KoanuecTBeHHBIE METOABI HCCJE0BAHMI

AHHOTALMS:

Kypc nocpsiiien uccnenoBaHno 3KOHOMUYECKHUX MPOIIECCOB U SBJIEHUH C MOMOIIBIO KOJIMYECTBEHHBIX METOJOB, PEAIN3yEMBbIX C
MIOMOIIBIO0 HU(PPOBBIX TeXHONIOTUN. KonruecTBeHHbIE METO B - TO MaTeMaTHUECKUE METO/IbI, KOTOPbIe IPUMEHSIOT IJIsl OMUCAHUS U
aHaJM3a BEIYUCISIEMBIX MOJICTICH S9KOHOMUKH, PEIICHHS KOTOPBIX MOTYT OBITh JOBEICHBI JO KOHKPETHOMN YHCIOBON (POPMBIL.
CopnepxaHue JUCHUILIMHBI OXBATBIBAET KPYT MPOOJIEM, CBSI3aHHBIX C H3Y4YEHHEM COBPEMCHHBIX METOJIOB aHAJIM3a JaHHBIX C
MIPUMEHEHHEM HOBBIX MH()OPMALMOHHBIX TeXHOJOrHIA. [loBceMecTHOE HCIIONb30BaHNe HU(PPOBBIX TEXHOJIOTHI MPUBEJIO K
MMOHUMAHUIO Ba)KHOCTH 33]1a4, CBA3AHHBIX C aHAIM30M OOJBIINX 00hEMOB HAKOIUICHHOW HMH()OPMALIUH C LIETBI0 U3BJICUCHHSI 3HAHU.
B yuebHOM Kypce Ha mpuMepax MHOXKECTBa KEHCOB pacCMaTpUBAIOTCSl OCHOBHBIE 33[jaul aHaJIN3a JaHHbBIX, YaCTO BCTPEUAIOIIUECS B
peabHOM OHM3HECE, a 3aTeM Pa3OHParOTCs W aHAIH3UPYIOTCS METOBI M MOACTH UX PEIICHHUS, BKIIIOYAs pPEIICHHE IPAKTHISCKUX 3a/1a4
o 00pabOTKE CTaTHCTHYSCKHUX JAHHBIX C HCIOJIb30BAaHHEM COBPEMEHHBIX HHCTPYMEHTAIBHBIX CPEICTB.

Oco00e BHUMaHUE yIeNAeTCsl HHTSPIPETAINH, COCTABICHHIO OTYETA MO TOyYCHHBIM pe3yIbTaTaM MOACIHPOBAHUS U
MIPOTHO3UPOBAHHSI.

Hean:

DopMupoBaHUEe KOMITETCHINH B 00J1aCTH B3aHMOCBSI3aHHBIX METOIOB U TEXHOJIOTHH 00pabOTKN HCXOMHON CTOXaCTHUECKOH
nHpOpMaMH (MOTYIEHHOHN 13 HAOIIOAEHUH, 3KCIIEPUMEHTOB, OIIPOCOB, CTATUCTHYECKUX OTYETOB, CYIIECTBYIONINX 0a3 TaHHBIX,
KOMITBIOTEPHBIX CHCTEM YIIPABICHHS PA3IHYHBIMU ChepaMu JICSITENbHOCTH U T.11.) C IETbI0 BRIABICHUS (IOATBEPKICHHS, YTOUHCHHU)
CKPBITHIX 3aKOHOMEPHOCTEH OIpeIeIeHHON MPeAMETHON 00J1acTH JUTS HPUHATHS YIPABICHYECKUX PEIICHUH C TPUMEHEHHEM
COBPEMEHHOI'0 MHCTPYMEHTAPHUSL.

3agaun:
BripaboTka KOMIETECHIUH IPOBEICHHS HAYYHBIX UCCIICOBAHUMN, IPUKIAJHOTO CTATUCTUICCKOTO aHAIN3a COLUAIEHO-3KOHOMHYCCKOM
HHPOPMAIIMU C IPUMECHECHHEM MPOTPAMMHOT0 HHCTPYMEHTAPHsL. AHAIN3 BKJIFOYACT B ceOs:

1. noHnMaHue 1 HOPMYINPOBKY 3a/Ia4X aHAIN3a, TOJrOTOBKY JaHHBIX JUII aBTOMAaTH3MPOBAHHOTO aHaim3a (X nmpeoOpa3oBaHUE B
COOTBETCTBHUH C 3a/1a4aMH aHAJIH33);

2. IOCTpOCHHE, NACHTH()UKAIMIO U BePH(DUKAIIMIO CTATHCTHYECKUX MOJIEIICH, 3aIaHHsI METOIOB 00paOOTKH JaHHBIX C
HCIIOJIE30BAHUEM COBPEMEHHBIX HH(POPMAIIMOHHBIX TEXHOJIOTHIA;

3. ynpaBIieHHE TIOJTy4YCHHBIMH pe3ylibTaTaMi 00pabOTKH JaHHBIX (MHOXXECTBEHHOCTH (DOPM IpeCTaBICHHS, HX COXPAaHECHHUE);

4. MHTEpIpETaNys MOIYISHHBIX MOJEIeH, Pe3yIbTaTOB NCCIeTOBAHMS



KoHTeHT-cTpaTerusi 1 KONUPaMTHHT

AHHOTALMA:

B nponecce n3yueHus AUCUUIIIIMHBI pacCCMaTPUBAIOTCS CIEAYIOLIME BOIPOCHI: OCHOBBI KOHTEHT-CTPaTeTuu
Pa3paboTka KOHTeHT-CcTpaTeruu. [{u3aifH KOHTeHTa

CaiiT opranu3aiy — OCHOBAa KOHTEHT-CTPaTeruu

[IpoaBmxeHne KOHTEHTA

[onsTre «konupaiTHHT». PexiiaMHble TEKCThI Kak MpeaAMeT U3YUEeHUSI.

AyauT KOHTEHTa

In the process of studying the discipline, the following issues are considered: the basics of content strategy
Content strategy development. Content design

An organization's website is the basis of a content strategy

Content promotion

The concept of "copywriting". Advertising texts as a subject of study.

Content audit

Heasn:
OBTafieTh CUCTEMOH TEOPETUKO-METOJOTOTHICCKUX, OPTaHU3AIMOHHBIX U SKOHOMUYECKUX 3HAHUH 1 ICHCTBUIL, B 00JaCTH KOHTCHT-
cTpaTeruii U KOmMpanTHHTA.

3agaum:

- opMHupOBaHUE TEOPETHUCCKUX 3HAHUHA U TPAKTUICCKAX YMEHHUN M HABBIKOB IO PA3IMYHBIM BHJIAaM KOHTEHT-CTPATETHH;

- (hopMHpOBaHHE CHCTEMBI IPO(ECCHOHANBHBIX 3HAHUH, YMEHIH 1 KOMIIETCHIINH B BOIIPOCAaX MOHMMAHIS KOHTEHT-CTPATEeTHA;
- OBHAKOMJICHUEC C OCHOBHBIMHA HpI/IHHI/IHaMI/I opraHmaumI KOHTCHT-CTp&TCI‘HfI.



MapxkeTuHroBble ucciaeaoBanus u Data Science

AHHOTALMA:

Juciumnnnaa « MapKeTHHIOBbIC UCCie0BaHus phiHKa 1 Data Sience» oXBaThIBaeT KPYT MPOOJIEM, CBSI3aHHBIX C KOMILICKCHBIMHU
MapKETHHTOBBIMH HCCIICIOBAHMSIMU PHIHKA. B AUCIMIUIMHE yIeleHO BHUMAHKE MPoOIeMaM TPaAUIHOHHBIX METOIOB HCCIICIOBAHUI, a
TaKXkKe UCIOJIb30BaHUIO HOBEHIIINX TEXHOJIOTHI B JAHHOM mpolecce. Kpome Toro, paccMOTpeHbI MPoOIeMbl M PUCKH, CBA3aHHEIC C
OpraHu3anuei U MPOBEICHHEM MAapKETHHIOBBIX UCCICIOBAHHI PHIHKA, TAHBI ACIIEKTHI pA0OTHI C MOAPIIIMKAMH, & TAKKE POJIb
Vcnonuurens kak Ou3HeC-¢TUHHIBL.

ITo pe3ynpTaTamM OCBOCHUS JUCLUILIMHBI CTYACHTHI Pa30BBIOT HABBIKM CAMOOPTaHHU3AI|H, HAYYaTCs MTOATOTOBKE aHATUTHICCKUX
MaTEpHAJIOB [UIS YIPABJICHHS OM3HEC-TIPOLIECCAMH, HA OCHOBE TIOJTyYCHHBIX 3HAHHUN B 00JaCTH METOIOJIOTHU aHAIN3a U OLCHKH
Pe3yIIbTaTOB MapPKETHHIOBBIX UCCIICIOBAHUI PHIHKA HAyYaTCsl OPraHU30BBIBATE M YIIPABIATH MPOIECCAMH POBEICHUS
MapKETHHTOBBIX UCCIICOBAHUN PBIHKA, KOHTPOIIIO CTPATETUH Pa3BUTHUS OM3HEcA.

[IporpaMmoii JUCIUILTHHEL IPETYyCMOTPEHBI CICTYIONIHE BHIBI KOHTPOJIS: JUCKYCCHH, TUCEMEHHBIN TECT, OTYETHI IO IPAKTHYCCKOM
paboTe B MUCbMEHHOM (hopMe.

.The discipline "Marketing market research" covers a range of problems associated with complex marketing market research. The
discipline pays attention to the problems of traditional research methods, as well as the use of the latest technologies in this process. In
addition, the problems and risks associated with organizing and conducting marketing research of the market are considered, aspects of
working with contractors are given, as well as the role of the Contractor as a business unit.

Based on the results of mastering the discipline, students will develop self-organization skills, learn how to prepare analytical materials
for managing business processes, based on the knowledge gained in the field of methodology for analyzing and evaluating the results
of marketing research of the market, they will learn how to organize and manage the processes of conducting marketing research of the
market, controlling the strategy of business development.

The discipline program provides for the following types of control: discussions, written test, reports on practical work in writing.

Hean:

CcopmupoBaTs y cirymareneii TaHHOTO Kypca CIIOCOOHOCTh TOTOBUTH aHAJTHTHYECKIE MaTepHAIIBI U yIIPaBICHUS OM3HeC-
MIpoIIecCaM Ha OCHOBE MIPOBEICHHBIX KOMIIEKCHBIX MapKETHHTOBBIX UCCIIEOBAaHHH.

3agauu:

OCHOBHBIMI/I 3aJadyaMu Kypca SIBIISIFOTCS .

- c(hopMHPOBATh CHCTEMHBIH B3I/ HA MPOOIEeMy MapKETHHTOBBIX MCCIICIOBAHHI;

- BBIIBUTH O6’beKTI/IBHBIe FpaHI/II_lBI HpI/IMeHeHI/ISI TOr'0 WJIN UHOTIO METOaAa HpOBe)IeHI/ISI MapKeTI/IHFOBLIX I/ICCJ'IGHOBaHI/Iﬁ 1 BO3MOXKHBIC
OpraHHU3alMOHHBIE CI0KHOCTH;

- BI)IpaGOTaTL HABBIKU ITIOAIOTOBKHU aHAJIUTUYCCKUX MaTepI/IaJ'IOB, HOJ'Iy‘ICHHI)IX B X0€ MapKeTI/IHFOBI)IX I/ICCJ'IGL[OBaHI/If/’I, IIO3BOJJIAOIIUC
mog00paTh ONTUMANIBHBII BapHaHT pelleHHs MapKeTUHTOBBIX 331a4 OH3Heca.



IIpoeKkTHBI MeHeIKMEHT

AHHOTALMA:

Jucrtunnuza "IIpoekTHBII MEHePKMEHT" HallpaBJIeHa Ha IPUOOpEeTeHNe MaTUCTPaHTaMH COBOKYITHOCTH KOMIIETEHIUH B 001acTH
nepexojia oT HehopMaIbHOTO K ()OPMATBHOMY U CUCTEMHOMY IOAXOAY B TaKoi NpodhecCHOHATBHOI NeaTeIbHOCTH, KaK yIpaBIeHue
IPOEKTAMH.

B paMkax AMCIUIUIMHBI PACKPBIBAIOTCS BCE ATAIlbl IPOSKTUPOBAHMS, B TOM YHCIIE: HHTEIPUPOBAHHUE IPOCKTHOM CTpaTernu
OpraHu3anuH, onpejeieHre odbeMa NpoeKTa, pa3padoTKa MPOSKTHOTO IUIaHa, YIpaBlIeHHE PUCKOM B ITpoLiecce MPOSKTHPOBAHUS,
KaJICHJapHOE IJTAHUPOBAaHHUE PECypPCOB, COKpAICHHE POJOKUTEIBHOCTH IIPOEKTA, JINAEPCTBO B IPABJICHUY POEKTHBIMH
KOMaHJJaMH, HCIO0JIb30BAaHNUE ayTCOPCHHTa, H3MEPEHUE U OLIEHKA COCTOSHHMS TPOCKTHPOBAHUS, 3aKPBITHE ITPOEKTA.

B paMkax ANCHUIIIMHBI PACCMaTPHUBAIOTCS 1Ba KJIFOUEBBIX COBPEMEHHBIX IT0JX0/a K YIIPABICHHIO IPOCKTaMH - TPaANLIMOHHbIN
(waterfall) u ruGxwmii (agile).

The discipline "Project Management" is aimed at the acquisition by undergraduates of a set of competencies in the field of transition
from informal to formal and systematic approach in such professional activities as project management.

Within the framework of the discipline, all stages of design are disclosed, including: integration of the project strategy of the
organization, determination of the project scope, development of the project plan, risk management in the design process, calendar
planning of resources, shortening the duration of the project, leadership in the management of project teams, the use of outsourcing,
measurement and evaluation of the design status, project closure.

Within the framework of the discipline, two key modern approaches to project management are considered - traditional (waterfall) and
flexible (agile).

Heasn:

Lenms cocTOUT B LieNICHAIPABICHHOM (DOPMHUPOBAHUU Y MarHCTPAHTOB PsiJia HABBIKOB, IO3BOJISIOIINX TIEPSHUTH B CBOCH
podecCHOHATBHON AATETFHOCTH 10 YIIPABICHUIO IIPOEKTaMU OT HE(POPMAITFHOTO K (popMaTbHOMY M CHCTEMHOMY MOIXOY.

3anaun:

3amagamMu Kypca SBISTIOTCS IPHOOpETeHNe HAaBBIKOB TI0:

. HHTETpanun HpOGKTHOﬁ CTpaTeruu opraHu3amunu,

. OTIPEIeTICHNI0 00BbeMa TIPOEKTa,

. pa3paboTKe MPOEKTHOTO IJIaHa,

. YIOPaBJICHUIO pPUCKAMHU B ITPOLICCCE IMPOCKTUPOBAHUA,

. KJICH]APDHOMY ITIJIAHUPOBAHHUIO PECYPCOB,

. COKpAILIEHUIO POJI0JDKUTENFHOCTH MPOEKTA,

. pPa3sBUTHUIO JTUJACPCKUX KAaYCCTB B YIIPABJICHUU NPOCKTHBIMUA KOMaH1aMH,
. UCIIOJIb30BAaHUIO ayTCOPCHUHTA,

. U3MEPEHHIO, OLIEHKE COCTOSIHUS U 3aKPBITUIO POEKTA.
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CoBpeMeHHAasi IKOHOMHKA B YCJI0BUAX {UPPOBU3AIUMN

AHHOTALMA:

B pamkax kypca "CoBpeMeHHast 9KOHOMHUKA B YCJIOBUSX HU(PPOBU3AMN" MarHCTPAaHThI aKTyalIu3UPYIOT U MPUMEHSIOT paHee
MOTy4eHHbIe YKOHOMUYECKHUE 3HAHUS IS IOHUMAaHHsI POLIECCOB COLUAIBHO-3KOHOMUYECKOTO U HayYHO-TEXHOIOTUIECKOr0
pa3BuTHS 001IeCcTBa B T100abHOM MacuiTade, ucciienys npooieMsl TpaHc(hOopMaui 3KOHOMUKH Ha TIPEMEPE COBPEMEHHON
udpooii Tpancdopmarn. Ocoboe BHUMaHKE yIeIsieTcs H3yUeHUI0 Hanboiee POrpecCUBHAIX IU(POBBIX TEXHOJIOTHH,
NPUMEHSEMBIX MPEAPUSATHSIMHI U OpraHU3aLMAMH B PA3IMYHBIX OTPACIIX SKOHOMUKH U cepax HU3HH 00LIeCTBa, NX BO3ZMOXKHOCTEH
1 0cOOEHHOCTEH, SKOHOMHYECKUX 3(P(PEKTOB OT UX MPUMEHEHUS U PUCKOB HCIIONIb30BaHus. Takke B paMKax Kypca pacCMaTpPHBAIOTCS
po0OIeMbl U3MEpeHNs (POBOI IKOHOMHUKH, TTOIXO/bI K OLIEHKE PE3yJIbTaTOB LH(POBHU3AMY U MHPOPMATH3ALMH O0IIECTBA B LIENSX
roCyIapCTBEHHOM S5KOHOMHYECKOI MoNUTHKH B Poccuu u 3a pyOexxoM. MarucTpaHThbl HOJIy4aloT HaBBIKM KPUTHYECKOTO aHaIN3a
MIPaKTUKH yIPaBJICHUS ITpolieccaMy HU(GPOBU3ALMN HA MAaKpPOYPOBHE, N3ydas IOKyMEHTBI CTPaTEerHuecKoro MIIaHUPOBaHUS
nH(OPMaIMOHHO-KOMMYHHKAIIMOHHBIM Pa3BUTHEM.

Heasn:

[enb kypca "CoBpeMeHHas 5)KOHOMHKA B YCIOBUAX MUGPOBU3AIUH" — YyIITyOJIeHHe 3HAHUH 00 YKOHOMHUYECKUX OCHOBAaX U
3aKOHOMEPHOCTSIX Pa3BUTHS OOIIECTBA, O MPHYNHHO-CIIEJACTBEHHBIX CBA3SIX B 3KOHOMHYIECKOM Pa3BUTHH B TII00ATLHOM MacuITade Ha
OCHOBE HCCJICIOBAHUS TIPOIIECCOB U PE3YIIHTATOB MU(MPOBU3AIIUHN SKOHOMHUKH, & TAK)KE PA3BUTHE HABBIKOB MyOJUYHBIX BBICTYIICHUN 1
BEJICHHS JUCKYCCHH KaK POpM KOMMYHUKAIIH B TPOGECCHOHATLHOM COO0IIECTBE.

3agaun:

- (popMupoBaHUe MOHUMAHUS 3aKOHOMEPHOCTEHN Pa3BUTHsI XO3sIMCTBA B pazpe3e MepHOAN3alUN IKOHOMUYECKOTO Pa3BUTHUS C YIETOM
KYJBTYpHOTO Pa3sHOOOpa3Hsi MUPa;

- OCBOCHHE KITFOUCBBIX TCPMHHOB U MOHATHI I(PPOBOI IKOHOMHKH ISl OCYILECTBICHUS TPaMOTHON KOMMYHHUKAIMU TP PELICHUH
3a7a4 MpoheCCUOHATIBHOM IeATEIFHOCTH B COBPEMEHHBIX YCIOBHSX;

- (hopMHpOBaHKE TOHUMAHUS OCOOCHHOCTEH M MPEHMYIIECTB CKBO3HBIX IIU(PPOBBIX TEXHOJIOTHUI, a TAK)KE COBPEMEHHBIX
KOMMYHHKATHBHBIX TEXHOJOTHI KAK OCHOBBI YCTAHOBJICHHS M MOJICPKAHUSI KOHTAKTOB B aKaJJIEMUYECKOM U MPO(eCCHOHATBHOM
B3aUMO/ICHCTBHH;

- IOJTy4EHHE IPEICTABICHUI O TSHICHIUAX COBPEMCHHOT'O S3KOHOMHYECKOTO PA3BHUTHS U YPOBHE IIH(POBU3ALNH B PA3HBIX CTPaHAX C
YYETOM HX KyJIbTYPHBIX 0COOCHHOCTEH, COIIHANBHBIX, STHYCCKIX H KOH()ECCHOHAIBHBIX Pa3IH4uid, B T.4. B PO ¢ yueTom ee HcTopuko-
KYJITYPHOTO CBOEOOpass;

- IOJTy4eHHE 3HAHUH O MOJIX0IaX K H3MEPEHUIO HU(PPOBOIH IKOHOMUKH U HABBIKOB HHTEPIPETAIIH PE3yIbTaTOB U3MEPCHUIT HAa OCHOBE
MIPUMEHEHHSI METOJIOB a0CTPAKTHOTO MBIIIJICHHS, aHAJIN3a U CHHTE3a;

- TTOJTyYeHHE MPECTABICHUHA O TOCYIapPCTBEHHOM CTPATETHYECKOM YIPaBICHUN HH)OPMAITHOHHO-KOMMYHHUKAITHOHHBIM Pa3BUTHEM H
€ro pe3yJibTaTax, HABBIKOB aHAIN3a U KPUTHUKH TIOJXOJIOB K INIAHUPOBAHUIO ITU(PPOBOTO PA3BUTHS U H3JI0KEHUE PE3YIHTATOB
MIPOBEICHHBIX MCCIICIOBAHNN Ha MyOIMIHBIX MEPOIPUATHIX B YCTHON ¥ MUCBMEHHON hopMax.

TpeGoBaHUA K YPOBHIO OCBOCHHS COAEPKAHUA:

OcBoenne coepxaHus Kypca TpedyeT 6a30BBIX 3HAHHI U3 001aCTH S3KOHOMHYECKOI TEOPUH M MEHEXKMEHTA, a TAK)Ke HaBBIKOB
MIOMCKa HE0OX0AUMOM HHPOpMAIIHH, BKITIOUast Menuadaiiiel, B cetd HTepHET, MOATOTOBKY MyOIUYHBIX BBICTYIUICHUH H
IIPE3CHTALUH.



CTpaTterus IMIKAUTaJI MAPKeTHHTa

AHHOTAIUA:

Jucuunnuza "CrpaTernu qupKUTan MapKkeTHHra" HanelleHa Ha (hopMupoBaHue Npo(decCHOHANBHBIX KOMIIETEHIUH cTyieHTa. B
pe3yibTaTe OCOBEHHsS AUCIUILIMHBI CTYICHTHI OyyT 3HATh AUMXKHUTA MAPKETUHTOBBIE CTPATeruu, MpooiemMsl, QyHKIUH, CBSI3b
KOPIIOPaTUBHBIX U JMXKUTA]l MApPKETHHIOBBIX CTpaTeruii. HayuaTcst ocymecTBisITh CTpaTernueckuil aHanu3 BHEIIHE U BHYTpEeHHEN
MapKEeTHHI'OBOI1 CpeJibl, BRIONPATh CTPAaTerHYeCKHE MAPKETHHIOBBIC LIS ¥ JUAXKUTAI CTPATETHH UX JOCTIKEHUs, pOPMHUPOBATH
TaKTUYECKHE MAapKETHHIOBBIE PEIICHUS IIPU Pa3padOTKe MapKETHHIOBBIX IIPOrPaMM; BBICTPAUBATh CHCTEMY B3aUMOACHCTBHS
NOApa3aeIeHHIMH OPTraHU3alliH; IT0y4aTh HABBIKM PYKOBOJICTBA PAOOTON 10 CHCTEMHOMY PA3BUTHIO U ONTHMH3ALMH OIIEPAIIMOHHOM
1 OPraHMU3AIMOHHOM CTPYKTYp MapKEeTHHIA.

Jucnunnuaa "CrpaTernu JUIpKUTaI MapKkeTHHra" HalelleHa Ha (JOPMHUpPOBaHUE YIIPABICHYECKUX KOMIICTCHIH B cepe TOCTHKEHHS
KOMMEPUECKUX YCIIEXOB IPENPUATHS Ha OCHOBE 3P ()EKTHBHOTO MCHOIB30BAHMS €r0 MOTEHIMANIAa B JUPKUTAI IPOCTPAHCTBE C
OpHeHTalueH Ha MOTPEeOUTEINs B yCIOBUAX IN100aIbHON KOHKYPEHTHON CPEbI.

[TporpaMMoii AUCUUIIIMHBI TPEAYCMOTPEHBI CIEAYIONINE BUABI KOHTPOJIS: BXOAHOI KOHTPOIB B (hopMe OJIaHOYHOTO TECTUPOBAHUS,
TEKYIIUH KOHTPOJIb B ()OpME NICHMEHHOTO TECTHPOBAHU, KOHTPOJIS CAMOCTOSTENBHOM paboThI CTYIEHTOB B (hOpMeE NMPE3EHTANH 1
MIICBMEHHOH (hopMe, HTOTOBOTO KOHTPOJIBHOTO 3alIUIIAEMOT0 MEPOIPHSTHS.

The discipline "Digital marketing strategies" is aimed at the formation of professional competencies of the student. As a result of
mastering the discipline, students will know digital marketing strategies, problems, functions, and the relationship between corporate
and digital marketing strategies. They will learn how to carry out a strategic analysis of the external and internal marketing
environment, choose strategic marketing goals and digital strategies for achieving them, form tactical marketing decisions when
developing marketing programs; build a system of interaction between the organization's departments; gain skills in managing the work
on system development and optimization of the operational and organizational structures of marketing.

The discipline "Digital marketing Strategies" is aimed at the formation of managerial competencies in the field of achieving
commercial success of an enterprise based on the effective use of its potential in the digital space with a consumer orientation in a
global competitive environment.

The discipline program provides the following types of control: entrance control in the form of blank testing, current control in the
form of written testing, control of students ' independent work in the form of presentation and writing, the final control of the protected
event.

Hean:

Jucnunnnna «CTpaTeruy JUIKUTaI MapKeTUHIa» UMEET CBOEH 1IEIIbI0 PACKPBITh IPUHLIUIILL U METO/bI MAPKETUHIOBOTO YIIPABJICHHUS
KOMIIaHMEH, IPUHSTHS CTPATETUUECKUX U TAKTUUECKUX PELIEHUH B paMKax JUIKUTAJ IPOCTPAHCTBA YIIPABICHUS MapKETUHIOM KaK
0a3bI ypaBJIeHNS CIIPOCOM Ha OCHOBE CO3[aHUS IEHHOCTEH 1 aKTUBHOTO (pOPMHUPOBAHMS PHIHKA ST KOMITAHHH.

3agaun:

- PacCMOTpEHUE KOHIICTIIIMU 1 COJICPIKAHMS CTPATETUil TUHKUTAT MAPKETHHIA C TOYKHU 3PCHHUS TOCTIKCHUS KOPIIOPATUBHBIX IEICH
OM3Heca C y4EeTOM HHTEPECOB NOTPeOUTENCH TOBAPOB U YCIYT;

- OCBOCHHE CETMEHTAIIMOHHOTO aHAIN3a U BBIJICIICHUE LICJICBBIX PBHIHKOB, TO3UIIUOHHUPOBAHKE IIPOIYKTOB M KOMITAaHHIA Ha PHIHKE ,
MOJICTTUPOBaHHs OTPEOUTEIHCKOTO MOBECHHUS, 000CHOBaHKE BRIOOpA KOHKYPEHTHOT'O MPEHUMYIIECTBA C IPUMEHCHUEM TEXHOIOTHI
JUDKATAT MApKETUHT A,

- U3yYCHUE HHCTPYMEHTAPHS JUDKATAT MApPKETHHIA, a TAKKE PAaCIIMPEHHOE IIOHUMaHNe (PYHKIIMOHAIBEHBIX IPOIIECCOB.
PaccMmoTpeHne BOITPOCOB OpraHU3alvi PYHKIUU TUIKATAT MAPKETHHTA M KITIOYEaBX MHIUKATOPOB MapKETHHTOBOU JESTEIbHOCTH;

- HCCTIeTOBaHHE KOHIICIIIUH U MPOoOJIeM (OPMUPOBAHUS CTPATETHH AUIKUTAT MApKETHHTa HA TIPSIIPUSATHHN, YYUTHIBAast OCOOCHHOCTH
PBIHOYHOW CHTYAITH, H3MECHEHHUS IIOBEIICHUS ITOTpeOUTENICH.



JKoHOMHYECKAS JKCIepTHU3a

AHHOTALMS:

OOyueH#He 0 TUCIUILTHHE HOCUT MEXKTUCIUILTHHAPHBIN XapaKTep U OPraHu30BaHo 11 popMUpOBaHus NPO(eCCHOHANBHBIX 3HAHUN;
Pa3BUTHUS TBOPUYECKUX, IBPUCTUYECKUX CIIOCOOHOCTEH, (POPMUPOBAHUS TOTOBHOCTHU K

LeNIenoNaraHuio; (OPMHUPOBAHUSA TOTOBHOCTH K CAaMOOOPa30BaHHIO, CAMOPA3BUTHIO, CAMOAKTYaIH3aluK; (POPMHUPOBAHUS
aKaJeMHYCCKON MOOMIIBHOCTH, TOTOBHOCTH MOTHBALUI K 3()(EKTUBHOMY PCIICHHIO 33184

MIPaBOOXPAHUTEIBHON EATEIBHOCTH, B YaCTHOCTH Ha MOJTYyYCHHE J0KA3aTeIbCTBCHHON HH(POPMAIMH IIOCPEICTBOM HA3HAYCHUS U
MIPOM3BOACTBA CYeOHO-0yXTaNTEePCKUX IKCICPTH3 IO YTOJIOBHBIM JeJaM, eJlaM aAMUHHUCTPATHBHOU IPAKTUKU B TAMOXKEHHOIT cdepe.
V3yueHne MUCHHUILTHHBI CIOCOOCTBYET Pa3BUTHIO COIIMOKYIIBTYPHBIX, OOIIECTBEHHBIX,

KOMMYHHKaTHBHBIX CIIOCOOHOCTEH CHCHATNCTA U JIMYHOCTH, TIOMOTaeT B (JOPMHUPOBAHUHU BHYTPEHHEH JAUCIMILINHEI,
po(heCCHOHALHON U COIMATbHON OTBETCTBEHHOCTH, MHHUITUATUBHOCTH, JIEJIOBOM STHKH

Hean:

HCHBIO I/I3y‘IeHI/ISI JUCIIUIIINHBI ABJISICTCA (bOpMHpOBaHI/Ie KOHerTHBIX HpaKTI/I‘{eCKI/IX HABBIKOB HpOBeI[eHI/IS[ BKOHOMI/I‘JCCKOﬁ
sKcTepTn3bl. Takue 3HaHUA U HaBBIKU CIIOCOOCTBYIOT YTy OIEHHIO U caMOi MPOo¢heCCHOHATFHOM MOATOTOBKY B 00JIaCTH KOHTPOJIBHO-
AHAJIMTHYECKOM COCTABJISIOIIECH

3apauu:

— c(hopMHUPOBATH 3HAHUS 00 ONEPAIHIX, OPTaHU3ALUH IPOBEJCHUS SIKOHOMUIECKUX IKCIIEPTU3, IPUEMax U METOJaxX OCYIECTBICHUS
9KCIIEPTHOTO HCCIIEA0BAHNUS, OPSIIKE UCCIEAOBAHUS U 0000IIEHUS pe3yIbTaToB,;

— c(hopMHPOBATH YMEHHE CAMOCTOSATENBHO ITPOBOAUTE SKCIEPTHOE HCCIEOBAaHUE B PaMKaX YKOHOMUYECKHUX CIIOPOB, 0000IaTh U
HCTIONIb30BAaTh MaTePHANbI Cy1e0HO-OyXTanTepCcKon 3KCIIEePTH3HI;

— c(OopMHPOBATh MPEACTABICHNE O CIIoco0ax MOIICHHUYECTBA M HanOoJiee BEPOsTHBIX OIIMOKax B (PMHAHCOBON U HE(MHAHCOBOM
OTYETHOCTH M MHBIX IKOHOMUYECKHX JAHHBIX, O MOPSJIKE UCIONB30BaHNs SKOHOMHYECKUX MaTEepHalIoB B CIIOPaX NPH OTCTAaUBAHUU
MIO3UIIMY OpPTaHU3alUH



AxkageMuyeckasi 4 mnpodecCHOHAIBLHASI KOMMYHHKALMS HA HHOCTPAHHOM fI3bIKe (AHTJIMHCKUIA)

AHHOTALMS:

B pamMkax AUCIMIUIMHBI CTY/ICHTHI aKTHBU3UPYIOT aKaJeMUYECKYI0 U MPOPECCHOHATIBHYIO TCKCUKY HA HHOCTPAHHOM SI3bIKE, MTOIYYatoT
MPaKTHYECKHE HABBIKY YTCHHS, aHAIN3a 1 AHHOTUPOBAHUSI ITPO(PECCHOHATHHO-OPHEHTHPOBAHHOTO TeKCTa. B pe3ynpTrare 00yueHus
CTYACHTHI TaK)Ke HAy4yaTCsl HAMTUCAHUIO 0030pa MPOYUTAHHOTO HAYYHOTO MPO(eCCHOHATBHO-OPHEHTHPOBAHHOTO MaTepHraa,
c(hOPMHUPYIOT HABBIKH ITOJrOTOBKH JOKJIaJ[a U MPE3CHTALUH [0 IPOYHTAHHOMY MaTepPHaIy B paMKaX CBOCTO JUCCEPTALUHHOTO
uccnenoBanus. O0ydyaeMble MOATOTOBST aKkaieMuyeckoe/mpodeccuonansHoe moptrdonuo u pesrome (CV) Ha HHOCTPAHHOM S3BIKE 110
TpeOOBaHMSAM BEIYLIHX 3apyOekHbIX BY30B.

B nanpHeiimeM CTyIeHT UMEeT BO3MOXKHOCTh 3aKPEIHTh U Pa3BUTh JaHHBIC HABBIKU IIPH BBIOOpE AuCIUIUINH «[InchMeHHas
WHOS3BIYHAST KOMMYHHUKAIUS B aKaJIeMUUECKOl 1 mpodeccrnoHanbHON cdepax» u «YCTHast HHOSA3bIYHAS KOMMYHHKAIIUS B
aKaJeMHUYeCcKOil 1 TpodeccHoHANBEHON cepaxy.

As part of the discipline students activate academic and professional vocabulary in a foreign language, gain practical skills of reading,
analyzing and annotating a professionally-oriented text. As a result, students will also learn how to write a review of read academic
professionally-oriented material, develop skills to prepare a report and presentation on the read material as part of their dissertation
research. Students will prepare an academic/professional portfolio and resume (CV) in a foreign language according to the
requirements of leading foreign universities.

In the future, students have the opportunity to consolidate and develop these skills when choosing the disciplines "Written Foreign
Language Communication in the Academic and Professional Sphere" and "Oral Foreign Language Communication in the Academic
and Professional Sphere".

Heasn:

HGHBIO JUCIHUILIUHBI ABJIACTCA (I)OpMHpOBaHI/Ie 1 pa3BUTHUEC NIPAKTUYCCKNX HABBIKOB HHOA3BIYHOT'O 06H.[CHI/I${ B CUTyallusiXx
AKaAEMHUYCCKOTO U HpO(beCCI/IOHaJ'IBHOFO BSaHMOHeﬁCTBHﬂ.

3agaun:

-aKTUBU3UPOBATH KOMMYHUKATUBHBIC HABBIKU B OCHOBHBIX BUIAX pequoﬁ JACATCIIBHOCTHU (HOHI/IMaHI/Ie yCTHOfI Y1 IUCbMEHHON peun,
MTMCBMO U TOBOPEHUE);

-06y‘II/ITL CTYACHTOB aHAJIN3Y U CUHTEC3Y aKaICMUYCCKUX U HAYYHBIX TCKCTOB,

-O3HAKOMUTH UX C PEYCBBIMU KJINIIC JJIA aKaICMAYECCKOTO U HpO(l)eCCI/IOHaJIBHOFO 06HI€HI/I5I;

- 00y4YHTh KOMIPECCUH TEKCTa C IENbI0 CO31aHus pedepaToB MEPBUYHBIX TEKCTOB HA HHOCTPAHHOM S3bIKE TI0 HAIPaBJICHHIO
o0OyueHus;

- 00Y4UTh OCHOBHBIM KOMMYHHMKATHBHBIM HaBBIKAM B CUTYal[MH MHOS3BIYHOM 3apy0e:KHOW KOH(EPEHINH: TTOIr0TOBKA U IIPE3ECHTAINS
JTOKJIaJla HA HHOCTPAHHOM SI3BIKE.



ABTOMATH3aIUsI MAPKETHHTA U MPOIAXK

AHHOTAIUA:

JlucuunimHa « ABTOMaTH3aIMsl MapKETHHTa U ITPOJaXk» SIBISAETCS YacThio MPOYECCHOHAIBHOTO IUKIIA BAPUATUBHBIX AUCLUILIMH JUIS
MOATOTOBKH CTYJICHTOB 110 HanpapieHHo « MeHepPKMeHT» (Marucrepckas nporpamma «Digital-mapkeTHHr»). JlucuumninHa HaleneHa
Ha (OopMHUpOBaHUE NPOPECCHOHATLHBIX KOMIIETCHIMI CTYAEHTa B 00JIaCTH aBTOMAaTU3allMi MAPKETHHTA U IIPOJIaXK, 00eCedeH s
YCTOIYHMBOTO MOJIOKEHUS (PUPMBI Ha PBIHKE, U3YUEHHUS TOBE/ICHMS, a TAKKE OITBITA ISSTEILHOCTH Ha PhIHKE JINAEPOB On3Heca.
[TporpaMmoii Kypca npeaycMOTPEHBI CIEAYIONIME BUABI KOHTPOJIS: BXOAHOM KOHTPOJIb B (hopMe TecTa, pyOeKHBIIt KOHTPOIb B (hopMe
IIPOBEPKH BBIIIOJIHEHHUS JOMAIIIHETO 3aJaHHsl, TUCEMEHHOTO TECTUPOBAHMSI, KOHTPOJIS CAMOCTOSATEIBHON PabOThI CTYICHTOB B
MUCEMEHHOM UK YCTHOU (opMe.

The discipline "Marketing and sales Automation" is part of the professional cycle of variable disciplines for the preparation of students
in the direction of "Management" (master's program "Digital Marketing"). The discipline is aimed at the formation of the student's
professional competencies in the field of marketing and sales automation, ensuring the firm's stable position in the market, studying
behavior, as well as the experience of business leaders in the market.

The course program provides the following types of control: entrance control in the form of an oral survey, boundary control in the
form of checking homework, written testing, control of independent work of students in written or oral form.

Heasn:

JlucuuIinHa « ABTOMATH3AIMS MAPKETHHTA M TIPOJAAXK» UMEET CBOCH IIeTbI0 U3yUeHHEe aBTOMATH3AI[MH MapKETHHTA U MPOJIaK
KOMIIaHH; TOHUMaHKE OCHOB MOBBIIICHHUS KOHKYPEHTOCTIOCOOHOCTH KOMITAaHHMH C TIOMOII[bIO aBTOMATH3allMd MAPKKTUHTA U PO
KOMAITHHH; H3Y9CHHE OCHOBHBIX KOMIIOHCHTOB aBTOMATH3aIlHH.

3anaun:

- pa3BsACHEHHE POJI aBTOMATH3AIIH MAPKETHHT M PO B JICSATEIEHOCTH NPEATIPUATHSA, B 0COOCHHOCTH IPH Pa3padOTKe CTPATETHH
€ro pa3BHUTHS;

- obecrieueHme pa3BUTH HABBIKOB cOOpa MapKEeTHHTOBOH MH(OPMAIIIH;

- o0y4eHne HaBBIKaM (hOpPMHUPOBAHI MaPKETHHTOBOTO ITOIX0/1a K ITpobiIeMe H3ydeHHs BHEITHEH CpelIbl IPEaIpHSTHS;

- 03HAKOMJICHHE C TIPHEMaMH U3y4YeHUS BHYTPEHHEH CPe/ibl IPEANPUATHS, OIICHKU €T0 HHTEIUIEKTYalbHOT0, TEXHOJIOTHIECKOTO ’
IIPOU3BOACTBECHHOTO TOTEHIHAIOB, ONPEICIICHNS CIIa0BIX U CUIBHBIX CTOPOH, PEaIbHBIX W HOTECHIINATIBHBIX BO3ZMOXHOCTEH,
KOHKYPEHTOCIIOCOOHOCTH HPEAIPUSATHS;

- 03HAKOMJICHHE C OCHOBHBIMH OCOOCHHOCTSIMH IIPUMEHECHHNS aBTOMATH3ALUH MapKeTHHTA U MIPOJIaK;

- 00y4eHne TeOpeTHIECKUM H METOINYECKIM OCHOBAM aBTOMATH3AI[IH MAPKETHHTA U IPOJAXK U IPUMEHCHHS ITOJTyYCHHBIX 3HAHUH
B IPaKTUYECKOH AeATETbHOCTH.



Bpena-menezkMeHT

AHHOTALMA:

JucrunnuHa «bpeHn MeHeHKMEHT" IBISEeTCs YacThIo MPOGEeCCHOHATBFHOTO IUKIIA JUCIUILTHH HOATOTOBKH CTYIE€HTOB IO
HarpaByieHnIo « MeHeKMeHT» (MarucTepckas nporpamma «Digital-mapkeTnHr»). B kypce noapo6HO paccMaTpHUBarOTCs BOIIPOCHI
COBPEMEHHOH TEOPHH U NMPAKTHKU OPEHMHIa TOBAPOB, aHATU3UPYIOTCS METO/IBI CO3/IaHUs U YIIPABJICHHS TOBAPHBIM OPEHIOM.
[TporpaMmoii AMCUUIIIMHBI TPEAYCMOTPEHBI CIEAYIONIME BUABI KOHTPOJIS: BXOAHOH KOHTPOIIb B (hOPME YCTHOT'O OIPOCa, pyOeKHBII
KOHTPOJIb B (POPME KOHTPOJISI CAMOCTOSITENILHON pabOoThI CTYICHTOB B TUCHbMEHHOW MJIM YCTHOI (hopMe.

The discipline "Brand management" is part of the professional cycle of disciplines for training students in the direction of
"Management" (master's program "Digital Marketing"). The course examines in detail the issues of modern theory and practice of
product branding, analyzes the methods of creating and managing a product brand. The discipline program provides the following
types of control: entrance control in the form of an oral survey, boundary control in the form of control of independent work of
students in written or oral form.

Hean:

[Monyyenue 3HaHUI O TOPrOBBIX MapKax, apXUTEKType OpeH/ia U INIaHNPOBaHUU OpEHANHra TOBapOB, U3y4eHHE 0COOCHHOCTEH OpeH -
MEHE/DKMEHTa TOBAPOB Ha POCCUHCKOM U MEXAYHAPOJHOM PBHIHKAX.

3agaun:

- 00y4YeHHE OCHOBHBIM HaBbIKaM IIPOECKTHPOBAHUS TOBAPHBIX OPEHIIOB;

- obecrieueHre NOHMMaHMsI OCHOB CO3aHUsI KOHKYPEHTOCIIOCOOHOTO OpeHIa ToBapa,;
- pa3BHUTHE HABBIKOB ()OPMHUPOBAHUS CTPATETHH TOBAPHOTO OpeH/a;

- TOSICHEHUE OCHOB PEeOpPCHIMHTA.



MexnyHapoaHblii MAapKeTHHT

AHHOTALMS:

.B nmporecce nzydeHus: IUCHUILTAHBI pACCMATPUBAIOTCA CIEAYIONINE BOMPOCH: OCOOEHHOCTH MEXTyHaPOIHOTO MAPKETHHTA,
OCHOBHBIE IIOHSTHSI U ONPEJEIICHUs], aHAIN3 BHEIIIHEW U BHYTPEHHEN MapKETUHTOBOM CpeJibl, MEXIyHAPOIHbIH MAPKETHHT B
OTJICTIBHBIX CTPaHAaX, ICHOBAsI U TOBAPHAs MIOJIMTHKK (PHPMBI, MEKAYHAPOAHBIA OpeHANHT, HU(PPOBOIl MAPKETHHT HA MEXKIYHAPOTHOM
PBIHKE, MEXIYHAPOAHAs CHCTEMa paclpeieIeHusl.

In the course of studying the discipline, the following issues are considered: features of international marketing, basic concepts and
definitions, analysis of the external and internal marketing environment, international marketing in individual countries, price and
product policies of the firm, international branding, digital marketing on the international market, international distribution system.

Hean:

OmnucaTs BIUSHIE 0COOCHHOCTEH SIKOHOMHUYECKOI, HONUTHYECKOH, KyIbTypHOH, IPaBOBOM Cpebl Ha OCYIIECTBICHHE MapKETUHTOBOM
JIESITENbHOCTH U OTPEIeNIUTh METOIOJIOTHIO aIallTAI[UY IPEIPUSITHS K 0COOEHHOCTAM MEXIyHapOIHBIX PHIHKOB.

DopMUpPOBAHUE 3HAHUN U HABBIKOB CTYAEHTOB OCYILECTBISIETCS B X0J1€ JIEKIIMOHHBIX, CEMUHAPCKUX 3aHATUH, BBIIOTHEHUS
KOHTPOJIbHBIX pabOT, OCYIECTBICHUS CAMOCTOSITEILHOM PabOTHI C JINTEPATypOHL.

3agaun:

1. paccMOTpeHHE KOHIEIUH U COAEPKAHU MaPKETHHTA C TOUKHU 3PEHHS JOCTHKEHMSI KOPIIOPATUBHBIX IeJIeii OM3HEca C yIeTOM
HHTEPECOB MOTPeOUTENICH TOBAPOB U YCIYT B HHHOBAIHOHHOM cdepe I MajIbIX MPEIIPUATAN Ha MEXIyHAPOIHOM YPOBHE;

2. OCBOEHHE CETMEHTAIIMOHHOTO aHAJIN3a U BBIJEICHUE [ICJICBBIX PHIHKOB, O3UIIHOHUPOBAHKE IPOAYKTOB M KOMITAHHMH Ha PHIHKE,
MOJICITUPOBAHHsI TOTPEOUTEIBCKOTO MTOBEACHNMS, 000CHOBAHKE BBIOOPA KOHKYPEHTHOTO MIPEUMYIIECTBA;

3. U3yUeHHe HHCTPYMEHTAPHsI MAPKCTHUHTA - TOBAPHOM, IICHOBOH MTOJMTHKH, IOJUTHKH PACIPEACICHIS i KOMMYHHKAITHH, & TAK)KE
pacIIMpPeHHOE TIOHUMAHNE KOMILICKCa MAPKETHHTA: IEPCOHA, (PU3NIECKOE OKPYKEHHUE, IPOIECCHI M X BAKHOCTH TSI MAPKETHHTA
IUTSE MaJIbIX TIPSANPUATHI, T1e (QYHKIIMOHAIBHBIE TPOIECCH PA3MBITHI MEKy OrPAHUYICHHBIM [IITATOM COTPYAHHKOB. PaccMoTpenune
BOIIPOCOB OpraHM3aIiy HYHKIHMH MAPKSTHHTA H MOTHBAIIMH MAPKETHHTOBBIX CIEIHaarcToB. CYIIHOCTD U Crieu(ruKa BOIPOCOB
COTJIACOBAHUS ¥ MPOTUBOPEUHS BOIIPOCOB MAPKETUHTA U COBITOBOM IOJIUTHKY;

4. ccre0BaHKue KOHIICTIIHH U TPo0IeM (YHKIIMOHUPOBAHUS MAPKETHHTA HA MPEANPHUITHH, YIUTHIBAS OCOOCHHOCTH CUTYAIHU
PBIHOYHOM CTAarHAIMY, U3MEHEHUS [TOBEJICHUS TOTPEOUTEINEH U MOTPEOUTEIECKOTO BBIOOPA,;

5. WCCIIeIOBAHME KOHIICTIIMI MAPKETHUHT B Pa3HBIX CTPaHAX.



IloBenenne norpeduTeseil U HelipOMapKeTHHT

AHHOTALMA:

B pesynbpTare uzyueHus AUCHMIUINHEI cTyaeHT Oyaer 3HATD:

- neMorpaduueckue, COnualIbHO-3KOHOMHYECKHE (PaKTOPHI MOBECHUS TOTpeOuTeNeit

- MEXaHM3MBbI (PM3NOIOTHYECKUX PEAKIMI YeTIOBEKa Ha MAPKETUHIOBBIC CTUMYJIBI

MEXIUCIUIIIMHAPHOCTH

- MTHCTPYMEHTHI U3MEHEHHS TIOBEJCHHS TOTpeOUTENIeH Kak YacTH ONepallMOHHON CUCTEMBI JUIS BBITOJHEHHUS] MApPKETHHIOBBIX (hYHKIHIT
B OpraHHU3alUH

YMETbD:

- CO371aBaTh M ONPEJEIATh HAlPABICHHS Pa3BUTHE ONEPALIMOHHOM CHCTEMBI, OCHOBAHHOW Ha IMOTPEONTENBCKUX HHCANTaX, IS
BBITIOJIHEHUSI MAPKETHHTOBBIX (DYHKIMI B OpraHu3aliy

BJIAJETD:

- ONBITOM CAMOCTOSATENBHOM aHAMTUUECKON pabOThI C JaHHBIMU U TEKCTAMHU JPYTUX UCCIEJOBaHMH, a TaKKe MPEACTABICHUS
Pe3yJIbTaTOB MPOJETAHHON paboTH! (B popMe HAyIHOTO TEKCTa U €ro MPE3CHTAINN);

- OIIBITOM (hOPMHUPOBAHUSI ONIEPAIMOHHON CHCTEMBI, OCHOBAaHHOH Ha MOTPEONTENLCKUX HHCAWTAX

Hean:

Pactmmputh 6a30BbIe 3HAHUS 00YYAIOIINXCS [0 OCBAMBAEMOW JUCIUTUIMHE M CUCTEMY TEOPETHUECKUX OPUEHTUPOB IS
MOCIEYIOIEro 0oee rry0oKOro OCBOCHHUS MPOTPAaMMHOTO MaTepHaa B X0JE CaMOCTOATEIIFHON paboThI

3agaun:

- 00y4YeHHE OCHOBaM METOJIOB H3Y4CHUs TOBEICHUS MOTPEOUTENEH;

- obecrieueHre NOHNMAaHKs OCHOB HEHPOMAPKETHHT A,

- pa3BHUTHUE HABBIKOB ()OPMHUPOBAHHUS CTPATETUH KOMIIAHHH 110 PE3yJIbTaTaM HEHPOMAapPKETHHIOBBIX UCCIICIOBAHHIA.



CouuaJjibHbIi MeIua MAPKETHHT U HHTEPHeT-peKIaMa

AHHOTAIUA:

B Mponecce N3yuCHUs JUCHUIIINHBI paCCMATPUBAIOTCA CICAYIONIUE BONPOCHI: MPEAMET, HEJIU U 3aJa4U PEKIIaMBbI; CHGHI/IQ)I/IKa
PCeKIaMbI B HHTepHeT; TIOHATUC UHTCPHET PEKIAaMbl U €€ BUJbI, TOHATHUC SMM MAapKETHUHTa U €0 OCHOBHBIC ITPUHIINIIBI

In the course of studying the discipline, the following issues are considered: the subject, goals and objectives of advertising; the
specifics of advertising on the Internet; the concept of Internet advertising and its types, the concept of SMM marketing and its basic
principles

Hean:

OBnazieTh CUCTEMOW TEOPETHKO-METOA0JIOINIECKHX, OPraHU3aIIMOHHBIX U (HHAHCOBO-9KOHOMHYECKHMX 3HaHUI U EHCTBUH, B
0011aCTH COIMATBHO MeIia MapKeTHHTe U HHTEPHET PEKIaMbl.

3agauu:

- (hopMHpOBaHHE TEOPETUICCKUX 3HAHUH U MPAKTUICCKUX YMCHUH W HABBIKOB 110 Pa3JIMYHBIM aCIICKTaM COBPEMEHHOH PEeKIIaMbI ¢
HCIOJb30BaHueM MHTepHEeTa B MOOMIIBHBIX YCTPOKCTB;

- (opMupoBaHUEe CUCTEMBI MPO(HECCHOHANTBHBIX 3HAHUH, YMEHHH W KOMITIETCHIIMH B BOIIPOCaX MOHUMAaHHMs 3aKOHOB M TIPUHITUIIOB, 11O
KOTOPBIM OCYIICCTBIISICTCS COIIMANBHBIN Mela MAPKETUHT IPEIIPHUATHS Ha PIHKE TOBAPOB U YCIIYT;

- 03HAKOMJICHHE ¢ OCHOBHBIMH MTPHHITUIIAMH OPTaHU3aI[UH HHTEPHET PEKIIaMBI.



Ynpasienue B3auM0OTHOLIeHUAMH ¢ KJaueHTOM (CRM)

AHHOTAIUA:

JucrunnnHa «YpapieHue B3auMooTHomeHus MU ¢ kiaueHToM (CRM)» paccmaTpuBaeT HalpaBiIeHUs] KOMMYHHUKAIHH C 1[eJIeBOMH
ayAUTOpPUEH, ITHUECKHE BOIIPOCH! B 00JIACTH MapKETHHIOBBIX KOMMYHHKAIMH M YYUTHIBACT CIIEHU(BHUKY Pa3IM4nil KyJIbTypHOU
uHTepnperanuy 3GHeKTHBHON MAPKETHHIOBOH KOMMYHHUKAIIMOHHON MOJIUTHKH.

This course is based on many examples, some of which have an international aspect. The discipline "Customer Relationship
Management (CRM)" examines the areas of communication with the target audience, ethical issues in the field of marketing
communications and takes into account the specifics of differences in the cultural interpretation of effective marketing communication
policy.

Hean:

Lenp qucnuIINHGI «YIpaBlIeHHEM B3aUMOOTHOIEHUAMHE ¢ kiueHToM (CRM)» 3axitogaeTcsa B pOPMUPOBAHUH y CTYAECHTOB
npo(hecCHOHANBHBIX KOMIIETEHINH B pa3pese 3 (eKTUBHOTO YIPaBICHHUs KOMMYHHUKAIMSIMU OPTaHNU3alUH C KIMEHTOM.

3agaun:

1.VSCHUTH NOHSTHE ¥ U YIPABICHHS B3aUMOOTHOIICHHUSIMH C KITHEHTOM.

2.ITony4nuTh NOHUMAHUE TEXHOJIOTHIA, OKa3bIBAIOIMX CYIIIECTBEHHOE BIMUSHUE HA MOTPEOUTEIHCKOE TTOBEICHHE.

3.BeIpaboTarh HaBBIK KPUTHIECKOW OICHKH POJIU U IIPEHMYIIECTB HHCTPYMEHTOB MapKETHHTOBBIX KOMMYHHUKAIIUI M Ha Pa3IMIHbIX
JTanax XKU3HEHHOTO IMKIIa KOMITAHUH.

4.ChopmupoBaTh yMeHHE OlleHHBATH 3G PekTuBHOCTF CRM B yIpaBieHHH B3aHMOOTHOIIEHUSIMHA C KJIHEHTOM.

5.IToHMMATh KIIFOUEBBIE BOIPOCHI, CBSI3aHHBIC C 3THKON B3aMMOOTHOILICHUH C KIINCHTOM.



JJIeKTPOHHAS KOMMepUus

AHHOTALMA:

Kypc npeanonaraet u3ydeHue MOHSATUI U TEXHOJIOTHH TaKOil 0Tpaciy 3KOHOMHKH Kak 3JIeKTpoHHas kommepius (e-Commerce).
[TporpaMMoii AUCHUIIIMHBI TPEAYCMOTPEHBI CIEAYIOLINE BUABI KOHTPOJIS: BXOJHOI KOHTPOIB B (JOPME TECTHPOBAHUSI, PYOEKHBII
KOHTPOJIb B IMCbMEHHOH (popMe M YCTHOTO oIpoca. ATTECTAIHS 10 YCBOCHHIO COJEPKaHUs AUCUUILIMHBI IPOBOAUTCS B (hopMme
9K3aMeHa.

The course involves the study of concepts and technologies of such a branch of the economy as e-commerce (e-Commerce). The
discipline program provides the following types of control: entrance control in the form of testing, boundary control in writing and oral
questioning. Certification of the assimilation of the content of the discipline is carried out in the form of an exam.

Hean:

HGJ'ILIO Kypca ABJIACTCA NOBBIIICHNUC YPOBHS MMOATOTOBKH MAruCTPOB 110 HAIIPaBJICHUIO «MeHEeKMEHT» B obiactu DJICKTPOHHOI'O
Ou3Heca B COOTBETCTBHH C MCEXKAYHApOAHBIMU CTaHAApTaMu B C(bepe O6paSOBaT€HLHLIX ycayr.

3agaun:

1. CdhopmupoBaTh CrieruanicTa HOBOro Mpo s, BIIaICIONIEro HHCTPYMEHTApHUEM 3JIEKTPOHHOH KOMMEPLIUH M OCOOCHHOCTSIMU
pabOThI Ha PAa3NUYHBIX CETMEHTAX PBHIHKE.

2. IToaroroBka CTy/ICHTOB B paMKax IIpeMeTa MpeIoiaracT He00X0IMMOCTb U3YUYEHHNS TEXHOIOTHIECKHUX aCTICKTOB
¢byHKIMOHUpOBaHUs ceTH MHTEepHET, a TakxkKe MoydeHns! 0a30BbIX HABBIKOB 110 CO3IaHHIO, HAITOJIHEHHIO M TTOJIEPKKE
HHPOPMAIIMOHHBIX PECYpCOB B ceTH MHTEepHeT.

3. O3HaKOMUTH CTYACHTOB C NIEPCIECKTUBAMU PA3BUTHUA I/IH(t)OpMaHI/IOHHI)IX 1 TCJIICKOMMYHUKAITUOHHBIX TCXHOJIOTHM U CHCTEM B
3J'[GKTpOHHOI>i KOMMEPIINH, X B3aNMOCBA3b CO CMECKHBIMU o0macTIMu.

4. Ilomy4yeHne IpeCTaBICHIH O (PYHKITMOHUPOBAHHN COBPEMEHHBIX KOPIIOPATHBHBIX BEO-IIPHUIIOKEHUH, NCIIONIB3YyEMBIX B CHCTEMaX
3JIEKTPOHHOU KOMMEPLUH.

5. VI3y4eHne TeOpEeTUIECKUX U MIPAKTHUECKIX OCHOB OOecTiedeHus 6e30nacHOro (GyHKIIMOHUPOBAHUS CUCTEM JIEKTPOHHOU
KOMMEPIUH.

6. ITonroToBKa CTYJEHTOB K IOCIIEIyOIIeH 00pa30BaTeIbHON U MPOGEeCCHOHATTBHON AeATEIFHOCTH B (HOPMHUPOBAHHE
HpO(i)eCCI/IOHaHLHBIX KOMHGTCHHI/Iﬁ CTYJICHTOB B 00J1aCTH MCIOJIb30BaHMUS I/IHq)OpMaI_lI/IOHHI)IX 1 TCJICKOMMYHUKAIIUOHHBIX CPEACTB B
Ou3Hec mpolieccax.



OCHOBBI IIEPErOBOPHOIO MpoLecca

AHHOTALMS:

[TeperoBopbI Kak MPOLIECC COTTACOBAHMSI HHTEPECOB YUACTHUKOB U Pa3pelIeHus MOTEHIIMATBLHOTO I PEeAIbHOTO UX KOH(IIUKTA,
SIBIISIFOTCS. aKTYaIbHBIM OOBEKTOM UCCIEI0BAHHS MHOTUX HAYYHBIX AUCHUIUIMH: TICUXOJIOTHH, COLIMOJIOTHHU, TIOTUTOIOTHH, YKOHOMHKH,
TEOpHH yIpaBieHus U 1p. s Toro 4ro0bl YCHEITHO BECTH IEPETOBOPHBI MPOLIECC, HE3aBUCHMO OT €ro yPOBHS M MaciiTada,
HEOOXOMMO OBIIAJICTh KyJIbTYPOU IIEPETOBOPOB, T.€. CHCTEMOI MOHSITHIH, ICHHOCTEH U HOPM, KOTOpasi CTaja CPEJACTBOM YCIICIIHOTO
0OIIEHNS YYACTHUKOB IIEPETOBOPOB.

Heasn:

OcBocHHE OCHOB TCOPECTHICCKUX 3HAHUU O TNEPETOBOPHOM IIPOIECCE KAK B(IJ(I)CKTI/IBHOM crocobe KOMMYHHKAIIUU B pCIICHUH
COIMUAJIBHO-TICUXOJIOTUYCCKHUX HpO6J’ICM " pa3pCuICHUHA KOH(I)J'II/IKTHLIX CPITyaI.IPIﬁ.

3agauu:

1. co3maTh ENOCTHOE MpeACTaBICHNE 00 OCHOBAaX MEPErOBOPHOTO Mpolecca Kak Pa3HOBUIHOCTH CIEIHATN3UPOBAHHOMN
KOMMyHI/IKaI_[I/II/I;

2. pacKpbITh 0COOEHHOCTH MCUXOJIOTO-KOMMYHHUKAaTUBHOTO TIOTEHITMATIA ITIEPETOBOPHOTO MPOIIECCa;

3. pa3BI/IBaTI> KOMMyHI/IKaTI/IBHyIO KOMIICTCHIIUIO 6y}IyIlII/IX CIICOUAIMCTOB,

4. cnoco6CTBOBATh PA3BUTHIO TUIHOCTHOM MOTPEOHOCTU B COBEPIICHCTBOBAHUH BIIaIeHU KOMMYHUKAaTUBHOHN KyJIbTYypoili;
5. hopMHUpPOBATh OCO3HAHHOE OTHOIIEHUE K TIEPETOBOPHOMY IPOIIECCY.

TpeﬁoBa}mﬂ K YPOBHIO OCBOCHMS COACPKAHUA:

st yenenrHoro ycBoeHus Kypca "OCHOBBI IEPErOBOPHOTO Tporiecca” CTyISHT JOJDKEH BIIaJIETh 3HAHUSAME U YMEHUSIMH,
(OpMHUPYIOIIUMHUCS Ha CICAYIOMHNX Kypcax: (prtocodun (MMEeTh IpecTaBiIcHNue 00 00MICHAYYHBIX U (GII0CO(OCKUX
METOJIOJIOTMYECKHUX MPUHIKIIAX ), COLUOIIOTHH (3HATH METO/IbI MCCIIEA0BAHMI B COLMAIBHOM chepe), MCHXOIOruH (3HATh 0COOCHHOCTH
(bOPMHUPOBAHUSI INYHOCTH ), KOH(IUKTONIOrMH (UMETh 3HAHHS M PAKTHYECKUE HABBIKK pa3pelieH s KOHPIUKTHBIX CUTYAI[HA).



YcrHas HHOSI3BIYHAS KOMMYHUKAIUS B aKaJleMU4eCcKoii U npodeccuoHaIbLHOM cpeae

AHHOTALMS:

Juciumiraa GopMUPYeET HHOS3BIYHYI0 KOMMYHHKATHBHYIO KOMIIETCHIIUIO B Chepe akaIeMUUecKoro u mpodheccuoHaILHOTO
B3anMoaencTBHs. HacTosmas AMCIMIUIMHA HOCUT MPAaKTUKO-OPUEHTHPOBAHHBIN XapakTep U GOpMUPYET HaBBIKU U YMEHUS YCTHOTO
PEUCBOTO OOLICHUS B YKa3aHHBIX Cepax NesTeNbHOCTH, YIUTHIBAs TMHIBUCTHYCCKUMN, MTPArMAaTHYCCKUN U COLIMOKYJIBTYPHBIH
acIeKThl. B mpoliecce 0cBOCHUS MaTepraia CTyISHT MOTydaeT 3HAHUS O PEUYCBOM ITHKETE M KyJIbType MHOA3BIYHOM peur, popMax u
MpaBUIaX MOCTPOEHUS TEKCTOB B MOHOJIOTHYECKOM U AUAJIOTMYECKOM THIIAaX PEUH, pa3BUBAET HABBIKU M YMEHUS UX BOCIIPHUATHUS U
MOPOXKICHUS, & TAKXKE OBJIA/ICBACT HAOOPOM PEUEBBIX 00PA3LOB U MOJEIICH PEYCBOTO MOBEACHUS, B TOM YHCIIC IS YPETYIUPOBAHUS
KOH(IMKTHBIX CUTyanuil. B pe3ynbTaTe CTYAEHT CTAHOBUTCS TOTOB K MHOS3BIYHON KOMMYHHKAIMH B aKaJJCMUYECKOU 1
npodecCHOHaTIBHOM cepax, 9To MoApa3yMeBacT YYacTHE B HAYYHBIX JTOKJIAIaX M MPE3CHTAIMX, IUCKYCCUIX U IEPEroBopax, a TakKe
JATBHEUIIYIO CAMOCTOSITENBHYIO Pa00Ty 10 MOBHIMICHUIO YPOBHS BIIaACHUS HHOCTPAHHBIM SI3BIKOM.

The aim of the course is the formation of communicative competence in the sphere of academic and professional interaction in English.
The course is practically-oriented; it forms some skills of oral speech in the mentioned spheres, taking into account linguistic,
pragmatic and socio-cultural aspects. While studying the course the student receives the information about speech style and etiquette,
forms and rules of generating texts in monologue and dialogue, develops the skills of speech perception and generation. The student
also learns a number of speech patterns and models of communicative behavior as well as conducting negotiations to eliminate
conflicts. As a result the student gets ready to communication in English in academic and professional spheres. It implies delivering
presentations and academic reports, discussions and negotiations as well as further self-study in mastering his/her communicative
skills.

Heasn:
Pa3BuTHE y 00y4aeMbIX YCTHOW KOMMYHUKATHBHON KOMIIETCHIIUH B TIPO()ECCHOHANBEHO 3HAYUMBIX CUTYAIIHSX.

3anaun:

Kypc nHOCTpaHHOTO S3BIKa HOCUT KOMMYHHKATHBHO-OPUEHTHPOBAHHBIHN 1 PO eCCHOHAIFHO-HATIPABICHHBIH XapaKTep.

B mpomnecce 00y4deHHs OCYIIECTBIACTCS:

- pPa3BHUTHE HABBIKOB BOCIIPUATHSA M MOPOXKICHNSA YCTHOW MOHOJIOTHYECKON M AUAIOTHUECKOH pedn B IpodeccrHoHanbHON ’
aKaJIeMUYecKol cpefe;

- pa3BHUTHE HABBIKOB MyOJIMYHOM peun (COOOIICHNE, TOKIA, TUCKYCCH);

- pa3BHUTHE YMEHHUH IOMCKA MH()OPMALIUH IS OCYIIECTBICHNUS MPO(HECCHOHATFHON KOMMYHHKAIIHH.



ITucbMeHHasi HHOA3BIYHAS KOMMYHHMKALMA B aKa/leMH4ecKoil U mpodecCHOHAIBLHOI cpeje

AHHOTALMS:

JucuuiirHa HampaBiieHa Ha pa3BUTHE Y 00ydaeMbIX BaXKHEHUIINX B aKaJIeMUIECKOH cpeJie HABBIKOB CO3JaHUs MUCbMEHHBIX paboT, a
MMEHHO HalKMCaHWE Hay4YHOH CTaTbU Ha MHOCTPAHHOM fA3bIKE, BEJICHUE JEIOBOM NEepenucKy, HallCcaHue 3asiBOK Ha TPaHThl U
KOHKYPCBI Ha HIHOCTPaHHOM fI3bIKe. PaccMaTpuBaloTCs TEOpPETHUECKUE U IPAKTUYECKHE aCIIEKThl HAlMCAaHUs HAyYHOH CTaThH Ha
HMHOCTPAHHOM S3BIKE: H3Y4aeTCsl CTPYKTYpa HayYHOH CTaThH, BEACTCS pabdoTa ¢ KIIFOYEBBIMU TUIIAMH aKaJIeMHUUCCKHIX a03alleB (JacTei
ab3aweB), yaeseTcss BHUMaHue oporpaduu, KOppeKType, JOCTHKECHHIO CBI3HOCTH TEKCTa, 0(OPMIICHHIO IIUTAT, CCHIIOK M CIMCKa
JIUTEPATypPhbl B COOTBETCTBUU C MEXAYHAPOIHBIMU CUCTEMAMU LIUTHPOBAHUSI.

Kpome Toro B xoz1€e n3yueHust JUCUUIUIMHBI CTYIEHTHI:

- 3HAKOMSITCSI CO CTPYKTYpPOH CTaHJAPTHOIO JAEJI0BOI0 MUChMA, PEKOMEHAALMSMY 110 HAMCAHUIO Pa3HbIX TUIIOB MTUCEM, BEACHUIO
MIEPENUCKHU C U3AaTeILCTBAMH U OPTKOMHUTETAaMH KOH(PEPEHITHIA.

- OJYYalOT JeTANbHYI0 HHQOPMALIHIO O HANICAHUH aKaJIeMHIECKOTO Pe3loMe, H3ydaroT TPeOOBaHUs Pa3HBIX 3apYOCHKHBIX
YHHBEPCUTETOB, COCTABIIAIOT aKaJJICMUIECKOE PE3IOME B COOTBETCTBHH C TPEOOBAaHHSIMH KOHKpeTHOro BY3a.

- 00y4JaroTCsl HAMMCAHWIO KOHKYPCHBIX 3asIBOK B 3apyOekHbIe (OHIBI. [10Ty9atoT HaBbIKA U3yUeHHS] KOHKYPCHOW JOKYMEHTAITHH, U
HaIMCaHUs KOHKYPCHO# 3asBKHU. Takxke B paMKax JaHHOU pabOThI BEACTCS COCTABIICHUE MOTHBAIIMOHHOTO U PEKOMEHIATSIILHOTO
MACbMa Ha HHOCTPAHHOM SI3BIKE.

The course is aimed at developing the most important academic writing skills, namely a writing a scientific article, business letters, and
grant applications in a foreign language. The program comprises the theoretical and practical aspects of writing a scientific article in a
foreign language: the structure of a scientific article, key types of academic paragraphs. Attention is paid to spelling, proofreading, text
cohesion, quoting, referencing according to the rules of international citation systems. Students also learn about the structure of a
standard business letter, recommendations for writing different types of letters, correspondence with publishers and conference
organizing committees. In addition, students receive detailed information about writing an academic CV, study the CV requirements of
various foreign universities, develop a portfolio in accordance with a particular university requirements. The course also has a module
on writing international grant proposals. Students receive skills in studying Contractual Documents. In addition, in the framework of
this case study, a motivational and recommendation letters are compiled in a foreign language.

Hean:

ITo3HakoMHuTH yqamuxcsa ¢ OCHOBHBIMU ITMCbMEHHBIMH XaHPpaMH ACJIOBOT'0 U HAYYHOT'O CTHJICH B aHTJIOS3BIYHOM KOMMyHI/IKaTI/IBHOﬁ
KYyJIbTYpPEC, OBJIaICHUEC KOTOPBIMHU HCO6XOIII/IMO JUTA yCIENTHOT O aKaACMHUYECKOTO U HpO(beCCHOHaJ’[LHOFO B3aPIMOI[eI71CTBHH

3anauu:

33[[3‘11/1 Kypca BKJIFOYAKOT OBJIAACHUE OCHOBHBIMHA HCKCI/IKO-FpaMMaTI/I‘{eCKI/IMI/I U CTUWINCTUYCCKUMU OCO6CHHOCTHMI/I JCJI0OBOI'O U
HayLIHOI‘O CTHHCﬁ B aHFHOH3bIQHOﬁ KOMMyHHKaTHBHOﬁ KynLType; 3HAKOMCTBO C OCHOBHBIMHU ITUCbMEHHBIMHU maHpaMn JEJI0BOI'O U
HayLIHOI‘O CTI/IJIeﬁ, pa3BI/ITI/Ie CHOCO6HOCTI/I HpI/IMeH}ITI) COBpeMeHHLIe KOMMyHI/IKaTI/IBHI)Ie TEXHOJIOTUHU JId aKaACMHUYECCKOTI0 1N
po(heCCHOHAILHOTO B3aUMOICHCTBHS



Ynpasienune koH}paIuKTaMH B NpodeccHoHANbHOI cpee

AHHOTALMSA:

JucnuinHa HampasieHa Ha GOpMUpPOBaHHE y CTYEHTOB MarucTpaTypbl TOTOBHOCTH K OCYIIECTBICHUIO MTPOGECCHOHATBFHBIX 3a/1a4 B
007acTu COUMAEHO-TEXHOJIOTHUECKOH MPO(eCCHOHANFHON AEATEIHHOCTH B YaCTH peaTu3allii TEXHOIOTUH pa3peleHus u
MpOQUIAKTUKN KOH(IMKTOB B MpodecCHoHaIbHOM cpenie. B paMkax OCBOCHHMS TUCHUIUIMHBI CTYICHTHI H3Y4alOT OOIIKE BOIPOCHI
KOH(IMKTOJIOTHH, a TAKIKE 3HAKOMSATCSI ¢ METOIOJIOTHYCCKIMHU OCHOBAMH YIIPaBJICHHS KOH(MIMKTAMH, STalaMH U criocobamu
MPO(QUIAKTUKY U Pa3peUICHUS KOH(PIUKTOB, MOHATHEM MPUMUPEHHS ¥ BUAAMU IPUMHPHUTEIBHBIX MIPOLEAYD, UCIONB3YOIIUMHUCS B
npodeccHOHaIbHOM cpene.

Hean:

®dopMupoBaHUE y CTYACHTOB KOMIIETSHIINH, JAIOMINX UM BO3MOKHOCTh UCIIONIE30BATh IPUMHUPUTEIBHBIC IIPOIETYPHI UIS
YperyIupoBaHus KOH(INKTOB B COIUATIBHON cdepe.

3anaun:

- COJICCTBOBATh CTY/ICHTAaM B OCO3HAHUH CHEIU(PHUKH KOH(IUKTOB B COIMAIBHON chepe;

- TO3HAKOMUTH CTYACHTOB C TEOPETHICCKUMHE U IPABOBBIMH OCHOBAMH JCATSIFHOCTH 110 IPUMUHEHHUIO IPUMHUPHUTENBHBIX MIPOLIEAYP
JUTA yperylIupoBaHus KOH(QIIMKTOB B CONMAIBHOM chepe;

- c(opMHPOBATH y CTYJIEHTOB MarkucTpaTypbl HaBbIKM IIPUMEHEHHUS IPUMUPUTENBHBIX MTPOLEAYP IS yPEeryJIMpOBaHus KOH(IMKTOB B
conuanbHoit chepe.



