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1. HauMeHoBaHHe TUCIUNINHBI
Behavioral Economics

2. MecTo IMCHHUILIMHBI B CTPYKTYpeE 00pa30BaTeIbHOM NMPOrpaMMBbI

JlucuumniauHa BXOAUT B 00s3aTenbHy0 YacTh bioka « b.1 » oOpa3oBarenbHON IporpaMMBI [0 HANIPaBICHUSIM
MOATOTOBKH (CMEIUATBLHOCTSIM):

Hanpagsnenue: 38.03.01 Dxonomuka

HaIpaBJIECHHOCTh MEXTyHAPOIHBIN OU3HEC



3. [lnanupyembie pe3y/ibTaThl 00y4eHUs M0 AUCHUILINHE

B pesynbrare ocBoenus aucuuiuiviasl Behavioral Economics y oOyuaromierocst 10J1kKHbI ObITh
c(OpPMHUPOBAHBI CIIETYIONTNE KOMIIETECHIIHH:

38.03.01 DxoHOMUKa (HAMPaBIEHHOCTH : MeXTyHapOIHBIN OM3HEC)
ITK.9 CniocoGeH mpuMeHSTh METOIbl UCCIICIOBAHMS IEITSILHOCTH OpraHU3aIMH (TIPEATIPUSITHS)
Nuaukaropsl
ITK.9.1 Beibupaer u npuMeHseT CTaTUCTUYECKHUE, SKOHOMUKO-MAaTEMaTUYECKHE U MAPKETHHT OBBIE
UCCIIEIOBaHMS KOJTMYECTBEHHBIX U KAYECTBEHHBIX MMOKa3aTesIel e TeIbHOCTH OpraHu3aluu (MpeAnpusTUS)



4. O0beM U coJepkaHue TUCHUTITHHBI

HanpaBﬂeHm[ MNOATr0TOBKH

38.03.01 DxoHoMUKa (HAapaBICHHOCTh: MeXayHapoIHbINH OHU3HEC)

¢opma o0yuenus

3aHATHI, CEMMHAPOB

OuHas
NeNe TpumecTpoB, 5,6
BbI/IeJIEHHBIX J1JI5l U3y4YeHUusl
AUCHUILIUHBI
O0beM TMCUMILINHBI (3.€.) 5
O0beM TMCUMILVINHBI (AK.4aC.) 180
KonTakTHas padora ¢ 70
npemnojaasareseM (ak.4ac.),
B TOM 4HCJI€:
IIpoBenenue JJeKIUOHHBIX 28
3aHATHH
IIpoBenenne NpakTHYECKHUX 42

CamocTrosiTesbHasi padoTa
(ak.4ac.)

110

@®opMbI TEKYLLIET0 KOHTPOJISI

3ammiaemMoe KOHTpoJibHOEe Meporpusitue (1)
HroroBoe koHTposbHOE MepornpusTue (4)
[TuceMenHO€ KOHTpOIbHOE MeponpusTue (1)

DopMbI IPOMEKYTOYHOM
arrecTaumu

3auer (5 TpumecTp)
Ox3ameH (6 TpumecTp)




5. AHHOTI/IPOBaHHOC OonmucaHue CoaAcpKanusd pasacjaoB U TEM TUCHUIIJIHHBI

Behavioral Economics
The discipline "Behavioral Economics" is included in the basic component of the cycle of special disciplines of
the educational program of the bachelor's degree in the direction of preparation: 03/38/01 Economics (profile)
"Economics of organizations" and is a compulsory discipline.
The discipline examines the features of the behavior of economic entities in different markets and types of
market structures. The study of the discipline is aimed at the formation of the knowledge and professional skills
necessary for a modern graduate in the field of managerial decision-making, aimed at improving the efficiency
of business entities, depending on changes in environmental factors. The discipline allows you to form
professional skills and competencies for critical assessment of specific situations in the modern practice of
planning the activities of business entities, the ability to use various approaches to the analysis of market
conditions and explain the choice of business entities and solving applied problems. To study the discipline,
knowledge gained in the course of studying the disciplines is required: "Economic theory", "Economics of the
organization", "Management economics", "English".

Module 1 Theoretical Foundations of Economic Psychology
Module 1 Theoretical Foundations of Economic Psychology includes the following topics:
Topic 1. Behavioral economics as a science
Topic 2. Fundamentals of modern human concepts
Topic 3. The main categories of economic psychology: economic consciousness, economic thinking, economic
behavior.
Topic 4. Psychological and economic aspects of property relations.
Topic 5. General attitude to money.
Within the framework of this module, two control points are assumed: the first is the entrance control, the
second is based on the results of studying the topics presented.

Module 2. The psycho-economic approach to the study of household behavior in a market economy
Module 2. The psycho-economic approach to the study of household behavior in a market economy involves the
study of the following topics:

Topic 6. Psychological and economic approach to the definition of poverty and wealth

Topic 7. Types and motives of human economic behavior throughout life.

Topic 8. Theory of consumer behavior

Topic 9. Theory of consumption

Topic 10. Unstable preferences

Topic 11. Non-standard behavior

Within the framework of this module, one checkpoint is assumed - based on the results of studying the topics
presented.

Module 3. Psychological and economic approach to the study of household behavior in a market
economy
Module 3. The psycho-economic approach to the study of the behavior of producers in a market economy
involves the study of the following topics:
Topic 12. Psychology of investment activity
Topic 13. Psychology of entrepreneurship
Topic 14. Market theory
Topic 15. Theory of the firm
Topic 16. Features of the behavior of firms in perfect competition
Topic 17. Features of the behavior of firms in conditions of imperfect competition



Within the framework of this module, one milestone is assumed - based on the results of studying the topics
presented.



6. MeToanueckue YKa3aHus /151 00yYaIOUIMXCH 10 OCBOCHHIO JUCIHUIIIHHBI

OcBoeHme JUCIUIUIMHBI TPeOYeT CUCTEMATHYECKOT0 U3YUEHHUs BCEX TEM B TOM IOCIIE0BATEIBHOCTH, B
KaKoW OHM yKa3aHbl B paboueil mporpamme.

OcCHOBHBIMU BUAAMH y4€OHOU pabOTHI ABJISIOTCS ay IUTOpPHBIE 3aHATUA. VX 1ensb - pacmmputh 6a3oBbie
3HaHUA 00yYaIOIIKXCs 10 OCBAMBAEMOM AUCLHUIIIIMHE U CUCTEMY TEOPETHUECKUX OPUEHTHPOB IS
HOCJIEAYIOIEro 6osee riry00Koro OCBOSHHUs IIPOrpaMMHOT0 MaTepualia B X0/1€ CaMOCTOSATEIbHOM PaboOTHI.
OOyuaronieMycst BAXKHO IOMHHUTb, YTO KOHTaKTHas1 paboTa ¢ mpernoaBaTeneM 3(h(HEeKTUBHO TOMOTAET eMy
OBJIa/IETh MMPOTPaMMHBIM MaTepUaioM Ojarogaps pacCTaHOBKE HEOOXOIUMBIX aKLIEHTOB U yAECPIKaHUIO
BHUMAaHMS MHTOHAIIMOHHBIMH MOJTYJISIIIUSIMH TOJIOCA, A TAKXKE MOAKIIIOUYCHUEM ayAHO-BH3YalbHOTO MEXaHU3Ma
BOCIIPUATHS HHPOPMALIUY.

CamocrodTenbHas paboTa MpecienryeT ClIeAyIoHe Heu:

— 3aKpEeIUIEHNE U COBEPIIEHCTBOBAHUE TEOPETUUECKUX 3HAHHUM, TIOTYYEHHBIX Ha JIGKLIMOHHBIX 3aHATHAX;

- (hopMupoBaHKE HaBBIKOB MOATOTOBKU TEKCTOBOW COCTABIIAOLIEH HHpOpMALUK y4eOHOTO U HAy4YHOTO
Ha3HAYEHUs JUIsl pa3sMELCHHs] B PA3JINYHBIX MH(POPMALMOHHBIX CUCTEMAX;

- COBEPIIIEHCTBOBAHUE HABBIKOB [TOMCKA HAYYHBIX MyOIMKaluil 1 00pa30BaTENIbHBIX PECYPCOB,
pa3MeleHHbIX B cetn HTepHeT;

- CAMOKOHTPOJIb OCBOEHUS IIPOrPaMMHOI0 MaTepHaa.

Ooyuatomiemycst HEOOXOAUMO MOMHUTB, YTO PE3YJIbTAaThl CAMOCTOSTENIFHON paOOThl KOHTPOIUPYIOTCS
MIPEeroIaBaTeNIeM BO BPEMSI IIPOBEICHHSI MEPOTIPUSATHIA TEKYIIETO KOHTPOJIS M YUUTHIBAIOTCS TIPH
IIPOMEKYTOYHON aTTECTaLUN.

Ooyuatonmmces ¢ OB3 1 nHBaNMMI0B MPEIOCTaBIAETCS BO3MOXKHOCTh BbIOOpa (popM nmpoBeeHust
MEPONPUATHIA TEKYIIIETO KOHTPOJIS, aTbTEPHATUBHBIX (OpMaM, MPEAyCMOTPEHHBIM pabodel MporpaMMoii
aucuuIuinHel. [IpegycmarpuBaeTcss BO3SMOXKHOCTD YBEJTMUEHUS B Ipejienax | akaJeMHUuecKoro yaca BpeMeHH,
OTBOJIMMOTO Ha BBIIIOJIHEHUE KOHTPOJIBHBIX MEPOIIPUATHI.

ITponetypa onieHMBaHUS Pe3yJIbTATOB 00YUEHHS MHBAJIUAOB U JIUI C OTPaHUYEHHBIMU BO3MOXKHOCTSAMU
3JI0POBbsI [0 JUCLUIUIMHE MPEeIyCMaTPUBAET MPeA0CTaBIeHUE HHPOpMaLH B (popMax, aTanTHPOBAHHBIX K
OIPaHUYEHUSM UX 310pPOBbS U BOCIIPUATHSA HHPOPMALIUY.

ITpu npoBeieHNH TEKYyIEro KOHTPOJI IPUMEHSIOTCS OLIEHOUHBIE CPEACTBA, 00eCIeUnBaroLIe nepeaavy
nH(popMalnu, OT 00yyaroLIerocs K IpernoaaBaTesio, C y4eToM ICUX0(PU3N0IOTHYECKUX 0COOEHHOCTEN
3I0POBBST O0YJAFOIITIXCS.

7. llepedyeHb y4eOHO-MeTOAMYECKOT0 00ecTiedeH s AJIsl CAMOCTOSAITEIbHOM PadoThI
o0y4aromuxcs o JUCIUIINHE

[Ipu camocTosTeNbHON paboTe 00yUaIOMIUMCS CIETYET UCIOIB30BaTh!

— KOHCIIEKTHI JIEKITHIL,

— JINTEPATypy U3 MEePEYHSI OCHOBHOU U JOTOJTHUTEIHHOM Y4eOHOH TUTEpaTyphl, HEOOXOIUMOMN ISt
OCBOCHMS TUCIUIUIUHBI (MOJTYJIST);

— TEKCT JIEKIUN Ha SJIEKTPOHHBIX HOCUTEISX;

— pecypchl HH()OPMAITMOHHO-TEIIEKOMMYHHUKAITMOHHOH ceTn "MHTepHeT", HEOOXOAMMBIE JIIST OCBOCHUS
JTUCIUTUIUHBL,

— JIMIIEH3UOHHOE U CBOOOIHO pacpOCTpaHIEMOE MPOrpaMMHOE 00eCTIeUeHNEe U3 TIEPEUHSs
MH(OPMALIMOHHBIX TEXHOJIOTHH, UCIIOJIb3YEMbIX IIPHU OCYIIECTBICEHUH 00pa30BaTeIbHOrO MpoIecca mno
JUCIUIUINHE;

— METOAMYECKHE yKa3aHUs i1 00y4arOIIUXCs 0 OCBOSHUIO AUCIUILTUHBIL.



8. IlepeyeHb OCHOBHOM M IONOJTHUTEILHON Y4eOHOH JTUTEPATYyPHI
OcHoBHas:

1. Dirk Kaiser. "Economic Theory in the 21st Century" / Dirk Kaiser // U3a-Bo: Springer. - 2020. - 110 p.
ISBN978-3-658-30639-7 [ Dnextponnslii pecypc] URL: https://link.springer.com/book/10.1007/978-3-658-
30639-7#about https://link.springer.com/book/10.1007/978-3-658-30639-7

2. Wei-Bin Zhang. "The General Economic Theory" / Wei-Bin Zhang // I3a-Bo: Springer. - 2020. - 342 p.
ISBNO978-3-030-56204-5 [Onekrponnsiit pecypc] URL: https://link.springer.com/book/10.1007/978-3-030-
56204-5#about https://link.springer.com/book/10.1007/978-3-030-56204-5

JdonojHuTEILHAN:

1. Martin Kolmar. "Principles of Microeconomics" / Martin Kolmar // U3a-Bo: Springer. - 2017. -336 p. ISBN
978-3-319-57589-6 [Onektponnsiit pecypc] URL: https://link.springer.com/book/10.1007/978-3-319-57589-
6#about https://link.springer.com/book/10.1007/978-3-319-57589-6

2. Ajit Sinha, A Revolution in Economic Theory / Ajit Sinha // Publisher Name: Palgrave Macmillan, Cham. —
2016. — 244 p. — ISBN 978-3-319-30616-2. — TeKcT : 21eKTpOHHBIN // DNEKTPOHHO-ONOINOTEYHAs CHCTEMa
SpringerLink : [caiiT]. https://link.springer.com/book/10.1007/978-3-319-30616-2

3. McConnell, Campbell R. Economics: principles, problems, and policies / Campbell R. McConnell, Stanley L.
Brue, Sean M. Flynn. — 18th ed. - 2009. - 917 p. — (The McGraw-Hill series in economics)Includes index.
ISBN-13: 978-0-07-337569-4 (alk. paper) [Dnextponnsiit pecypc| URL:
https://fac.ksu.edu.sa/sites/default/files/eb_mcconnell econ.18e.pdf ([data obpamenus: 12.01.2022)
https://fac.ksu.edu.sa/sites/default/files/eb_mcconnell econ.18e.pdf



9. Ilepeuenn pecypcoB cetu UHTEpHET, HEOOXOAUMBIX /IJII OCBOCHHUSA TUCIUILINHBI

www.elibrary.ru Scientific Electronic Library eLibrary
www.gks.ru Federal State Statistics Service of the Russian Federation
http://minpromtorg.gov.ru Ministry of Industry and Trade of the Russian Federation
http://www.scopus.com scientific publications Scopus
10. Ilepeyenb UH(POPMAITUOHHBIX TEXHOJIOTHIA, HCIOJIb3yeMbIX IIPH OCYIIECTBJICHUMN
00pa30BaTeJIbHOI0 MpoIecca Mo AMCHUIINHE

OobpazoBatenbHbIi nporiece mo nuciuiuinae Behavioral Economics npeamnonaraeT ucnonbp3oBaHme
CJIEYIOIIETo MPOrPaMMHOTO o0ecTieueHus: U HHPOPMAIIMOHHBIX CIIPABOYHBIX CUCTEM:
1) presentation materials (slides on the topics of lectures);
2) on-line access to the Electronic library system (ELS);
3) access to the electronic information and educational environment of the University;
4) Internet services and electronic resources.
List of required licensed and / or freely distributed software:
1) Applications that allow you to view and play the media content of PDF files;
2) Office application packages.

1) [Ipe3enTaronHble MaTepUabl (CJIANMIBI IO TEMaM JIEKIIMOHHBIX 3aHSATUI);

2) noctyn B pexxuMe on-line B DnekTponHyo Oubnuoreunyto cuctemy (ObC);

3) AOCTyM B 3IEKTPOHHYIO HH(DOPMAIIMOHHO-00pa30BaTENIbHOM Cpely YHUBEPCUTETA,

4) UHTEPHET-CEPBUCHI U IEKTPOHHBIE PECYPCHI.

[lepeuens HEOOXOAMMOTO JUIIEH3MOHHOTO U (M) CBOOOIHO pacpOCTPAHIEMOT0 IPOrPaMMHOTO
o0ecrnievyeHus:

1. IIpunosxenusi, MO3BOJIAIONIECE MPOCMATPUBATH U BOCIIPOU3BOANTHh MeIakoHTeHT PDF-(aiinos;
2. OducHbIe MaKeThl MPUIOKCHUM.

HpI/I OCBOCHHU MaTCpHraa U BbIITIOJTHCHHUA SaZ[aHI/If/'I Mo JUCHUIITIMHE PEKOMCHAYCTCA UCIIOJIB30BAHUC
MaTepHasoB, pa3MelieHHbIX B JInmunbix kabuHetax oOyuatonuxcs ETUC IITHUY (student.psu.ru).

[Tpu opranu3anu JUCTAaHIIMOHHON paObOTHI M MPOBEACHUH 3aHATUN B pEXKUME OHJIAWH MOTYT
UCIIOJIb30BATHCSL:

crcTeMa BUJICOKOH(pepeHIICBs3U Ha ocHoBe 1atdopmel BigBlueButton (https://bigbluebutton.org/).

cucrema LMS Moodle (http://e-learn.psu.ru/), koTopas nojaepxuBaeT BO3MOKHOCTb HCIIOJIb30BAHUS
TEKCTOBBIX MaTE€PUAJIOB U MPE3CHTANNH, ayJHO- U BUJCOKOHTEHT, a TaK )K€ TECTHI, TPOBEepsieMble 3a1aHMUs,
3aJaHus Ul COBMECTHOM paOoTHI.

cuctema tectupoBanus Indigo (https://indigotech.ru/).

11. Onucanue MaTepraJbHO-TEXHUYECKOH 0a3bl, HEO0XOAUMOM VISl OCYIIEeCTBJICHUS
00pa30BaTeJIbHOIO MpoIecca Mo AUCHUIINHE

The material and technical base is provided by the availability of:

1. Lecture classes - an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.

2. Seminar-type classes (seminars, practical classes) - an audience equipped with presentation equipment
(projector, screen, computer / laptop) with appropriate software, chalk (s) or marker board.

3. Independent work - an audience for independent work, equipped with computer equipment with the ability to
connect to the Internet, provided with access to the electronic information and educational environment of the
University. Premises of the Scientific library of PSU.



4. Current control - an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.

MarepuanbHO-TeXHUYECKas 0a3a 00eCIeYNBACTCS HATMIHEM:
1. JIekuOHHBIE 3aHATHS - Ay IUTOPUS, OCHAIICHHAS [TPE3EHTALIMOHHON TEXHUKOU (IIPOEKTOp, SKPaH,
KOMIIBIOTEP/HOYTOYK) C COOTBETCTBYIOLIUM MPOTrpaMMHBIM 00€CIIEYeHUEM, MEJIOBOM (1) UM MapKepHOM
JIOCKO.
2. 3aHATHIl CEeMUHAPCKOTO THMA (MPAKTUUECKHUE 3aHATHS) - ayIUTOPHs], OCHAIIIEHHAs TTPE3EHTAIIMOHHOMN
TEXHUKOH (IIPOEKTOP, IKPaH, KOMIIBIOTEP/HOYTOYK) C COOTBETCTBYIOLIUM ITPOrPAaMMHBIM 00ecrieueHIEM,
MEJIOBOM (1) WM MapKEpPHOU JOCKOM.
3. CamocrosTenbHas paboTa - ayAUTOPUS ISl CAMOCTOSITEIbHOM paboThl, OCHAIIICHHAS! KOMITBIOTEPHOM
TEXHUKOH ¢ BO3MOXHOCTbBIO MOJKIII0YEHUs K ceTu «IHTepHeT», obecrieueHHast JOCTYIIOM B 3JIEKTPOHHYIO
MH(POPMaLMOHHO-00pa3oBaTeNbHy0 cpey yHuBepcurera. [lomemenus Hayunoit Oubnuorexu [I'HUY.
4. Texyuuii KOHTPOJIb U IPOMEKYTOUHAS aTTECTALUS - Ay JUTOPHUsl, OCHAILICHHAs IPE3EHTAllMOHHON TEXHUKON
(TpoekTop, 3KpaH, KOMIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIMM IMPOTPAMMHBIM 00€CTICUCHUEM, MEJIOBOH (1) WU
MAapKEPHOM JOCKOM.
Wnu aynuropwusi, OCHaIeHHAss MEJIOBOM (1) WJIM MapKEPHOU JTOCKOM.

[Tomemenust nHayunoi 6uomuorexku [ITHUY mist oGecnieuerHust caMoCTOSITEIbHON PaboThl 00yUYarOIIMXCS:

1. Hayuno-0ubnuorpaduueckuii otaen, kopm.l, aya. 142. OGopynoBaH 3 nepcoHalbHbIMU KOMIIBIOTEPA C
JIOCTYTOM K JIOKaJIbHOM U T7100aIbHONM KOMIIBIOTEPHBIM CETSIM.

2. YnTanpHBIN 3aJ1 TYMaHUTAPHOM JUTEPATyphl, KOpI. 2, ayad. 418. O6opynoBaH 7 nepcoHalIbHBIMU
KOMIIBIOTEpPAMH € JOCTYIOM K JIOKaJbHOW U T7100a1bHONH KOMIIBIOTEPHBIM CETSIM.

3. UuranbHbIH 3a71 €CTECTBEHHOM auTeparypsl, kKopm.6, aya. 107a. O6opynoBaH 5 nepcoHaNbHBIMU
KOMIIBIOTEPAMH C IOCTYTIOM K JIOKaJIbHOH U I7T00AIbHOM KOMIIBIOTEPHBIM CETSIM.

4. OTnen nHOCTpaHHOU IUTEpaTyphl, Kopi.2 aya. 207. O6opyaoBaH 1 nepcoHaIbHBIM KOMIBIOTEPOM C
JOCTYIIOM K JIOKQJIBHOM U I100aJIbHOM KOMITBIOTEPHBIM CETSIM.

5. bubnuoTteka opunuyeckoro axkynprera, kopn.9, aya. 4. O6opynoBana 11 nepcoHaIbHBIMU
KOMIIbIOTEPAMH C IOCTYIIOM K JIOKaJIbHOH U INT00AIBbHOM KOMIIBIOTEPHBIM CETSM.

6. UnutanbHbli 3a1 reorpadudeckoro dakynaprera, Kopm.8, aya. 419. O6opynoBan 6 nepcoHaIbHBIMU
KOMIIBIOTEPAMH C JOCTYIIOM K JIOKaJIbHOM U INT00AIbHOM KOMIIBIOTEPHBIM CETSIM.

Bce xoMInbroTephl, yCTaHOBJIECHHBIE B TOMEUICHUAX HAy4YHOU OMOJINOTEKH, OCHAILEHBI CIICAYIOIINM
MIPOTrpaMMHBIM 00€CTICUEeHUEM:

Omneparmmonnas cuctema ALT Linux;

Oducnerii maker Libreoffice.

CnpaBouno-nipaBoBas cucrema «Koncynprantlnocy»



@oH/IbI OIIEHOYHBIX CPEICTB IS ATTECTANIMH 10 TUCHUTIIHHE
Behavioral Economics

I[lnannpyemble pe3yabTaThl 00y4eHHsl 0 TUCHUILIHHE IS GOPMUPOBAHUS KOMIIETEHIIUM.
NuaukaTopbl M KPpUTEPUU UX OLleHMBAHUS

IIK.9

Cnoco0eH NpUMEHSITh METO/IbI MCCJIEIOBAHNS JIeATeJIbHOCTH OPraHU3aunu (MpeAnpusiTis)

Komnerenuus I[Inanupyembie pe3yJibTaThI Kpurtepuu oneHnBanus pe3yjbTaToB

(MHAUKATOP) o0y4eHust o0y4eHust
IMK.9.1 to find and select suitable HeynosisierBopuren
BriOupaer u npumeHsieT | statistical, economic-mathematical can not find and select suitable statistical,
CTaTHCTHYECKHE, amd marketing reseach findings | economic-mathematical amd marketing reseach
HKOHOMHUKO- to apply quantity and quality findings
MaTeMaTHYECKHE 1 indicators of economic activity of | can not apply quantity and quality indicators of
MapKETHUHT OBbIE organization (enterprise) for economic activity of organization (enterprise)
UCCIICI0OBAHMUS eonomic activity practices for eonomic activity practice
KOJINYECTBEHHBIX U Y10BJIeTBOPUTEIBbH
Ka4eCTBEHHBIX partly can find and select suitable statistical,
noKasaTtelen economic-mathematical amd marketing reseach
JIeATEIIbLHOCTH findings
OpraHu3aIuu partly can apply quantity and quality indicators
(mpenmpusATHUs) of economic activity of organization (enterprise)

for eonomic activity practice

Xopouo
good orientation in finding and selecting
suitable statistical, economic-mathematical amd
marketing reseach
good orientations in applying quantity and
quality indicators of economic activity of
organization (enterprise) for eonomic activity
practice

Otiamn4Ho
Perfectly can find and select suitable statistical,
economic-mathematical amd marketing reseach
findings
perfectly can apply quantity and quality
indicators of economic activity of organization
(enterprise) for eonomic activity practice




OueHo4YHbIE CPEACTBA TEKYHIET0 KOHTPOJIS U MIPOMEKYTOYHOM aTTecTalun
Cxema gocTaBku ;. ba3zoBas

Bujx MeponpusiTusi NpOMeKyTOYHOM aTTecTANMH : 3a4eT

Crnoco0 npoBeeHust MepoONPHUATHS MPOMEKYTOYHOM aTTecTanuy : OlEeHKa 0 JUCHUIUIMHE B paMKax
IPOMEKYTOUHON aTTEeCTAallUU OIPEIENIAETCSl Ha OCHOBE 0aJIoB, HAOpAHHBIX 00YUYaIOIIUMCS Ha KOHTPOJIbHBIX
MEPOTNPHUATUSAX, IPOBOJUMBIX B TEUEHUE YUEOHOI 0 MEPHOAA.

MaxkcumanbHoe Koan4decTBo 6a/ioB : 100

KonBepranusi 6a/U10B B 0TMETKHU

«otau4Ho» - ot 81 g0 100

«xopomo» - ot 61 no 80

«yJOBJIETBOPUTEJBbHO» - 0T 43 10 60
«HEeYI0BJIETBOPUTEIbHO» / «<He3a4TeHo» MeHee 43 Oaia

Komnerenuus Meponpusitue KonTpoanpyemble 3j1eMeHTbI

(mHaUKaTOP) TeKYILero KOHTPoJIs pe3yJbTaToB 00y4eHHs
IK.9.1 Behavioral Economics Knows the main categories and concepts,
BriOupaeT u npuMensieT InceMenHOe KOHTPOJILHOE | basic processes that characterize the main
CTaTUCTUYCCKUE, IKOHOMUKO- MeponpusiTie economic processes in the modern
MaTeMaTH4eCKUe 1 economy. Knows how to calculate
MapKETHHIOBBIC HCCIICTOBaHNUA indicators characterizing micro- and
KOJIMYECTBCHHBIX U KAY€CTBCHHbBIX macroeconomic processes fOI' their

oKa3aTeJien NesITeIbHOCTH

subsequent critical assessment and
opranusaiyu (TpearnpusIThs)

appropriate management decisions in the
professional and non-professional spheres
of activity. Possesses the skills of
independent economic thinking, identifying
micro-and macroeconomic development
problems, scientific substantiation of the
development of methods for their solution
in professional and non-professional
spheres of activity




Komnerennus
(MHaUKATOP)

Meponpusitue
TeKylero KOHTPOoJIs

KonTposnpyemble 3jieMeHTbI
pe3yJbTaTOB 00yYeHUs

I1K.9.1

BeiOupaer u npumMeHsier
CTaTUCTUYECKHE, IKOHOMUKO-
MaTeMaTHYeCKue U
MapKETUHTOBbIE HCCIIEI0OBAHUS
KOJIMYECTBEHHBIX M KaU€CTBEHHBIX
ITOKa3aTesIe eATeIbHOCTH
Opranu3auuu (IpeanpusThs)

Module 1 Theoretical
Foundations of Economic
Psychology

HTorosoe KOHTPOJIbHOE
MeponpusiTue

Knows various areas of practical use of the
provisions of modern behavioral economics

Is able to analyze the behavior of people in
the situation of making a strategic decision,
to carry out independent collection,
analysis, interpretation of statistical data
and expert assessments (including the
results of experiments Has the skills to

develop strategies for the behavior of

microeconomic agents for various market
situations, taking into account the factors of
the external and internal environment

IK.9.1

Br1OupaeT u npuMeHsier
CTaTUCTUYECKHE, IKOHOMUKO-
MaTeMaTHYECKUe 1
MapKETUHTOBbIE HCCIIeI0BAHUS
KOJIMUYECTBEHHBIX M KaU€CTBEHHBIX
MoKa3aTtesen JesTebHOCTH
opraHu3aruu (MpeaIpPUsITH )

Module 1 Theoretical
Foundations of Economic
Psychology

HNTorosoe KOHTPOJIbHOE
MeponpusiTue

Knows various areas of practical use of the
provisions of modern behavioral economics

Is able to analyze the behavior of people in
the situation of making a strategic decision,
to carry out independent collection,
analysis, interpretation of statistical data
and expert assessments (including the
results of experiments Has the skills to

develop strategies for the behavior of
microeconomic agents for various market
situations, taking into account the factors of]
the external and internal environment

Crnenudukanusi MeponpuATHI TEKylIero KOHTPOJIA

Behavioral Economics

[IponoKUTENbHOCTE TPOBECHUSI MEPOIPUATHS MPOMEKYTOUHOM aTTecTanuu: 1 yaca

VYcnoBus mpoBEAEHUS MEPOTIPUSITHUS: B YAChI ayAUTOPHOM PpadoThI

MakcumanbHbIA 0asll, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM atTecTanuu: 20

[IpoxoaHoii 6ai: 9

IToxa3aTeu oneHUBaHUS Baaasl
The number of correct answers exceeds 80% 20
The number of correct answers exceeds 60% 13
The number of correct answers exceeds 40% 9
The number of correct answers does not exceed 40% 0

Module 1 Theoretical Foundations of Economic Psychology

[IponoKUTENBHOCTE TPOBECHUSI MEPOIPUATHS MPOMEKYTOUHOM aTTecTanuu: 1 yaca

VYcnoBus TpoBEAEHUS MEPOTIPUSITHUS: B YAChl ayAUTOPHOM padoThI



MaxkcuManbHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATHE IPOMEKYTOUHON aTTecTauuu: 40
ITpoxoanoii 6amn: 17

IToxa3aTeIu onleHUBAHUS Baaasl
The number of correct answers exceeds 80% 40
The number of correct answers exceeds 60% 25
The number of correct answers exceeds 40% 17
The number of correct answers does not exceed 40% 0
Module 1 Theoretical Foundations of Economic Psychology
[Ipo0mKUTENTBHOCTE IPOBEACHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTecTanuu: 1 yaca
VYcnoBus TpoBEAEHUS MEPONIPUSITHUS: B YAChl CAMOCTOSATEJILHOM padoThI
aKCUMAaJIbHBIN 0aJUT, BRICTABIIIEMBIH 32 MEPOTIPUATHE TIPOMEKYTOUHOM aTTECTAIINHN:
M §) 40
IIpoxoanoii 6amn: 17
IToxa3aTeu oneHUBaHUS Baaasl
The number of correct answers exceeds 80% 40
The number of correct answers exceeds 60% 25
The number of correct answers exceeds 40% 17
The number of correct answers does not exceed 40% 0

Bujx MeponpusiTusi NpoMe:KyTOYHOI aTTecTaluu : DK3aMeH

Cnoco0 npoBeieHUsI MEPONIPUATHS MPOMEKYTOUHOM aTTecTanuu : OIlEHKa M0 JUCIUIUIMHE B paMKax
MIPOMEXKYTOYHOM aTTeCTaIlK ONpEeIesieTcs Ha OCHOBE 0a/IoB, HAOpaHHBIX 00YYAIOMIMMCS Ha KOHTPOJIBHBIX

MEpPONPUATHSX, IPOBOJAUMBIX B TEUEHHE YUeOHOTO TIepHoa.
MakcuMaJbHOe KoJnuecTBo 0aaaos : 100

KonBepranusi 6a,1710B B 0TMETKH

«oTiimauo» - ot 81 mo 100

«xopomo» - ot 61 1o 80

«yJI0OBJIETBOPHUTEJIBbHO» - OT 43 10 60
«HEY/I0BJIETBOPHUTEIbHO» / «He3auTeHo» MeHee 43 Oaia

Komnerenuus Meponpusitue KonTposmpyemble 3jieMeHTbI
(mHaUKaTOp) TeKylero KOHTPoJIst pe3y/1bTaToB 00y4eHHs




Komnerennus
(MHaUKATOP)

Meponpusitue
TeKylero KOHTPOoJIs

KonTposnpyemble 3jieMeHTbI
pe3yJbTaTOB 00yYeHUs

I1K.9.1

BeiOupaet u npuMeHsier
CTaTUCTUYECKHE, IKOHOMUKO-
MaTeMaTHYeCKue U
MapKETUHTOBbIE HCCIIEI0BAHUS
KOJIMYECTBEHHBIX U KaU€CTBEHHBIX
ITOKa3aTesIe 1eATeIbHOCTH
OpraHu3auuu (IpeanpusThs)

Module 2. The
psycho-economic approach to
the study of household
behavior in a market
economy

3ammuiiaemMoe KOHTPOJIbHOE
MeponpusiTue

Knows various areas of practical use of the
provisions of modern behavioral economics

Is able to analyze the behavior of people in
the situation of making a strategic decision,
to carry out independent collection,
analysis, interpretation of statistical data
and expert assessments (including the
results of experiments has the skills to

develop strategies for the behavior of
microeconomic agents for various market
situations, taking into account the factors of]
the external and internal environment

IK.9.1

BriOupaeT u npuMeHsieT
CTaTUCTUYECKHE, IKOHOMUKO-
MaTeMaTHYECKUE U
MapKETUHTOBbIE HCCIIeI0OBAHUS
KOJIMYECTBEHHBIX M KaU€CTBEHHBIX
MoKa3aTtesen JesTebHOCTH
opraHu3aryu (MpeaIpPUsITH )

Module 3. Psychological and
economic approach to the
study of household behavior
in a market economy
HTorosoe KOHTPOJIbHOE
MeponpusiTe

Knows various areas of practical use of the
provisions of modern behavioral
economics; Is able to analyze the behavior

of people in the situation of making a
strategic decision, to carry out independent
collection, analysis, interpretation of
statistical data and expert assessments
(including the results of experiments has

the skills to develop strategies for the
behavior of microeconomic agents for
various market situations, taking into
account the factors of the external and
internal environment

IMK.9.1

BriOupaer u npumMeHsier
CTaTUCTUYECKUE, SKOHOMHKO-
MaTeMaTHYeCKHUe U
MapKETUHTOBBIE UCCIIEIOBAHUS
KOJIMYECTBEHHBIX M KaU€CTBEHHBIX
IIOKa3aTeJieyd AeITEeILHOCTH
opraHu3amuu (MpeanpUsITH)

Module 3. Psychological and
economic approach to the
study of household behavior
in a market economy
HTorosoe KOHTpPOIBLHOE
MeponpusiTue

Knows various areas of practical use of the
provisions of modern behavioral
economics; Is able to analyze the behavior

of people in the situation of making a
strategic decision, to carry out independent
collection, analysis, interpretation of
statistical data and expert assessments
(including the results of experiments has

the skills to develop strategies for the
behavior of microeconomic agents for
various market situations, taking into
account the factors of the external and
internal environment

Cneunpurkanusa MeponpusTHI TEKyILIEro KOHTPOJISA



Module 2. The psycho-economic approach to the study of household behavior in a market
economy

[TpoaomKUTEeTsHOCTD TPOBEICHUS MEPOTIPUSATHS IPOMEXKYTOUHOM aTtTecTanuu: 1 yaca
YcnoBus mpoBeaeHUS MEPOTIPUATHUS: B YAChI ay/IMTOPHOI padoThI

MaxkcuManbHbIi 0aJll, BEICTABIIIEMBIH 32 MEPOTIPUSATUE POMEKYTOUHOU aTTecTauuu: 40
[Tpoxoxnoii 6amr: 17

IToxa3zaTem oneHUBAHUS Banabl
The number of correct answers exceeds 80% 40
The number of correct answers does exceed 42% 17

Module 3. Psychological and economic approach to the study of household behavior in a market
economy
HpO,[[OJ'DKI/ITCJIBHOCTL IMPOBCACHUA MCPOIIPUATHUA HpOMe)KyTO‘lHOI\/'I aTrTeCTaluu: 1 gyaca

VYcnoBus npoBeAEHUS MEPONIPUATHUSA: B YAChI ayANTOPHOM PadoThI
MaxkcuManbHbIN 0aJul, BEICTABIIIEMBIH 32 MEPOTIPUSATUE POMEKYTOUHOU aTTecTauuu: 40

[Tpoxomnoii 6amt: 16.7

IMoka3zaTeyu OLEHUBAHUA Bajuibl
The number of correct answers exceeds 80% 60
The number of correct answers exceeds 60% 40
The number of correct answers exceeds 40% 20
The number of correct answers does not exceed 40% 0

Module 3. Psychological and economic approach to the study of household behavior in a market
economy

[Tpo0IKUTETLHOCTD MTPOBEICHUS MEPOTIPUATHS IPOMEKYTOUHOM aTtTecTanuu: 1 yaca
Y coBUs TPOBEICHUS MEPOTIPUATHS: B YACHI CAMOCTOSITEIbHON PadoThI
MaxkcuMaibHBIN 0aJi1, BEICTABIIIEMBIH 32 MEPONPHUATHE MPOMEKYTOUHOM aTTecTanuu: 20
[TpoxoaHoii 6amt: 9

IMoka3zaTeyu OLIEHUBAHUA Babl
The number of correct answers exceeds 80% 20
The number of correct answers exceeds 60% 13
The number of correct answers exceeds 40% 9
The number of correct answers does not exceed 40% 0




