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1. HammeHnoBaHue JUCHUININHBI

AHTTUICKHH S3bIK B TPO(ECCHOHANTBHON KOMMYHUKAIH

2. MecTo IMCHHUILIMHBI B CTPYKTYpeE 00pa30BaTeIbHOM NMPOrpaMMBbI

JlucruminHa BXOIUT B 00s13aTeIbHYI0 9acTh bioka « b.1 » oGpa3oBareabHOM MporpaMMbl IO HAPaBJICHUSIM
MOATOTOBKH (CMEIUATBLHOCTSIM):

Hamnpasnenue nmoarotosku: 42.03.01 Pexnama 1 cBsI3u ¢ 00IIIECTBEHHOCTHIO

HarpaBJeHHOCTh [Iporpamma mmpoxroro mpoduis



3. [lnanupyembie pe3y/ibTaThl 00y4eHUs M0 AUCHUILINHE

B pesynbrare 0CBOCHUS AUCIUIUIMHBI AHTJIMACKUH A3BIK B IPO(ecCHOHAIBHON KOMMYHUKALMHA Y
00y4aroImerocs T0JHKHbI OBITH CPOPMUPOBAHBI CIIEAYIOINE KOMITETEHIIUH:

42.03.01 Pexnama 1 CBSI3U € OOIIECTBEHHOCTHIO (HAINPaBJIEeHHOCTH : [IporpamMmma mmpokroro mpodus)
OIIK.4 Crioco6eH co3aaBaTh BOCTpeOOBaHHBIC 00IIIECTBOM U WHIYCTPUEH MEIUATIPOTYKTH B COOTBETCTBUHU
C HOPMaMH PYCCKOTO U HHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMH MHBIX 3HAKOBBIX CUCTEM
Nuaukaropsl
OIIK.4.1 Co3naeT BOoCTpeOOBaHHBIE OOIIECTBOM M MHAYCTPUEH MEAHANPOIYKTHI B COOTBETCTBHUH C
HOPMaMH PyCCKOTO U HHOCTPAHHOTO SI3IKOB



4.

O0beM U coepkaHue TUCHHUILINHBI

HanpaBﬂeHm[ MNOATr0TOBKH

42.03.01 Pexnama 1 cBS3H € OOIIECTBEHHOCTHIO (HANIPaBIEHHOCTb:
IIporpamma mupokoro npouss)

¢opma o0yuenus 3a04Has
NeNe TpumecTpos, 8,9,10,11
BbI/ICJICHHBIX 1JIS1 U3y4YeHUS
AUCHMILINHBI
O0beM AUCIHUILIMHBI (3.€.) 9
O0beM JUCHUILIMHBI (AK.YaC.) 324
KonTakTHasi padora ¢ 36
npenoaaBartesieM (aK.4ac.),
B TOM 4HcCJIe:
IIpoBenenue Jad0paTOpPHBIX 36
padoT, 3aHATHI 1O
HHOCTPAHHOMY SI3bIKY
CamocTrosiTesbHast padoTa 288

(ak.4ac.)

@®opMBbI TeKyl1ero KOHTPOJIS

3amuiiaeMoe KOHTPOJIbHOE MeporpusiTie (4)
HToroBoe KOHTposIbHOE MeponpusTue (2)
[TucebmenHO€ KOHTPOJIBHOE MeponpusTue (3)

DopMbI IPOMEKYTOUHOM
arrecTauuu

3auer (8 TpumecTp)
Ox3ameH (9 Tpumectp)
Ok3ameH (11 Tpumectp)




5. AHHOTI/IPOBaHHOC OonmucaHue CoaAcpKanusd pasacjaoB U TEM TUCHUIIJIHHBI

AHIIMICKUN I3bIK B NPO(eCcCHOHATILHOH KOMMYHUKAIIUMN
English for Public Relations and Media Students

Pa3znea 1. What is Public Relations?
The notion of Public Relations. The comparative analysis of PR definitions and concepts. The historical insight
into Public Relations development. Modern concepts and trends.

1. Career in PR, Media Communication and Journalism
Career in PR, Media Communication and Journalism (Pa6ota PR-MeHemkepa, onrucanue, 00s13aHHOCTH.
O6pazoBanue B chepe PR, kypHAIUCTUKY U MeTMAaKOMMYHHKAIIMI: cX0/ICTBa U paznuynsi. COBpeMeHHbIe
TpeboBaHUs K crieruanvctam. [loBbIIeHne KBaTupUKaIuu. )

2. PR Department in an Organization
PR Department in an Organization (CtpykTypa opranuzauuu. Hazpanus otneno. Paboune oTHOIIEHUST MEXIY
HUMM, ONIMCAHKE UX 3a/a4 U T.1.)

3. Aims of PR / Evolution of PR
Aims of PR. Evolution of PR (O6cyxaenue neneii PR B opranuzanuu, ans 6penaa, auunoctu. O0CyxaeHue
stanoB pa3Butus PR, kpatkoe 3nakomcTBO ¢ nepconanusamu PR — «xnaccukm» PR u pexnambl. CoBpeMeHHbIE
TeHaeHIuu B cepe. [lepcriekTuBbI pa3BUTHA. )

4. Management in PR and Journalism
Management in PR and Journalism (Pa6ora PR-menemkepa B chepe opranuzamnuu 6a3oBbix PR Meponpustwii.
CxonctBo 1 paznuuue padbotel PR-MeHemkepa, MeHeKepa opraHnu3ainuu U xkypHanucta. Ctpareruu
opranuszauuu PR meponpustuii).

S. Revision
[ToBTOpEHME MPONAECHHOTO MaTEpHUAIIa

Paznen 2. PR and Society.
The impact of PR on the world's society. Social, political and cultural aspects of contemporary PR and media.

6. PR vs Marketing
PR vs Marketing. (Otnuune mapketunra ot PR, nunctpymenTsl MmapkeTrra u PR, ocHOBBI TeneOHHBIX
neperoBopoB, 3G HEeKTUBHBIX TUTUEH)

7. PR vs Advertising
PR vs Advertising (Pexnama, mapketunr u PR: cxoncTBa, pa3nuuus, CTpyKkTypa. UTo U Kak K 4eMy OTHOCHUTCSI.
Pexnamnas kammanus. KonupaiiT u kpeatus. Jluzaiin).

8. PR and Public Opinion
PR and Public Opinion (Uto takoe Public Opinion. Y0ex1eHre u BIUSHHUE HA JIOJICH — TEXHOJIOTUN
3 dekTuBHON KOMMyHUKanuu. bazoBas cxema KOMMyHUKaIMU. BiusiHue 00IIeCTBEHHOTO MHCHHS.
VYnpasnenue obmecTBeHHBIM MHeHHEM. Feedback ot coobmiecT/o0mmecTBa kak peakius Ha PR nesrensHOCTD

U T.J.)

9. PR, Organizations and Media
PR, Organizations and Media (PR B pa3HbIX Tunax opranuzanuii - KOMMEpPYECKIX, HEKOMMEPUYECKHUX,
rOCyJJapCTBEHHBIX, etc. OTuka PR. MeXKynbTypHbIE OTHOLIECHHUS U OCOOEHHOCTH pa3HbIX COOOIIECTB KaK
1IeJIEBOM, TaK M HeleneBol ayauropuu Bamero PR. BeicTpanBanue otHomeHuit opranuzanuu co CMI.)



10. Revision
IToBTOpEHME MPONACHHOIO MaTEpHUalIa

Pa3nen 3. Communication and PR Tools
Strategies, tools and technologies in communication and PR. The art of writing.

11. Media: Traditional, Digital, and Social
3.1 Media: Traditional, Digital, and Social (Uto Takoe menua (CMUW)? Buasr menua. HoBeie menua. Ux
CXO/CTBa, pa3nuuus. [LIFOCH 1 MHHYCBI.)

12. Writing and Editing in PR.
Writing and Editing in PR. (Buasl meauarexcros. XKanpsl. Media-kit. CTuib 1 pejakTHpOBaHUE)

13. PR and Media Relations
PR vs Media Relations (PR u pabota ¢ meaua — oco6eHHOCTH 3TO# paboTsl. Pabora co CMU. Opranuzanus
OpuduHros u npecc-koHpepeHuuii. Boictynnenue na opudunre. [Ipoenenue npecc-kondepenuu. Padora ¢
HoBbIMU Meaua — [Toakactel, Twitter, Instagram, Twitch, etc. Transmedia Storytelling)

14. Crisis Management in PR
Crisis Management in PR. (Kpu3zuc B PR. Drtamnsl pabotsl ¢ kpu3ncom. Posib KOMMyHHUKaIMK B IEPUO]] KPU3HCA.
O0630p 1aHa KPU3UCHBIX KOMMYHHKAIHA U padota co CMU).

15. Revision
[ToBTOpEHME MPONAEHHOTO MaTEpHaIIa



6. MeToanueckue YKa3aHus /151 00yYaIOUIMXCH 10 OCBOCHHIO JUCIHUIIIHHBI

OcBoeHme JUCIUIUIMHBI TPeOYeT CUCTEMATHYECKOT0 U3YUEHHUs BCEX TEM B TOM IOCIIE0BATEIBHOCTH, B
KaKoW OHM yKa3aHbl B paboueil mporpamme.

OcCHOBHBIMU BUAAMH y4€OHOU pabOTHI ABJISIOTCS ay IUTOpPHBIE 3aHATUA. VX 1ensb - pacmmputh 6a3oBbie
3HaHUA 00yYaIOIIKXCs 10 OCBAMBAEMOM AUCLHUIIIIMHE U CUCTEMY TEOPETHUECKUX OPUEHTHPOB IS
HOCJIEAYIOIEro 6osee riry00Koro OCBOSHHUs IIPOrpaMMHOT0 MaTepualia B X0/1€ CaMOCTOSATEIbHOM PaboOTHI.
OOyuaronieMycst BAXKHO IOMHHUTb, YTO KOHTaKTHas1 paboTa ¢ mpernoaBaTeneM 3(h(HEeKTUBHO TOMOTAET eMy
OBJIa/IETh MMPOTPaMMHBIM MaTepUaioM Ojarogaps pacCTaHOBKE HEOOXOIUMBIX aKLIEHTOB U yAECPIKaHUIO
BHUMAaHMS MHTOHAIIMOHHBIMH MOJTYJISIIIUSIMH TOJIOCA, A TAKXKE MOAKIIIOUYCHUEM ayAHO-BH3YalbHOTO MEXaHU3Ma
BOCIIPUATHS HHPOPMALIUY.

CamocrodTenbHas paboTa MpecienryeT ClIeAyIoHe Heu:

— 3aKpEeIUIEHNE U COBEPIIEHCTBOBAHUE TEOPETUUECKUX 3HAHHUM, TIOTYYEHHBIX Ha JIGKLIMOHHBIX 3aHATHAX;

- (hopMupoBaHKE HaBBIKOB MOATOTOBKU TEKCTOBOW COCTABIIAOLIEH HHpOpMALUK y4eOHOTO U HAy4YHOTO
Ha3HAYEHUs JUIsl pa3sMELCHHs] B PA3JINYHBIX MH(POPMALMOHHBIX CUCTEMAX;

- COBEPIIIEHCTBOBAHUE HABBIKOB [TOMCKA HAYYHBIX MyOIMKaluil 1 00pa30BaTENIbHBIX PECYPCOB,
pa3MeleHHbIX B cetn HTepHeT;

- CAMOKOHTPOJIb OCBOEHUS IIPOrPaMMHOI0 MaTepHaa.

Ooyuatomiemycst HEOOXOAUMO MOMHUTB, YTO PE3YJIbTAaThl CAMOCTOSTENIFHON paOOThl KOHTPOIUPYIOTCS
MIPEeroIaBaTeNIeM BO BPEMSI IIPOBEICHHSI MEPOTIPUSATHIA TEKYIIETO KOHTPOJIS M YUUTHIBAIOTCS TIPH
IIPOMEKYTOYHON aTTECTaLUN.

Ooyuatonmmces ¢ OB3 1 nHBaNMMI0B MPEIOCTaBIAETCS BO3MOXKHOCTh BbIOOpa (popM nmpoBeeHust
MEPONPUATHIA TEKYIIIETO KOHTPOJIS, aTbTEPHATUBHBIX (OpMaM, MPEAyCMOTPEHHBIM pabodel MporpaMMoii
aucuuIuinHel. [IpegycmarpuBaeTcss BO3SMOXKHOCTD YBEJTMUEHUS B Ipejienax | akaJeMHUuecKoro yaca BpeMeHH,
OTBOJIMMOTO Ha BBIIIOJIHEHUE KOHTPOJIBHBIX MEPOIIPUATHI.

ITponetypa onieHMBaHUS Pe3yJIbTATOB 00YUEHHS MHBAJIUAOB U JIUI C OTPaHUYEHHBIMU BO3MOXKHOCTSAMU
3JI0POBbsI [0 JUCLUIUIMHE MPEeIyCMaTPUBAET MPeA0CTaBIeHUE HHPOpMaLH B (popMax, aTanTHPOBAHHBIX K
OIPaHUYEHUSM UX 310pPOBbS U BOCIIPUATHSA HHPOPMALIUY.

ITpu npoBeieHNH TEKYyIEro KOHTPOJI IPUMEHSIOTCS OLIEHOUHBIE CPEACTBA, 00eCIeUnBaroLIe nepeaavy
nH(popMalnu, OT 00yyaroLIerocs K IpernoaaBaTesio, C y4eToM ICUX0(PU3N0IOTHYECKUX 0COOEHHOCTEN
3I0POBBST O0YJAFOIITIXCS.

7. llepedyeHb y4eOHO-MeTOAMYECKOT0 00ecTiedeH s AJIsl CAMOCTOSAITEIbHOM PadoThI
o0y4aromuxcs o JUCIUIINHE

[Ipu camocTosTeNbHON paboTe 00yUaIOMIUMCS CIETYET UCIOIB30BaTh!

— KOHCIIEKTHI JIEKITHIL,

— JINTEPATypy U3 MEePEYHSI OCHOBHOU U JOTOJTHUTEIHHOM Y4eOHOH TUTEpaTyphl, HEOOXOIUMOMN ISt
OCBOCHMS TUCIUIUIUHBI (MOJTYJIST);

— TEKCT JIEKIUN Ha SJIEKTPOHHBIX HOCUTEISX;

— pecypchl HH()OPMAITMOHHO-TEIIEKOMMYHHUKAITMOHHOH ceTn "MHTepHeT", HEOOXOAMMBIE JIIST OCBOCHUS
JTUCIUTUIUHBL,

— JIMIIEH3UOHHOE U CBOOOIHO pacpOCTpaHIEMOE MPOrpaMMHOE 00eCTIeUeHNEe U3 TIEPEUHSs
MH(OPMALIMOHHBIX TEXHOJIOTHH, UCIIOJIb3YEMbIX IIPHU OCYIIECTBICEHUH 00pa30BaTeIbHOrO MpoIecca mno
JUCIUIUINHE;

— METOAMYECKHE yKa3aHUs i1 00y4arOIIUXCs 0 OCBOSHUIO AUCIUILTUHBIL.



8. [lepeyeHb OCHOBHOM M IONOJHUTEIbHON YUeOHOM JIUTEPATYPbI
OcHoBHas:

1. KomeBaposa U. b. MHOCTpaHHBIi 361K TPO(ECCHOHATEHOTO 00IIeHUs (aHTJIMUCKUHN S3BIK): Y4eOHOe
nocobue/KomeBaposa 1. b..-Boponex:BopoHexckuii rocy1apcTBEeHHBINH YHUBEPCUTET HHKCHEPHBIX
texuosioruii,2018, ISBN 978-5-00032-323-6.-140. http://www.iprbookshop.ru/76428.html

2. llnykaesa JI. B. IHOCTpaHHBIH A3bIK B TPO(ECCHOHATBHON KOMMYHUKAIIUH (QaHTITMHCKUN):ydeOHOoe
noco6ue/JI. B. IllnykaeBa.-ITepmb:[IepMckuii rocyaapcTBeHHBINH HALIMOHAIBHBIN MCCIE10BATEIbCKUNA
yausepcutet,2018, ISBN 978-5-7944-3124-7 https://elis.psu.ru/node/508807

JdomosHuTeIbHAS:

1. boBtenko, M. A. Press Office. English for PR (CoBpemennas npecc-cimyx6a. AHMIUNACKUHN SI3BIK 1151
0akayaBpOB 110 HaIpaBleHUIO «PeKknaMa 1 CBA3M ¢ 0OIECTBEHHOCTBIOY) : yueOHoe nocodue / M. A. boBTeHKoO.
— HoBocubupck : HoBocubupckuii rocyrapcTBeHHbIH TexHnueckuit yuusepeutet, 2013. — 200 c. — ISBN
978-5-7782-2374-5. — TekcT : 3neKTpOHHbIHN // DnexkTpoHHo-O0nbauoreunas cucrema IPR BOOKS : [caiir].
http://www.iprbookshop.ru/44758.html

2. Kazaunxuna, U. A. English for Students of Public Relations and Advertising. Rendering : yue6HO€e mocobue /
. A. Kazauuxuna, O. I'. llleBuenko. — HoBocubupck : HoBocuOupckuii rocy1apcTBEeHHBIN TEXHUUECKUIH
yHuBepcureT, 2014. — 116 ¢. — ISBN 978-5-7782-2389-9. — TekcT : 31eKTpOHHBIN // DIIeKTpOHHO-
6ubnmoreynas cucrema IPR BOOKS : [caiit]. http://www.iprbookshop.ru/45073.html



9. Ilepeuenn pecypcoB cetu UHTEpHET, HEOOXOAUMBIX /IJII OCBOCHHUSA TUCIUILINHBI

https://www.multitran.com/ MynbsTuTpan
https://context.reverso.net/ Reverso Context
http://www.merriam-webster.com Dictionary by Merriam-Webster
http://www.ldoceonline.com Longman Dictionary
https://www.oxfordlearnersdictionaries.com/ Oxford Learners’ Dictionary
https://www.prsa.org/ Public Relations Society of America— PRSA
https://www.cipr.co.uk/ Chartered Institute of Public Relations
https://www.futurelearn.com/ Future Learn
https://www.edx.org/ edX
https://www.coursera.org/ Coursera
http://www.economist.com The Economist
https://skell.sketchengine.co.uk/run.cgi/skell Mini EL Corpus
https://www.theguardian.com/uk The Guardian
https://www.forbes.com Forbes
https://www.newyorker.com The New Yorker
https://www.youtube.com/watch?time_continue=53&v=PoSfQd1mKO0&feature=emb_logo Jo To PR
https://www.wisegeek.com/what-is-media-relations.htm#didyouknowout Media Relations
https://www.prezly.com/academy/relationships/crisis-communication/the-best-managed-pr-crises-of-
2018 PR Crisis Management
https://www.agilitypr.com/resources/pr-glossary/ PR Glossary
10. Ilepeuenb uH(pOPMAITUOHHBIX TEXHOJIOT U, NCIOJIb3yeMbIX IPH OCYIIEeCTBJICHUMN
00pa30BaTeJIbHOIO MpoIecca Mo JMCIHUIINHE

OO6pa3zoBarenbHbIi MPoIecC MO AUCHUILUINHE AHIVIMHACKHIA I3bIK B IPO()ecCHOHAIBLHOH KOMMYHHKAIIMU
IperoiaraeT UCIOIb30BaHUE CIEIYIOIETr0 MPOrpaMMHOI0 obecredeHus: 1 HH(OPMAIIMOHHBIX CIIPAaBOYHBIX
CUCTEM:

1) noctyn B pexxume on-line B DnekTpoHHy10 6ubanoTeunyto cucremy (3bC);

2) AOCTYH B 3JIEKTPOHHYIO HH(OPMAIIMOHHO-00pa30BaTEIbHYIO CPEy YHUBEPCUTETA;

3) MHTEPHET-CEPBUCHI U AIIEKTPOHHBIE PECYPCHI (IOUCKOBBIE CUCTEMBI, SJIEKTPOHHAS 1104Ta,
po¢eCCHOHAIBPHBIC TEMATUYECKHUE YaThl U (POPYMBI).

[lepeuenp HEOOXOAMMOIO JUIIEH3MOHHOTO U (MJIM) CBOOOJAHO paclpOCTPAHSIEMOI0 IPOrPaMMHOTO
obecredyeHus:

1) oucHBIN MakeT NPUITOKEHUH (TEKCTOBBIN MpoIeccop, MporpaMmma JUIst OArOTOBKH JIEKTPOHHBIX
[Ipe3eHTalN);

2) mporpaMMa A€MOHCTPALUK BUEOMATEPHATIOB (IIPOUTPHIBATEIND);

3) npuiokeHue, NO3BOJISIONIEe MPOCMATPUBATh U BOCTIPOU3BOAUTE MenuakoHTeHT PDF-daiinos.

JIOTIOTHUTENBHO MOXKET UCIIOJIb30BaThCSL:

1. JInensnonHoe nporpammuoe odecneuenue Sanako Lab 250;

2. DnexTpoHHBIN cnoBapb Abby Lingvo;

3. [IporpammHuoe obecrieuenue cBoboaHorO qoctyna Hot Potatoes.
4. MoGunbHabIe puioxkenus s 10S u Android.

HpI/I OCBOCHHMU MaTCpHraia U BbIITIOJTHCHHUA SaZ[aHI/Iﬁ Mo JUCHUIITIMHE PEKOMCHAYCTCA UCIIOJIB30BAHUC
MaTepHasoB, pa3MelieHHbIX B JInunbix kabuHetax oOyuatonuxcs ETUC IITHUY (student.psu.ru).



[Ipu opranuzanuu TUCTaHIMOHHON paOOTHI M TPOBEJACHHUH 3aHATHN B PEKUME OHJIAWH MOTYT
WCTIOJIb30BAThCS:

cucteMa BusieoKoHpepeHIicBs3u Ha ocHoBe miatdopmer BigBlueButton (https://bigbluebutton.org/).

cucrema LMS Moodle (http://e-learn.psu.ru/), koTopast moaIep>KkuBaeT BO3MOKHOCTh HCIIOJIb30BAHHUS
TCKCTOBBIX MAaTCPUAJIOB U Hpe3€HTaHHﬁ, ayJJuo- U BUJACOKOHTCHT, a TaK K€ TCCThI, IPOBCPACMBIC 3a/IaHN,
3aJJaHus JJ11 COBMECTHOM paboTHI.

cucrema tectupoBanus Indigo (https://indigotech.ru/).

11. Onucanue MaTepuaJIbHO-TEXHHYECKOH 0a3bl, HEOOXOAUMOM VIl OCYLIECTBJICHUS
00pa3oBaTeJIbHOI0 Npouecca 1no AMCuMIINHe

MarepuanbHO-TeXHUYECKas 0a3a 00eCIeUNBACTCS HATMIHEM:

1) Ansa npoBeaeHus 1abopaTOpHbBIX 3aHATHI He00Xo1uMa yueOHas ay IuTOpusl, OCHAIIICHHAS
CHeHATN3UPOBAHHON MeOEIbI0, IEMOHCTPALIMOHHBIM 000pYy1I0BaHUEM (IIPOEKTOP, IKPaH,
KOMIIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIMM IPOTPAMMHBIM 00€CTIeYeHHEM, MEJIOBOM U (MJTH) MapKepHOI
nockoil. KommbroTepHslil kitacce nin TuHradoHHas JadopaTopus (ammapaTHoe U MporpaMMHOe o0ecTiedeHre
omnpeneneHo B [lacmoprax KOMIBIOTEPHBIX KJIACCOB/IMUHTA(OHHBIX J1a00paTopuil).

2) Ins mpoBeeHUS MEPOTIPUATHIA TEKYIIIETO KOHTPOJIS M MTPOMEKYTOUHOM aTTecTallii Heo0Xxoauma yueOHast
ayJUTOpUs, OCHAILLICHHAs CIIELIUATM3UPOBAHHON MeOEIbI0, IEMOHCTPALIMOHHBIM 000py10BaHHEM (TIPOEKTOP,
9KpaH, KOMIIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIUM IPOrPaMMHBIM 00€CIIeYeHUEM, MEJIOBOU U (MIJIM) MapKEPHOM
nockoi. KomnbroTepHslil kitace win auHradgoHHas 1aboparopus (anmapaTHoe U MporpaMMHOe oOecrieueHne
omnpezaeneHo B [lacmopTax KOMIBIOTEPHBIX KJIACCOB/IUHTaOHHBIX Ta00PaTOPHii).

3) st camocTOsATEIbHOM paboThl UCTIONB3YIOTCs omenieHus: Hayunoi 6ubnuorexku [ITHUY, ocHamennbie
KOMIIBIOTEPHON TEXHUKON M 00ecreunBaroue J0CTyI K HH(HOPMallMOHHO-TEIEKOMMYHHUKAIIMOHHOM ceTn
«HTEpHET» U B JIIEKTPOHHYIO HHPOPMAIIMOHHO-00Pa30BaTEIbHYIO CPEIY.

[Tomemenust HayuHoii 6ubmuoreku [IITHUY mist oGecrieueHns: caMOCTOSTEIbHONU PabOThl 00yUYaOIUXCS:

1. HayuHo-Oubnuorpaguueckuii otaen, kopm.l, aya. 142. O0opynoBaH 3 nepcoHalnbHbIMU KOMIIBIOTEPA C
JOCTYTIOM K JIOKaJIbHOM U T7100aIbHON KOMIIBIOTEPHBIM CETSIM.

2. YnTanpHbI{ 3aJ1 TYMaHUTAPHOM JUTEpaTyphl, Kopm. 2, aya. 418. O6opynoBaH 7 mepcoHaIbHBIMU
KOMIIBIOTEPAMH C IOCTYTIOM K JIOKaJIbHOH M I7T00AIbHOM KOMIIBIOTEPHBIM CETSIM.

3. UuranbHbIH 3a1 €CTECTBEHHOM auTeparypsl, kopi.6, aya. 107a. O6opyaoBaH 5 nepcoHanbHbIMU
KOMIIBIOTEPAMH C IOCTYIIOM K JIOKaJbHOH U INT00ANBbHOM KOMIIBIOTEPHBIM CETSM.

4. Otnen MHOCTpAaHHOM HTEpaTyphl, Kopm.2 aya. 207. O6opynoBaH 1 mepcoHaTLHBIM KOMITBIOTEPOM C
JOCTYTIOM K JIOKaJbHOM U T7100aIbHONM KOMIIBIOTEPHBIM CETSIM.

5. bubnuoTteka opunnyeckoro axynprera, kopmn.9, aya. 4. O6opynoBana 11 nepcoHaIbHBIMU
KOMITBIOTEpPAMH C JOCTYIOM K JIOKaJIbHOW U T7100a1bHONH KOMIBIOTEPHBIM CETSIM.

6. YurtanbHbll 3a1 reorpaduueckoro ¢axynbrera, kopn.8, aya. 419. Obopynosan 6 nepcoHaIbHbIMU
KOMIIBIOTEpPAMH € JOCTYIOM K JIOKaJbHOW U T7100a1bHON KOMIIBIOTEPHBIM CETSIM.

Bce xoMIbroTephl, yCTaHOBIICHHBIE B TOMEUICHUAX HAyYHOU OMOINOTEKH, OCHAIIIEHBI CIICAYIOIINM
MIPOTPaMMHBIM 00€CTICYeHUEM:

Omnepanuonnas cuctema ALT Linux;

Oducnsriit maker Libreoffice.

CrnpaBouHo-1nipaBoBas cucreMa «Koncynprantllimroc»



@oHabI OLICHOYHBIX CPEACTB I ATTECTALMH 110 JUCHHUIIHHE
AHIIMMCKHH S3BIK B PO ecCHOHATBHOM KOMMYHUKAILMU

I[lnannpyemble pe3yabTaThl 00y4eHHsl 0 TUCHUILIHHE IS GOPMUPOBAHUS KOMIIETEHIIUM.
NuaukaTopbl M KPpUTEPUU UX OLleHMBAHUS

OIIK 4

Crnoco0eH co3gaBaTh BOCTPeOOBaHHBIE 0011ECTBOM M HHAYCTPHEH MeIMANIPOAYKThI B
COOTBETCTBHHU ¢ HOPMAMH PYCCKOI'0 H HHOCTPAHHOIO SI3bIKOB, 0COOCHHOCTSIMH MHBIX 3HAKOBBIX

CUCTEM
Komnerennus IInanupyemble pe3ybTaThl Kputepun oneHuBaHus pe3y1bTaTOB
(MHaUKaTOP) o0y4eHus o0y4eHus
OIIK 4.1 3HaTh OCHOBHBIE JICKCUYECKHUE U HeynosiaerBopure
Coznaer rpaMMaTHYECKUE €IUHUIIBI He copmupoBanbl 3HaHHSI, yMEHUS 1 HABBIKH,
BOCTpeOOBaHHBIE AHTJIMICKOTO SI3bIKa, IIPElyCMOTPEHHbBIE KOMIIETEHIIUEH.
00I1IeCTBOM U HEOOXOUMbIE 1JI YCTHOTO U
UHAYyCTpUen MUCHMEHHOTO OOIIEHUS B

MEIUANPOTYKTHI B
COOTBETCTBHH C HOPMaMH
PYCCKOTO 1
HHOCTPAHHOTO SI3bIKOB

npodeccuoHabHOU cepe
NeATeTLHOCTH (peKJIaMa, CBSI3HU C
00IECTBEHHOCTEIO,
MEIMAaKOMMYHUKAIUH ), CO3TaHHsI
MEIHUAKOHTCHTA.

YMeTh UCTIONB30BATh PA3INYHBIC
BHJIbI YTEHUSI (O3HAKOMUTEIHHOE,
MIPOCMOTPOBOE, U3yHarolllee) AJis
U3BIICYCHUS UH(DOPMALIUU U3
AyTeHTUYHBIX MPOJEeCcCCUOHAITBHO
OPUEHTUPOBAHHBIX TEKCTOB;
MEePEBOJIUTH TEKCTHI 11O
CHEIMAJIbHOCTH.

Bnaners HaBBIKAMU
MOHOJIOTHYECKON 1
JAATIOTUYECKON peuu ISt
OCYILECTBIICHUSI YCTHOU U
MMCbMEHHOW KOMMYHUKAIUU U
CO3JIaHUs Pa3TUYHBIX TUIOB
MEUAINpPOIyKTOB HA PYCCKOM H
AHTIINHCKOM S3bIKAX.

YaoBaerBopuTeIbH
3HaeT OCHOBHBIE JICKCUYECKHUE U
rpaMMaTHYeCKHE eTUHUIIBI aHTTTUICKOTO SI3bIKA,
HEO0OXOUMBIC JJI1 YCTHOTO U IMUCHEMEHHOTO
oOmieHus B npodeccruoHanbHoi cdepe
JesTeNbHOCTH (peKiiaMa, CBSI3U C
00IIECTBEHHOCTHIO, MEIMAKOMMYHHKAITHIH ),
CO3/1aHUS MEJMAKOHTEHTA.
YMeeT Ucronb30BaTh pa3iInyHbIe BUJIbI YTCHHS
(03HaKOMHUTENBHOE, TPOCMOTPOBOE,
M3yyvarolee) A U3BJICUCHHS HHPOPMAITIH U3
ayTEHTUYHBIX MTPodeccHnoHaNbHO
OPUEHTHPOBAHHBIX TEKCTOB C CEPhESHBIMU
OIMOKAMU; TIEPEBOANTH TEKCTHI 110
CHETMALHOCTH C KOHCYIbTATUBHOMN
MOMOIIIOTO MPETIo1aBaTENIs.
B HenocTaTobIHOM CTENEHH BlIaJieeT HaBBIKAMU
MOHOJIOTHYECKON U TUATOTHYeCKON pedn s
OCYILIECTBJIEHUS YCTHOW U MUCbMEHHOMN
KOMMYHHKAIIUHN U CO3J[aHMs] PA3TUYHBIX TUIIOB
MEMANpPOAYKTOB Ha PYCCKOM U aHTJIMICKOM
S3BIKAX.

Xopomuo

3HaeT OCHOBHBIE IEKCUYECKUE U
rpaMMaTHYeCcKHe eTUHUIIbI aHTJTUICKOTO SI3bIKA,
He0OX0UMBIE U1 YCTHOTO U MMUCbMEHHOTO
oOmienus B npodeccuoHanbHOU chepe
JesITeNIbHOCTH (peKyiaMa, CBSI3U C
OOIIECTBEHHOCTHIO, METMAKOMMYHHKAITHH ),
CO3/IaHUS MEMAKOHTEHTA.




Komnerenuust IInanupyemble pe3y/bTaThl Kpurepun oneHuBanus pe3yibTaToB
(MHAUKATOP) o0y4eHust o0y4eHust
Xopomuo

YMeeT ucrnonb30BaTh pa3aIuyHbIe BUIbI YTCHUS
(03HaKOMHUTENBHOE, IPOCMOTPOBOE,
u3yyaroliee) JUisl U3BJIe4eHus: MHGopMaIuu u3
ayTEHTUYHBIX MpodeccHnoHaIbHO
OpPUEHTHUPOBAHHBIX TEKCTOB C
HE3HAYUTENbHBIMH OIIMOKAMU; IEPEBOIUTH
TEKCTBHI 110 CHEIMATBLHOCTH C HE3HAUUTEIbHBIMU
OLIMOKaMHU.
B nocratounoil Mepe BiiaJieeT HaBbIKaMu
MOHOJIOTMYECKON U TNAJIOTUYECKON peun JIst
OCYLLIECTBJICHUSI YCTHOW U MUCbMEHHOU
KOMMYHMKAIUHU U CO3JaHMsl pa3JIU4HbIX TUIIOB
MEJUAIPOIYKTOB HAa PYCCKOM M aHTJIUHCKOM
SI3bIKAX.

O1anyHo
3HaeT OCHOBHBIE JIEKCUYECKUE U
rpaMMaTHYECKUE €AMHUIBI AaHTJTUHCKOTO A3BIKA,
HEOO0XOAUMBIE JJIS1 YCTHOTO M TUCbMEHHOTO
obmienust B npodeccruoHabHoM cdhepe
JesTeNbHOCTH (peKiaMa, CBsI3U C
00I1IECTBEHHOCTHIO, MEIMAKOMMYHHUKALIMH),
CO3/1aHUS MEMAKOHTEHTA.
YMeeT UCIoNb30BaTh Pa3INyuHbIe BUJIbI YTCHHS
(03HaKOMHUTENBHOE, TPOCMOTPOBOE,
M3y4Yarolee) A U3BJICUCHH HHPOPMAITIH U3
ayTEHTUYHBIX MTPOodeccHnoHaNbHO
OpPUEHTUPOBAHHBIX TEKCTOB; IEPEBOIUTH
TEKCTBHI 110 CIELMATIBHOCTH.
Brnageer HaBbIKaMU MOHOJIOTMYECKOM U
JUAJIOTUYECKON peun i OCYLIECTBICHUS
YCTHOM U MHCbMEHHOW KOMMYHHKALUHU U
CO3/IaHusl PA3IUYHBIX TUIIOB MEAUANPOIYKTOB
Ha PYCCKOM M AHTJIMHCKOM SI3BbIKaX.




OueHoYHbBIE CPEACTBA TEKYIIEr0 KOHTPOJISI M IPOMEKYTOUYHOM aTTecTanun

Cxema goctaBku : 3aounas 2019

Bujx MeponpusiTust NpOMe:KyTOYHOM aTTecTANMH : 3a4eT
Cnoco0 npoBeneHust MepoONPHUATHS MPOMEKYTOYHOM aTTecTanuy : OleHKa 0 JUCHUIUIMHE B paMKax
IPOMEKYTOUHON aTTEeCTAllUU OIIPEIENIETCsl HA OCHOBE 0ayIoB, HAOpAHHBIX 00YUYaIOIIUMCS Ha KOHTPOJIbHBIX
MEpONPHUATUAX, IPOBOJUMBIX B TEUEHUE YUEOHOT0 MEPHOAA.
MaxkcumanbHoe Koan4yecTBo 6awios : 100

KonBepranusi 6a/U10B B 0TMETKH

«oTiIn4Ho» - ot 81 1o 100
«xopowmo» - ot 61 1o 80

«YIOBJIETBOPUTEJBbHO» - 0T 43 10 60
«HeYI0BJIETBOPUTEIbHO» / «<He3a4TeHo» MeHee 43 Oaia

Komnerenuus Meponpusitue KonTposnpyembie 3jieMeHTBI
(mHaUKaTOP) TeKYILero KOHTPoJIs pe3yJbTaToB 00y4eHHs
OIIK 4.1 1. Career in PR, Media 3Hanue jekcuky 1mo Teme Career in PR,

Co3znaer BocTpeOOBaHHbBIE
0O0I1eCTBOM U MHIyCTpUEH
MCIUANIPOAYKTEI B COOTBCTCTBHHU C
HOpPMaMHM PYCCKOTO U
HHOCTPAHHOT'O A3bIKOB

Communication and
Journalism

3amumaeMoe KOHTPOJIbHOE
MeponpusiTie

Advertising and Media. Ymenue
HCII0JIB30BAaTh PAa3JIMYHbIC BUJbI YTCHUA
(03HAKOMHTENNBHOE, IPOCMOTPOBOE,
U3ydaroliee) Ui U3BJIeUeHUs HHPOpMAIUU
U3 ayTEHTUYHBIX TPOPECCHOHATIBHO
OPHUEHTHUPOBAHHBIX TEKCTOB. BiageHue
HaBBIKAMH TMCbMEHHOW KOMMYHUKAIN
(coznanue OOBSBIECHUS O IPUEME HA
paboTy CIIeNMaNnCcTa Mo peKiIaMe/ CB3SIM C
OOIIECTBEHHOCTBIO/ KYPHAJIHCTA.

OIIK.4.1

Coznaer BocTpeOOBaHHbBIS
00111eCTBOM U UHIYCTpUEH
MEIUAIIPOTYKTHl B COOTBETCTBUU C
HOPMaMH PyCCKOTO U
WHOCTPAHHOTO SI3BIKOB

3. Aims of PR / Evolution of
PR

3amuinaemMoe KOHTPOJIbHOE
MeponpusiTue

3naHue Jekcuku 1o teMam: PR Department
(structure and functions), Evolution of PR,
Aims of PR. Brnanenue HaBpikaMu
MOHOJIOTHYECKOH peuu (Tpe3eHTarus 00
UCTOPUU CO3/IaHUs U paboTe OJTHOTO U3
BEIYIUX KOMMYHHKAIIMOHHBIX ar€HCTB
Mupa). Branenue HaBbIKamMu
JIMAJIOTUYECKOM peun (00CykAeHHE OAHOTO
U3 MPEAJI0KEHHBIX BOMPOCOB IO TEME
"Ucrtopus u pazsurue PR"




Komnerenuus Meponpusitue KonTpoaupyembie 3jieMeHTbI

(MHaOMKATOP) TeKYILero KOHTPOJIs pe3yIbTaTOB 00y4eHHs
OIlIK 4.1 4. Management in PR and YMeHue u3BiaeKkaTh OCHOBHOE COJICPKAHUE
CosnaeT BOCTpeOOBaHHbBIE Journalism U3 MMPOYUTAHHOTO TeKCTa (YMEHUs
O0IIECTBOM U UHYCTPUEH HNTorosoe KOHTPOJIbHOE 03HAKOMUTENILHOTO YTEHUs); YMEHUE
MCIHAIIPOYKTBI B COOTBETCTBUM C | meponpusiTue CO3/1aBaTh MUCbMEHHBIC TEKCTHI C
HOpMaMH pyCCKOro 1 cOOJTI0/ICHHEM HOPM aHTJIMHCKOTO SI3bIKA M
HUHOCTPAHHOTO S3BIKOB C Y4ETOM MTOCTABICHHOM

B c(pepe PR u pexmamel.

KOMMYHHMKaTUBHOMW 3aJ1a4M; BJIAJICHHUE
HAaBBIKAMHU MOHOJIOTHUYECKON pe4M Ha
YPOBHE, I0CTaTOYHOM JUIsl 00CYKICHUS
aKTyaJbHBIX MPO(ECCHOHATBHBIX BOIIPOCOB

Crnenudukanuss MeponpMATHI TeKylIero KOHTPOJIA

1. Career in PR, Media Communication and Journalism

[TpoaomKUTET HOCTD MTPOBECHUS MEPOTIPUATHUS IPOMEKYTOUHOM aTTeCTalluu: 2 yaca
VYcnoBus mpoBEAEHUSI MEPOTIPUSITHUS: B YAChI CAMOCTOSAITEJILHOM padoThI
MakcumanbHBIA 0asl, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM arTectanun: 30
[Tpoxoxnoii 6amr: 13

Iloxka3atenu oueHMBaHUSA Banabt
Ymeet pacckazath 00 opranuzanuu 6a3oBbix PR Meponpustuii ¢ HCOIb30BaHUEM 12
MpoeCCUOHATBHON JIEKCUKHU
3HaET TUMOBYIO CTPYKTYPY OpraHU3aINK, YMEET PaccKa3aTh O Hel 10
3HaeT ocobeHHOocTH paboThl PR-MeHemkepa B opraHu3anuu
3. Aims of PR/ Evolution of PR
ITpoaomKUTENTEHOCTD TPOBECHUS MEPOTIPUATHUS IPOMEKYTOUHOM aTTeCTalluU: 2 yaca
VYcnoBus mpoBeeHUS MEPONIPUATHUS: B YAChI CAMOCTOSITEIbHON PadoThl
MaxkcumanbHbIH 0ai, BEICTAaBIIsIEMbIi 32 MEPONPUATHE TPOMEKYTOUHOM aTTectanuu: 30
ITpoxonnoii 6amn: 13
Iloka3aTesin oneHUBaHUsA Bajbl
Bnaneer HaBbikamMu 3(pPEeKTUBHON KOMMYHHUKAIIMH TTPH 0OCYKIACHUHU PE3YyJIbTATOB CO3TaHUS 12
MeAHNanpoayKTa (aHanmu3a Keiica)
YMeeT NpUMEHSTh B peUH SI3IKOBBIE CPECTBA JIJIsl ONUcaHus MpobieMHbIX oOnacteit PR. 10

3naet uenu PR B opranuzanum, ymeer 0e3 ook pacckasaTh O
HUX.

4. Management in PR and Journalism

ITpoaomKUTENEHOCTD TPOBEAECHUS MEPONIPUATHUS IPOMEKYTOUHOM aTTeCTalluU: 2 yaca
VYcnoBus NpoBeeHUS MEPONIPUATHUS: B YACHI CAMOCTOSITEIbHON PadoThI




MaxkcuManbHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATHE IPOMEKYTOUHON aTTecTauuu: 40
ITpoxoanoii 6amn: 17

IToxa3aTeIu onleHUBAHUS Baaasl
Brnazneer HaBbikamu 3(pPeKTUBHON KOMMYHUKALIUU PU CO3TaHUH MEIUATIPOAYKTa 17
(HBIOC-pEnn3a)
YMeeT npuMEHSTh B PeUH SI3BIKOBBIE CPEACTBA M MPO(HECCHOHATBHYIO JIEKCHUKY JUIS 13
JEMOHCTpAIH CBOUX 3HAHUIA.
3Haet paznuuus PR, MapkeTuHra u KypHaIMCTUKH; YMEET BEIPA3UTh 3TO HA aHTJIMICKOM SI3bIKE B 10
nuchbMeHHOU hopme.

Bua MeponpusiTUsi NPOMEKYTOUYHOM aTTECTAIUM : DK3aMeH

Cnoco0 npoBeeHUss MEPONPUATHS IPOMEKYTOUHOM aTTecTauum : OIlEHKa N0 AUCIHUILIMHE B paMKaxX
IIPOMEKYTOUHOM aTTecTally ONpeeIsieTcs Ha OCHOBE 0ayuioB, HAOpaHHBIX 00YyYarOIIMMCs Ha KOHTPOJIbHBIX
MEPONPUSITUSIX, IPOBOJIMMBIX B TEUEHHE YUEOHOT O IEpHO/a.

MakcumaJjibHoe KoJIu4ecTBO 6a/10B : 100

KOHBepTaHI/Iﬂ 0aJJI0B B OTMETKHU

«oTan4Ho» - ot 81 o 100

«xopomo» - ot 61 1o 80

«YAOBJIETBOPHUTEJBHO» - 0T 43 110 60
«HeY/I0BJIeTBOPUTEIbHO» / «He3auTeHo» MeHee 43 Oaria

Komnerennus Meponpusitue KonTpoaupyembie 3jieMeHTbI
(MHaUKATOP) TeKYyIIero KOHTPOJIs pe3yJbTaTOB 00yUeHUs

OIIK 4.1 6. PR vs Marketing 3HaHue JEKCUKHU NPo(ecCHOHANTBHOM
CosnaeT BoCTpeOOBaHHbBIE IIucbMeHHOe KOHTPOJIbHOE | HAIPaBJICHHOCTH (CBSI3U C
OOIIECTBOM U UHIYCTpHEH MeponpusiTue OOIIIECTBEHHOCTHIO U peKIIaMH,
MEIUAIIPOYKTBI B COOTBETCTBUH C MEIMaKOMMYHUKAIIUN ), YMEHUE YUTATh U
HOpMaMH pyCCKOro u IIOHUMATh TEKCTHI U3 QHTJIOA3bIYHBIX
HMHOCTPAHHOTO J3bIKOB HCTOYHHKOB, BJIAJICHUE PEUCBbIMU

06pa3uaMH n 06H_[I/IMI/I HaBbIKaMH
KOMMYHHKAIUW JJId ITOPOKACHUA
HHOS3BIYHOMN pcuun.

OIIK 4.1 7. PR vs Advertising 3HaHue JEKCUKH MpodhecCuoHaTBEHON
Coznaer BocTpeOOBaHHbIE II1ncbrMeHHOe KOHTPOJILHOE | HAIIPABJIEHHOCTHU (CBS3HU C

OOIIECTBOM U UHLYCTPHEH Meponpusitue 0OIIIECTBEHHOCTHIO M PEKIIAMH,
MEINAIIPONYKTBI B COOTBETCTBUH C Me/IMaKOMMYHHUKAIMH), YMEHUE YUTATh U
HOpMaMH pyCCKOro u MMOHUMAaTh TEKCThI U3 AHTJIOSA3BIYHBIX
HHOCTPAHHOI'O A3BIKOB UCTOYHUKOB, BIaJIEHUE PEUYEBBIMU

oOpa3amu 1 00IUMHU HAaBBIKAMU
KOMMYHUKAIHH JJI51 TIOPOXKICHHS
WHOSA3BIYHOUN pEeyH.




Komnerenuus Meponpusitue KonTposmpyemsie 3jieMeHTbI
(MHaOMKATOP) TeKYILero KOHTPOJIs pe3yIbTaTOB 00y4eHHs
OIIK.4.1 8. PR and Public Opinion 3HaHUE JIEKCUKH (TEPMHUHOJIOTHH )
Cosnaer BoCTpeOOBaHHBIE HNTorosoe KOHTpPOIBLHOE pa3nu4HbBIX chep npodeccHOHATHLHON
O0IIECTBOM U UHTYCTPUEN Meponpusitue JesATEIbHOCTH: pEKIJIaMa, MAPKETHUHT, CBI3U
MCIUAIIPOAYKTEI B COOTBETCTBHHU C c O6HI€CTBCHHOCTI)IO.
HOPMAaMH PyCCKOI'O U
WHOCTPAHHOTO SI3bIKOB

Cneundukanusa MeponpusTHH TEKylIero KOHTPOJIS
6. PR vs Marketing

[IpoK0mKUTENTBHOCTE IPOBEACHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTECTAlUu: 2 yaca
VY cnoBus IpOBENCHNSI MEPOIIPUATHUS: B YaChl CAMOCTOATEIbLHON PadoThI
MaxkcuManbHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUSATUE TPOMEKYTOUHON aTTecTauuu: 30
IIpoxoaHoii 6amn: 13

IToxa3aTeiu onleHUBAHUS Baaasl

Brnazneer npodeccHoHaTBbHOM TEPMHUHOJIOTHEH M PEUeBBIMU 00pa3IiaMHM ISl IOHUMaHUS YCTHOM 21
pedn Ha TPOPECCHOHATBHYIO TEMY U TIOPOXKACHUS MUCHEMEHHOUW pedr ¢ He3HAYUTEIbHBIMH
oLIOKaMu

YMeeT npuMEHSTh B PeUH SI3BIKOBBIE CPEACTBA (B MMCHbMEHHOU (hopMe) [Tt OTMCaHUsI CBS3H U 13
paznmnunii PR u MapkeTunra.

3HaeT 00 3Tamax MpoBeACHUS MAPKETUHTOBOM KaMITAaHUH C UCTIOJIb30BAHHEM 8
po(hecCHOHATBLHOM JIEKCUKH

YMeeT KpaTKo paccKa3aTh O pasjIMuUsAX MEXIy MapKeTHHroMm U PR; ymeer BbIpa3uTs 310 Ha 8
AHTJIMICKOM SI3BIKE.

7. PR vs Advertising

[TpoaomKUTeT HOCTD TPOBECHUS MEPOTIPUSATHS IPOMEKYTOUHOM aTTECTallUU: 2 Yaca
YcnoBus mpoBeeHUS MEPOTIPUATHS: B HACHI CAMOCTOSITEILHON PadoThl
MaxkcuMaibHBIN 0aJi1, BEICTABIIIEMBIH 32 MEPONPHUATHE MPOMEKYTOUHOU aTTecTanuu: 30
[Tpoxoxnoii 6amr: 13

Iloka3aTesin oneHUBaAHUSA Banast
Brnaneet npodeccuoHambHON TEPMUHOIOTHEH M peueBbIMU 00pa3liaMu JiIsl TOPOKICHUS 21
NUCbMEHHON PEeUYM ¢ HE3HAUUTEIbHBIMU OLIMOKaMU
3HaeT pa3nuuue MexIy pexsiaMoil 1 PR; ymeer BeIpa3uTh 3TO Ha aHIIMMCKOM SA3BIKE. 13

YMeeT NPpUMEHSATh B peUU SA3BIKOBBIE CPEACTBA IJIs ONIMCAHUs CBI3U U pa3nuuuil PR u pexiamsl.

VYmeer pacckazats 00 PR 006 sTanax npoBeneHus pekiiaMHON KaMIIaHUU C UCTIOJIb30BAHUEM
poeCCHOHAIBHON JIEKCUKHU

8. PR and Public Opinion

[Ipo0mKUTENTBHOCTE IPOBEACHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTECTAlMU: 2 Yaca
VY cnoBus IpOBENCHNS] MEPOIIPUATHUS: B 4aChl CAMOCTOATEIbLHON PadoThI
MaxkcuMaibHbIi 0aJu1, BEICTABIIIEMBIH 3a MEPONIPUSATUE IPOMEKYTOUHON aTTecTauuu: 40



IIpoxoanoii 6amn: 17

IToxa3aTeu oneHUBaHUS Baaasl
Brimonuser nekcnueckue 3amanus no treme PR 17
BrimonaseT nekcuveckue 3ananus mo teme Advertising 13
BrimonHseT nekcuveckue 3ananus mo reme Marketing 10

Buja MeponpusiTusi NPOMeKYTOYHOI aTTecTAlMU : DK3aMeH

Crnoco0 nmpoBeeHusi MEPONPUSITHS MPOMEKYTOUHOM aTTecTanuu : OIleHKa 10 JUCIUIUIMHE B paMKax
HpOMC)KYTOqHOfI arrecralgnuu OHpe,ZleJISIeTCﬂ Ha OCHOBC GaJIJIOB, HaGPaHHBIX OGy‘-IaIOH_II/IMC}I Ha KOHTpOHBHBIX
MEpOTPHUATHSAX, TPOBOJAUMBIX B TEUEHUE YUEOHOTO IMEPHOAA.

MaxkcuMajIbHOEe KoJIHYecTBO 0aioB : 100

KonBepTanus 6a/510B B 0TMETKH

«oTiamyHo» - ot 81 mo 100

«xopomo» - ot 61 1o 80

«YJOBJIETBOPUTEJbHO» - 0T 43 10 60
«HEeY/I0BJIETBOPUTEJIbHO» / «He3aUTeHO» MeHee 43 Oarta

Komnerenuus Meponpusitue KonTposmpyemble 3jieMeHTbI
(MHaMKaTOp) TeKylero KOHTPoJIst pe3yJbTaToB 00y4eHHs

OIIK 4.1 11. Media: Traditional, YMEHHUS YUTaTh U U3BJIEKATh OCHOBHOE
Co3znaer BOCTpeOOBaHHbIE Digital, and Social COJIEpIKaHUE U3 MPOYMTAHHOTO TEKCTA
00IIeCTBOM M HHIyCTPHCH 3amumaeMoe KOHTPOJIbHOE| (YMEHHS 03HAKOMUTENIHOTO YTEHN),
MEMAIIPOTYKTBI B COOTBETCTBUU C | meponpusiTHe yMEHMS HCaTh (OTBEYATh HAa BOIPOCHI) C
HOpMaMu pyCCKOIr'o 1 cOOJTI0/ICHHEM HOPM aHTJIMHCKOTO SI3bIKA U
MHOCTPAHHOTO SI3bIKOB ¢ Y4ETOM MOCTABJIEHHOI

KOMMYHHMKaTUBHOMU 3a/1a4M, 3HAHNE
JIEKCUYECKUX U IPaMMaTUYECKUX €IUHULL
aHTJIMICKOTO SI3bIKa, HEOOXOIUMBIX IS
OCYILECTBIICHUSI TPOPEeCCHOHATBHOMN
MHOS3BIYHOM KOMMYHHUKAIINH, BJIaJICHUE
KOMILJIEKCOM 3HaHMi B cepe PR u

peKJIaMbl
OIIK 4.1 12. Writing and Editing in 3uaHue jekcuku no reme Writing and
Co3maer BocTpeOOBaHHBIE PR. Editing in PR. YMenue ucnonb3oBaThb
00LIECTBOM Y UHYCTPHEH ITucbMeHHOe KOHTPOJIbHOE | PA3JIMYHBIC BUJBI YTEHUS I U3BJICUCHUS
MCIHAIIPONYKTBI B COOTBETCTBUM C | meponpusiTue UH(pOPMALIUU U3 TEKCTa IO
HOpMaMH pyCCKOTO 1 CIIEIIMATIbHOCTH, YMEHHUE MEPEBOAUTH
HHOCTPAHHOIO A3BIKOB ayTEHTUYHBIE TEKCTHI [10 CIIELIMAIIBHOCTH.

Bnanenne HaBEIKAaMHA MOHOJIOTHYECKOH
peun. Biiasenus HaBbIKaM¥ MUCbMEHHOMN
KOMMYHUKAIUH (CO3/1aHNE MEeIUANPOAYKTa
Ha aHTJIMICKOM SI3BIKE)




Komnerenuus Meponpusitue KonTpoaupyembie 3jieMeHTbI

(MHaUKaTOP) TeKYLIero KOHTPOJIs pe3yJbTaToB 00y4eHH
OIIK 4.1 14. Crisis Management in PR | ymeHus untath 1 n3BieKaTh OCHOBHOE
Cosznaer BOCTpeOOBaHHbIE 3amuinaeMoe KOHTPOJIbHOE| COACPKAHNUE U3 POYUTAHHOTO TEKCTA
O0IIECTBOM U HHIYCTpUEH Meponpusitue (YMEHHS 03HAKOMUTEIHBHOTO YTCHHS),
MENAIIPONYKTBI B COOTBETCTBUU C YMEHUs CO31aBaTh NIUCbMEHHBIE TEKCTHI C
HOpMaMH pyCCKOTO 1 cOOJTI0/ICHHEeM HOPM aHTJIMHCKOTO SI3bIKA H
MHOCTPaHHOTO A3BIKOB C Y4ETOM MTOCTABICHHOM

KOMMYHHUKaTHUBHOH 3a/1auH, 3HaeT
JIEKCUYECKHE U ITPaMMaTUUYECKUE €TUHULIBI
AHIJIMHACKOTO SI3bIKA, HEOOXOIUMBIE /TSI
OCYIIECTBIICHHS IPOPECCHOHATHLHOMN
MHOS3bIYHOM KOMMYHUKAIIUH, BIa/IeHUE
KOMILJIEKCOM 3HaHMi B cepe PR u
pEKJIaMBl, BIIaJICHUE HaBbIKAMU

3G PEKTUBHON YCTHONH KOMMYHHKALIUH B
npodeccuoHanbHOU chepe

Cneunduxkanusa MeponpusTHH TeKylIero KOHTPOJIS
11. Media: Traditional, Digital, and Social

[IponoKUTENBHOCTE TPOBECHUSI MEPOTIPUATHS MPOMEKYTOUYHOM aTTECTALMU: 2 Yyaca
VYcnoBus mpoBEAEHUSI MEPOTIPUSITHUS: B YAChI CAMOCTOSAITEJILHOM padoThI
MakcumanbHBIA 0asl, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM atTectanuu: 30
[Tpoxoxnoii 6amr: 13

Iloxka3atenu oueHMBaHUSA Banabt
YMeer uuTaTh ayTEeHTUYHBIE TEKCThI coBpeMeHHbIX CMU 1 n3Bnekats HHGOpMauio u3 17
MPOYUTAHHOTO TEKCTA JUIs ajbHeHIero oocyxaeHus
3HaeT rpaMMaTHKy U IPO(eCCHOHATIBHYO JIEKCUKY JUIS OCYIIECTBICHHUS OOLICHUS B 13
npodeccuoHanpHOM chepe
Brnaneet kpyroM BoIpocoB 1o u3y4eHHbIM TeMaM (coBpemenHble CMU, 1iudpoBbie TEXHOIOTUU B 10
JKypHaIIMCTUKE, pekiaame u PR

12. Writing and Editing in PR.

[IponoIKUTENHBHOCTE TPOBECHUSI MEPOTIPUATHS MPOMEKYTOUYHOM aTTECTALMU: 2 Yyaca
VYcnoBust npoBEAEHUSI MEPOTIPUSTHUS: B YAChI CAMOCTOSAITEJILHOM padoThI
MakcumanbHBIA 0asll, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM atTectanuu: 30
[Ipoxonnoii 6amn: 13

Iloka3aTesn oeHNBAHUS banasl

BrinmonHenue 3a1anus, JeMOHCTPUPYIOIIETO YPOBEHb CHOPMHUPOBAHHOCTH HABBIKOB 8
MOHOJIOTHYECKOHN peyH.

Beinonnenue nexcuueckux 3aganuii no reme Writing and Editing in PR.

BelnonHenue 3a1aHus ¢ UCIOJIB30BAHUEM Pa3JIMYHBIX BUJIOB YTEHUS JUIS U3BJICYCHUS
nH(pOpMallMU U3 TEKCTa IO CIEHUATbHOCTH




Brinonnenue 3aganusi, JeMOHCTPUPYIOLIETO HABBIKA MUCbMEHHOM KOMMYHUKALIMH (CO3/IaHUE
MeIHanpoayKTa Ha aHTJIMHCKOM SI3bIKE)

BeInosHeHNe aIeKBaTHOTO NIEPEBOAA ayTEHTUYHOTO TEKCTA M0 CIEUAIBHOCTH C aHTIIMICKOTO Ha
pyCCKUH
A3BIK.

14. Crisis Management in PR

ITpoaomKUTENTEHOCTD TPOBEICHUS MEPOIIPUATHUS IPOMEKYTOUHOM aTTeCTallUU: 2 yaca
VYcnoBus NpoBeaeHUS MEPONIPUATHUS: B YACHI CAMOCTOSITEIbHON PadoThI
MaxkcumanbHbIH 0ai, BEICTAaBIsIEMbIi 32 MEPOIPUSATHE TPOMEKYTOUHOM aTTecTanuu: 40
ITpoxoxanoii 6amr: 17

IToxa3zaTesn oneHUBAHUSA

Banabl

Brnaneer HaBbikamMu 2 PEKTHBHON KOMMYHHKAIIUU TIPU CO3JaHUH MEIUANIPOIYKTa: HATCAHUE
ogHoro u3 PR- 1 xypHaIMCcTCKUX TEKCTOB onpenaeneHHoro tuna (the case history, the byliner, the
memorandum, the pitch letter).
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YMeeT BbIACNATh TPOOJIeMHbIE 00JIACTH ISl padOThl B KPU3UCHON CUTYallMU, BBIPAXKATh JaHHBIC
MBICJIH B TUCBbMEHHOU (hopme.

3HaeT, 9TO TAKOC KPU3HC B PR u sTansl pa60TBI C KPpU3HUCOM.




