market structure, has the skills to
determine the type of market structure




Komnerenuus Meponpusitue KonTpoaupyembie 3jieMeHTbI

(MHaOMKATOP) TeKYILero KOHTPOJIs pe3yIbTaTOB 00y4eHHs
IIK.2.1 4. Product differentiation Knows the basic concepts of the firm,
[Tnanupyer u opraHusyer HToroBoe KOHTPOJILHOE models and principles of its behavior in
BBINOJIHEHHE THUIIOBBIX paboT MeponpusiTiue conditions of different types of market
TAKTHYICCKOTO YIIPABJICHUSA structures, can choose the company's
IIPOU3BOACTBOM behavior strategy based on the analysis of
NK.2.2 the type of market structure, has the skills

Pa3zpabarbiBaeT aHaTUTHYECKUE
MaTepHuabl U COCTABIISIET OTYETHI
I10 OLICHKE ACATEIILHOCTH OH3HEeca
B LI€JIOM U MIPOU3BOJICTBEHHBIX
MoApa3IeJICHUI OpraHu3alru,
BHEJIPSIET MPOLIETyPhI yUueTa,
aHaJIM3a U KOHTPOJISl BBITIOJIHEHUSI
IUIAaHOBBIX 3aJaHHi

I1K.8.4

[TpoBoauT pacueTs
9KOHOMMYECKHUX U COLMATILHO-
SKOHOMMYECKHUX ITOKa3aTeIeH
JIeATETLHOCTH OPTaHU3alliy Ha
OCHOBE THIIOBBEIX METOJIHK U
JIEUCTBYIOILIEH HOPMATUBHO-
IIpaBOBOM 0a3bl

to interpret indicators characterizing
industry markets, and use the terminology
of the economy of industry markets

Cneunpukanusa MeponpusTHH TEKyIIero KOHTPOJIS

1. The firm in the theory of industrial organization

IIpoOmKUTENBHOCTD IPOBENCHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTecTanuu: 1 yaca
VYcnoBus npoBeaEHUS MEPONIPUATHUS: B YAChl ay/IMTOPHOM padoThI

MaxkcruMaibHbIi 0aJu1, BBICTABIIIEMBII 32 MEPONPUATHE POMEXKYTOUHOM aTTecTauuu: 0
[IpoxoaHoii 6am: 0

IToxa3aTeIu onleHUBAHUS Baaasl
Types of Market Structures 40
Firm costs 30
Firm revenue and profits 30
2. Market concentration and monopoly power
[IpoK0mKUTETBHOCTE IPOBEACHHS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTECTAlUu: 2 Yaca
VYcnoBus npoBeaEHUS MEPOTIPUATHUS: B YAChl ay/IMTOPHOM padoThI
MaxkcuManbHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATHE TPOMEKYTOUHON aTTecTauuu: 30
[IpoxonHoii 6amn: 12.3
IToxa3aTe I onleHUBAHUS Baaasl
Has the skills to interpret indicators of the level of market barriers, market concentration, market 10




power

Can calculate indicators of the level of market barriers, market concentration, market power 10
Knows terms, categories and models describing monopoly, market concentration and market 10
power

3. Dominant firm, oligopoly and strategic interaction

[TpomomKUTETHHOCTD MTPOBEACHUSI MEPOTIPHUSTHS IPOMEKYTOUHON aTTeCTalluu: 2 yaca

VY croBust MPOBEACHUS MEPOTIPHSITHS: B YaChl ayAUTOPHOI padoThl

MaxkcuMaibHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATHE TPOMEKYTOUHON aTTecTauuu: 30

[Tpoxoxanoii 6amm: 12.3

IToxa3aTeu oneHUBAHUS Baaasl

Knows the models that describe the oligopoly and the dominant firm 10
Has the skills to determine the type of market structure 10
Can analyze enterprise behavior under oligopoly conditions using appropriate models 10

4. Product differentiation

[Ipo10mKUTETBHOCTE IPOBEACHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTECTAlUu: 2 Yaca

YcroBust MPOBEACHUS MEPOTIPHSITHS: B YaChl ayAUTOPHOI padoThl

MaxkcuMaibHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATHE IPOMEKYTOUHON aTTecTauuu: 40

[IpoxonHoii 6amn: 16.4

IToxa3aTeIu onleHUBAHUS Baaasl

Knows the basic concepts of the firm and the principles of its behavior, owns the terminology of 10
the economics of industry markets
Has the skills to interpret indicators that characterize industry markets 10
Can analyze the type of market structure, make a choice of a firm's behavior strategy based on the 10
analysis
Knows the basic models of different types of market structures 10




